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CHAPTER I 

INTRODUCTION 

Interest in women's magazines has grown steadily in the past few years. 

More magazines are coming out geared to specific areas of interest for women 

and they are increasing in circulation. Other women's magazines are not 

doing as well as they once did. The new entrants to the field of women's 

magazines are finding specific targets to reach. At the same time they are 

snatching away sizable advertising and circulation from other women's 

magazines that have been around for years (Folio: 400, 1986; Stern, 1985; 

Schmuckler, 1988). 

Women's service magazines have been hit the hardest by these changes. 

These are the type of magazines traditionally providing general information 

to women about keeping a nicely-run house. 

It seems that the magazines that are succeeding are doing so because they 

reflect the attitudes of the readers. Women's service magazines, as their 

category implies, are supposed to offer services women need. Today, that need 

includes services for working women. It seems likely, therefore, that as the 

number of women in the workforce increases, the women's service 

magazines should reflect these women's attitudes and gear more stories 

toward their targeted audience. As women's interests change, the emphasis in 

topics in "their" magazines should also change. 



This study will analyze the content of Better Homes and Gardens, Good 

Housekeeping and Ladies' Home Tournal for the years 1905-1985 to determine 

if indeed these women's service magazines adapted to reflect the changing 

composition of their readers as more and more women entered the 

workforce. 



CHAPTER n 

REVIEW OF THE LITERATURE 

The problem of women's magazines handling change is not new. The 

graveyard is full of tombstones of women's magazines that were left behind 

because of change. Some of these include: Ladies' World (1886-1918), 

Woman's Home Companion (1874-1957), New Idea Woman's Magazine 

(1896-1920), and Godev's (1830-1898) (Mott, 1957). There are also those 

magazines that are still around because they have adapted to change. Some 

women's service magazines with high circulation in the 1980s include Better 

Homes and Gardens, McCall's and Ladies' Home Tournal (Folio: 400, 1986d). 

Women's magazines have long been a highly competitive market. It seems to 

have been more so in the 1980s than at any other time in history. Some argue 

this is due to the women's liberation movement (Paxson, 1983; Wolseley, 

1973). Indeed, women have increased their numbers in the work force from 

close to five million at the turn of the century to more than 50 million by 

1985. Approximately 20 million of that number have been at work since 1970 

alone (U.S. Bureau of the Census, 1975, 1989). Through a content analysis of 

Mademoiselle, 1935-1973, Binns (1974) concluded the women's liberation 

movement influenced the editorial content of that magazine in the 1970s. But 

what explains the change in women's magazines before the movement? 

Some plausible causes for change include television, society, and editors and 

publishers. 



Television is a factor in the demise of magazine readership as a whole 

(DeFleur & Ball-Rokeach, 1982; Wolseley, 1973). Society's needs and wants 

also are always changing and likely play a role in the change in magazine 

readership. Sometimes the changes seem subtle, but when looked at over a 

span of years, the changes may be easier to see. 

McGraw (1982) concluded the character of any publication is influenced by 

the publisher or editor of that publication. Sneller (1984) said, 'The 

predominant management style of magazine editors discussed in most 

magazine research is directive, tight control over the product to such an 

extent that the product primarily reflects the editor's personality and tastes." 

Magazine editors and publishers determine their magazines' content. 

Consequently, magazine content changes because of these people. They have 

to be aware constantly of what influences and affects their audience (Root, 

1966). One of the more important parts of the editor's job is to realize his/her 

audience is not static. It may not even be the same from one issue to the next 

(Click & Baird, 1986). The strongest force for change in content of magazines is 

the readers. Magazines have no life or purpose without them (Wolseley, 

1973). That is why it is important for the editors and publishers to keep their 

eyes on the pulse of their readers' interests. 

As one researcher put it, not only should editors keep their eyes on the 

pulse of their readers' interest, but also on "dissonance" and "sensation" 

(Root, 1966). One example of such dissonance was the change in McCall's. 

when Herbert R. Mayes became editor in November 1958. He changed the 

"togetherness" theme using significant revisions in content and format, with 

the editors emphasizing the unusual (Root, 1966). He made these changes 



to give the readers what he thought they wanted. It paid off. Under Mayes, 

circulation increased from 5.3 to more than 8 million within four years (Root, 

1966). 

According to Wolseley (1969), the problem that lies before the women's 

magazine publisher is "to continue to hold the millions who are satisfied 

with the present menu of a few serious articles, varied fiction, and numerous 

service departments offering recipes, fashion hints, beauty guides, and advice 

about love life." Large circulation magazines do not easily change their 

format for success. However, the publishers know they have to make changes 

in order to keep up with their readers' changing interests (Wolseley, 1969). 

Women's Magazines 

Women's magazines have been published since before 1883. No other 

singular magazine market is stronger than the seven major women's service 

magazines known as the Seven Sisters: Better Homes and Gardens, Family 

Circle, Good Housekeeping. Ladies' Home Tournal, McCall's, Redbook, and 

Woman's Day. Together, they have an annual circulation of 38.3 million 

(Reilly, 1988). However, this number is dwindling. According to Bowers 

(1979), the number of general interest magazines has declined during the past 

few decades, but the number of "mass" magazines has significantly increased. 

She says the reason is the "rise of a new form of mass magazine: the 'mass' 

special interest publication with a circulation of 300,000 or more" (Bowers, 

1979, p. 47). 

Smaller, more targeted magazines, such as Lear's and Working Woman. 

are nibbling away at the Seven Sisters' circulation. Entrepreneurs and 



established publishing houses alike have uncovered fine slivers of markets 

that otherwise had been overlooked, abandoned, or rejected. Emerging 

technologies have also been tapped to create entirely new markets, which 

have aided in the women's service magazine market's demise (Folio:, January 

1989a). But, in their first five to nine years, these small special interest 

publications face a more than 50% chance of failing (Bowers, 1979). Although 

some researchers have painted a bleak picture for the sisters, these magazines' 

editors have begun to try to adapt to their changing market's needs. However, 

some executives believe attempts by the Seven Sisters to become more career-

oriented are limited (Stern, 1985). 

In the early 1980s, experts in the magazine industry predicted the demise 

of a couple of the women's service magazines. They were wrong. At least one 

researcher claims these magazines reflect women's dual interests of home 

and career now more than they ever have. The seven titles do not act as one 

magazine, but the number of service articles overall has increased ~ and the 

length is shorter (Reilly, 1988). Stories on pressing social issues appear 

regularly, coverlines are positive rather than negative, and the journalistic 

level is improved. Six of the seven titles were listed in the top 20 magazines 

in terms of ad revenue in 1987: Better Homes and Gardens' $142 million is 

highest, placing it seventh in the top 20 (Reilly, 1988). 

All the sisters are pretty much the same. One magazine consultant said, 

"The Seven Sisters give you the rock-ribbed, blue-haired, apple pie. Chevy-

buying, middle-American woman" (Schmuckler, 1988, p. 113). And now, the 

Seven Sisters can point their collective fingers to their newest problem, 

which is the unending parade of smaller, highly-focused magazines which 

nibble away at identifiable segments of their readers. Women who work are 

targeted by Working Woman and Savvy; women with kids are targeted by 



Parenting: and women who cook are targeted by Cook's and Gourmet, among 

other publications (Schmuckler, 1988). Therefore, the Seven Sisters are now 

competing both against the huge television audiences and against far smaller 

magazines eroding audiences the sisters used to call their own. As Bowers 

(1979) discovered, circulation and price significantly correlate with the success 

of a magazine. She said the publications that last the longest are those with 

large circulations and small prices. An indication the Seven Sisters' day may 

have passed is the changing of hands of McCall's, Ladies' Home Tournal, and 

Woman's Day all in the past few years (Schmuckler, 1988). 

The sisters need to reach the multifaceted audience of today's working 

women. More than half of the nation's 50 million working women are 

married and have children. Working women realize they can have it all, and 

their attitude change has been reflected in women's career magazines (Stern, 

1985). 'Tart of the success of the women's fashion magazines is that women 

are now in the work force in professional and managerial positions, and they 

are forced to be more conscious of their appearance," Vogue vice president-

publisher Richard Shortway said. "Women today have a need to look well 

every day, and they have the money to do it" (McGill, 1985, p. 17, 31). 

Big-ticket items also are being bought by today's career women. Some 

advertisers who are paying more attention to fashion magazines are 

automotive, liquor and travel. These items are no longer out of reach for the 

working woman (McGill, 1985). 

Compared to other communications industries, though, magazine 

publishing still ranked last in 1987 annual growth with a 6.3% growth rate, 

according to the sixth annual Communications Industry Report from 

Veronis, Suhler & Associates. According to the report, magazines also ranked 

seventh in revenues. For 1987, total revenues were $5.2 billion. Consumer 
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magazines accounted for $3.2 billion of this and business and professional 

publications filled in the other $2 billion. Time Inc. dominated these statistics. 

They accounted for $1.6 billion in revenues in 1987, which was nearly four 

times greater than the next largest company (Jaben, 1989). 

If this news was not a serious enough blow to the magazine industry, 

now several supermarket chains have increased the cost of putting magazines 

on new check-out racks. The price has risen to approximately $20 per fixture, 

from the usual $12 to $15, according to newsstand sources. The industry may 

have to find other ways to sell magazines as a result of these rising fixturing 

costs, according to Bob Bedor, national accounts. Time distribution services 

(Folio:, 1989b). 

Additional Research 

There have been other studies of women's magazines and their influence 

on women and society (Binns, 1974; Burpitt, 1988; Clark, 1981; Lugenbeel, 

1975; Matkov, 1972; McDonald, 1965; Mookerji, 1967; Reuss, 1974). According 

to Wolseley (1973), women's magazines helped create stereotypes in their 

readers' minds. He said from girlhood on, American women were taught by 

these magazines that they should be taken care of by a man, preferably 

through marriage, and to strive to be as physically attractive as possible 

(Wolseley, 1973). In a study of shelter magazines from 1945 to 1965, Burpitt 

(1988) found this type of magazine reflected economic, technological and 

socio-psychological changes as they affected the home. 

In a McCall's magazine analysis by McDonald (1965), topics were split into 

10 subjects: children and child care; fiction; fashion and sewing; home 

decorating and equipment; food; family living and health; beauty and charm; 

personalities; public affairs; and amusements, travel, leisure time activities. 
. * * 



humor, and miscellaneous. The analysis showed significant shifts in 

emphasis of topics for the periods tested - 1927,1937, 1947,1958 and 1959, and 

1963 and 1964. More non-fiction articles present during 1963-1964 indicated a 

greater sophistication on the part of the readers, McDonald concluded. 

Mookerji (1967) believed women's magazines were guided and 

influenced by their audiences. She selected five women's magazines for her 

study: Good Housekeeping. Harper's Bazaar, Ladies' Home Tournal, McCall's, 

and Vogue. Included in the 17 categories she established to analyze the data 

were: society and the arts; fashion; beauty; food; current affairs; and home. 

She concluded articles on beauty and on food had doubled between 1946 and 

1966, and current affairs had decreased in content by 20% during the same 

time period. From her study, Mookerji concluded that magazines for women 

both reflected and reinforced their readers' ideas, and directly or indirectly 

shaped the role of the American woman. 

In a study of Ladies' Home Tournal and McCall's by Matkov (1972), it was 

discovered the magazines reflected new trends in the magazine industry. 

Examples she cited were a decrease of fiction, varying short-story themes and 

more articles on finances and careers. 

Binns, (1974) found in her study of Mademoiselle that the magazine 

followed the readers' ideas, instead of leading them. Also, it was found the 

women's liberation movement influenced editorial content in the magazine 

during the 1970s. Binns concluded that Mademoiselle took a positive stand 

on women's careers. 
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The Magazines of This Study 

Better Homes and Gardens 

According to "A History of American Magazines" (Mott, 1968), Better 

Homes and Gardens was originally named Fruit, Garden and Home when the 

first issue came off the press in July, 1922. With its success, former Secretary of 

Agriculture Edwin Thomas Meredith included in the magazine short articles 

about fruits, gardens and homes. Meredith wanted the magazine to be an 

exchange of ideas among readers. This policy became a tradition of the 

magazine. 

By August 1924, the magazine's name changed to Better Homes and 

Gardens and averaged 50 pages or more a month, with large illustrations, 

much advertising, and a circulation of about 500,000. 

By 1928, Better Homes and Gardens had some issues of more than 150 

pages and circulation rising over 1 million. This is the first magazine to reach 

this large circulation without fashion or fiction pages in its content (Mott, 

1968). 

During the Depression of the 1930s, management developed new projects 

to help maintain circulation. In 1930, with the printing of My Better Homes 

and Gardens Cook Book, the cooking articles that had been present in the 

magazine from the outset were now given a new distinction. By 1964, about 

10 million cookbooks had been sold. Updates and recipes to add to the 

cookbook were printed and added in the magazine each month. 

Also during the 1930s, Better Homes and Gardens pushed homebuilding 

and beautification plans, listing building materials, loan risks, projected costs, 

and how to eliminate ugly features of homes. By the middle of the 1950s, 
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Better Homes and Gardens' promotion department estimated that 65,000 

houses had been built with the use of this type of article (Mott, 1968). 

Through the war years of the 1940s, advertising revenue dropped in the 

first year and then slowly built back up. Immediately after the war Better 

Homes and Gardens recovered and eventually overtook Woman's Home 

Companion, McCall's, Good Housekeeping and Ladies' Home Tournal in total 

advertising receipts by the early 1950s. 

However, the circulation and advertising wars were not over. Through 

stiff competition. Better Homes and Gardens lost its giant lead, but retained a 

position near the top of the magazines published for women and the home. 

Better Homes and Gardens has shifted its emphasis on topics with its 

increase in size. In the late 1950s, its pages numbered over 400. Building, 

remodeling, and home furnishing articles increased and articles on gardening 

decreased. Due to the shrinking advertising support for gardening articles, the 

"and Gardens" type also was shrunk on the cover of the magazine in 1945. 

Flower cultivation, home management and family money management grew 

in importance by the 1960s. Food sections became more attractive with 

additional color in the magazine (Mott, 1968). 

Articles also were published to try to attract men to the magazine. The 

magazine's current policy is to appeal to men as much as to women. "It has 

always been classified not as a 'woman's magazine' but as a 'home 

magazine.'" (Mott, 1968, p. 46) 

By 1967, Better Homes and Gardens' circulation was more than 7 million. 

Advertising revenue for 1966 totaled $33.9 million. 

The success of Better Homes and Gardens has been credited to resourceful 

business management and consistent faithfulness of the magazine editorially 
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to its "original ideals of practical service and emphasis on quality for the 

middle-class American home and family." (Mott, 1968, p. 48) 

Better Homes and Gardens is edited for married people with a serious 

interest in home and family. Better Homes and Gardens covers home and 

family subjects such as foods and appliances, building and handy-man 

activities, decorating, family money management, gardening, travel, health, 

and home and family entertainment (Folio: 400, 1986). 

Better Homes and Gardens has held its own in the past 10 years in 

circulation per issue. Today, it is the largest sister with an average per-issue 

circulation of over 8 million (Schmuckler, 1988). 

Current publisher of Better Homes and Gardens, Del Rusher, believes, 

"The overall direction of society has shifted homeward"(Reilly, 1988, p. S-6). 

Good Housekeeping 

Clark W. Bryan founded Good Housekeeping on May 2,1885. It was 

originally printed as "A Family Journal Conducted in the Interests of the 

Higher Life of the Household." The magazine had a literary tone and 

compared favorably with other family journals of its time. It included poems 

and short stories. But the advice of household affairs, cooking, dressmaking 

and interior decorating was the meat of the magazine. It had a look which 

made it appear like a scrapbook with a homey appeal. It catered to the lower 

middle class. 

Good Housekeeping also invited contributions from its readers. Because 

many of the magazine's readers were also its writers, there were few well-

known authors in the magazine (Mott, 1968). 
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In March 1898, when Bryan committed suicide, John Pettigrew bought 

Good Housekeeping and turned it over to his printer, George D. 

Chamberlain. In less than two years, Pettigrew sold it to Phelps Publishing 

Company and Good Housekeeping was edited by James Eaton Power. Covers 

were printed in full-color and issues were sold at 15 cents a copy by 1905. 

Three years later Good Housekeeping had a circulation of over 200,000. This 

rise in circulation was due to "general prosperity, more aggressive and 

informed management, improved appearance of the magazine, and a greater 

emphasis (beginning about 1904) on fiction by well-known writers" (Mott, 

1968, p. 133). 

When Hearst bought Good Housekeeping in 1911, it was running 125 

pages per issue with a circulation over 300,000 and a cover price of $1.25 a 

year. A couple of years later, William Frederick Bigelow took over editorship 

and ran Good Housekeeping for almost 30 years. This period of expansion in 

Good Housekeeping made it a popular fiction magazine, including serials and 

short stories. It also increased its nonfiction interests, covering topics about 

women's suffrage, leading personalities, and household hints. 

By the mid-30s, with another change of hands in editorship, from 

Bigelow to Herbert R. Mayes, Good Housekeeping was running 250 pages per 

issue, with large splashes of color, and a circulation of more than one million. 

In 1938, Good Housekeeping showed three times more profit than Hearst's 

other eight magazines combined. At that time Good Housekeeping was 

probably the most profitable monthly published (Mott, 1968). 

Two-part stories began to replace the serials by the 1940s, because of the 

declining interest in fiction in magazines. Good Housekeeping continued 

with a large variety of topics through mid-century ~ movie stars, interior 
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decorating, children, books, beauty, fashions ~ yet remained a home 

magazine. 

Wade H. Nichols, Jr. succeeded Mayes in 1959. Good Housekeeping passed 

the 5.5 million mark in circulation by 1966 and was numbering more than 300 

pages per issue. It had less emphasis on fiction, and more information on 

family life, children, health, cooking, beauty, fashion, interior decorating, 

budgeting, and diet. It offered advice for the moderate-income family (Mott, 

1968). 

Good Housekeeping today is edited primarily for homemakers. Topics of 

interest in the magazine include food, fashion, beauty, decorating, household 

appliances, needlecrafts, home maintenance, diet, health, interpersonal 

relations in and outside the home, social problems, personalities, fiction, and 

current affairs (Folio: 400,1986d). 

Like Better Homes and Gardens. Good Housekeeping has also held its 

own in circulation per issue in the past 10 years (Schmuckler, 1988). In 1984, 

Good Housekeeping led the field with 2,032 ad pages, according to Publishers 

Information Bureau figures (Elliot & Levin, 1985). Although Good 

Housekeeping and Family Circle were clear leaders in ad pages at that time, 

today the pack is more closely bunched (Schmuckler, 1988). 

Ladies' Home Tournal 

According to Mott (1957) out of the "woman and home" section in 

Tribune and Farmer newspaper in 1879, was eventually born Ladies' Home 

Tournal. The first issue bearing this title appeared in December 1883 as a 

supplement to the newspaper and was edited by Mrs. Louisa Curtis and 

owned by her husband, Cyrus H.K. Curtis. By October 1884, though, the 

Ladies' Home Tournal stood on its own. 
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Circulation rose with increased subscription soliciting. Advertising also 

increased in large amounts. Mr. Curtis wanted to improve the Tournal and 

charge more for it, so he began to hire well-known writers to write for his 

magazine. In the beginning it was difficult to hire these writers. Twenty years 

later, though, he easily obtained leading writers of the world to contribute to 

his magazine. By the fall of 1889, circulation was up to 400,000. Also at this 

time Mrs. Curtis handed the editorial reins over to Edward William Bok. He 

remained editor of the Ladies' Home Tournal when he became vice president 

of the Curtis Publishing Company in 1893. 

At the turn of the century, Bok was crusading against some women's club 

activities and women's suffrage. Needless to say, many women were angry 

and many women's clubs boycotted the Ladies' Home Tournal and called for 

the firing of Bok. However, Bok was not fired and by the time he retired, he 

was back in good standing with his readers and several articles on women's 

suffrage had been printed in the magazine (Mott, 1957). 

The Ladies' Home Tournal was one of the first magazines to have a 

different cover design each month. 

During World War I, the Ladies' Home Journal ranked third in demand 

by the soldiers. At the end of the war, Bok resigned as editor. He had been 

instrumental in the development of Ladies' Home Tournal. He closely 

integrated Ladies' Home Tournal with its readers. Following the Bok era, the 

Ladies' Home Tournal was edited less for a special class of women and more 

for both sexes. According to editor Barton W. Currie in 1926, "If you attempt 

to feminize it all, you become a hopeless bore to the vast majority of alert and 

intelligent American women. But on the score of the care and eduction of 

children, clothes, and household efficiency, feminine is still feminine" (Mott, 

1957, p. 55). 
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Ladies' Home Tournal has provided many services for women through 

the years, leaving a lasting effect on home and home life. Women are not put 

on a pedestal any longer in the magazine and the mix is intimacy, name 

writers, service and advertising (Mott, 1957). 

In 1978, Ladies' Home Tournal was depicted as appealing to middle-class 

homemakers (Tuchman, 1978). But, by 1986, Ladies' Home Tournal was said to 

be edited for today's woman, addressing the challenges she actively faces in 

her multi-faceted life (Folio: 400, 1986d). Material covered in the Ladies' 

Home Tournal includes articles on food, decorating, health and diet, beauty 

and fashion, child care, personality profiles and interviews, and stories of 

human interest and personal fulfillment (Folio: 400, 1986d). 



CHAPTER ni 

RESEARCH QUESTION AND HYPOTHESES 

In the previous chapters the centrality of the discussion has been on 

women's magazines. Studies have also been conducted to compare working 

women, career women and homemakers to one another. In one such study, 

Varhely (1984) found career women were more nontraditional in values 

toward women, were more educated and had fewer children than 

homemakers. Accordingly, career women would likely be interested in article 

topics different from homemakers. 

It has also been noted that the strongest force for change in magazines is 

their readers (Wolseley, 1973). Because the number of women in the 

workforce has steadily increased since 1900, and dramatically increased since 

1970 (U.S. Bureau of the Census, 1975,1989), one might reasonably expect the 

content of women's magazines to shift to meet this change. This study is an 

attempt to determine whether the editorial focus has shifted in the women's 

service magazine market. The decline in circulation of women's service 

magazines indicates the possible presence of differences between the readers' 

interests and the editors' foresight in the selection of article topics. 

Research Question 

McDonald (1965) found significant shifts in emphasis of topics in 

McCall's. In the 1958-59 period, home decorating, fiction, food, family 

relations and health, and fashions were the top five categories in percentage 

17 
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of articles. For 1963-64, the top-ranking categories had changed to travel, 

leisure time activities/humor, and amusements, personalities, food, public 

affairs, and fashions. Accordingly, a research question this study will address 

is: Will there be significant shifts in emphasis of topics in the three women's 

magazines studied from 1905 to 1985? 

Hypotheses 

The number of women in the work force has steadily increased since the 

turn of the century and especially during World War H. During the 1970s, as 

the women's liberation movement developed, many more women entered 

the workforce. Increases in the number of women in the workforce may also 

be due to the rise in the number of single-parent families, and two-income 

families in which both parents have to work in order to make ends meet. 

Since women's service magazines are intended to provide a service for 

women, it might be assumed that as the number of women in the workforce 

increases, so also should the number of magazine articles geared to them. 

Although there should be an increase in work-related articles, there should be 

a larger increase during the war years and the rise of the women's liberation 

movement as more women entered the workplace. 

In several studies (McGraw, 1982; Matkov, 1972; Mookerji, 1967; Binns, 

1974) magazines were seen as reflections and followers of readers' interests 

and changing needs. A study by Hartz (1977) suggested that alert editors were 

introducing new topics to satisfy their readers' changing interests as early as 

the 1920s, but no later than 1940. She further stated that once women's 

nontraditional roles vvere recognized, women's magazines never went all the 

way back to the view of women filling only traditional roles. Reilly (1988) 
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claims that women's service magazines reflect women's dual interests of 

home and career now more than they ever have. I 

More than 20 years ago, Mookerji (1967) concluded in her study that 

magazines for women reflected and reinforced their readers' ideas. A parallel 

change in the position of American women reflected by changing contents in 

women's magazines was also noted. Another study (McDonald, 1965) showed 

content in McCall's reflected increased interest of women in areas outside the 

home. This information leads to the formation of Hypothesis 1: The 

proportion of articles appealing to women in the work force will significantly 

increase between 1905 and 1985. 

Society has always told women to look nice. Another societal request is 

for them to keep a slim figure. More recently, it seems as though emphasis 

also has been placed on staying healthy. From jogging, to aerobics to watching 

one's cholesterol level, it would appear that America has an infatuation with 

being healthy. Regardless of whether women are working or not, beauty, 

health and diet are issues that seem to be of increasing importance to them. In 

one study, Mookerji ^967) discovered between 1946 and 1966 importance 

placed on beauty had doubled. Accordingly, the second hypothesis to be tested 

states: The proportion of articles on the topic of "beauty/health/ diet" will 

increase significantly from 1905 to 1985. 

Better Homes and Gardens first came out with a cook book in 1930. From 

that point on, cooking articles have remained a constant feature or staple in 

this magazine. The cook book echoes the editors' interest in having cooking 

articles in their magazine. Within each issue, recipes were included that 

could be detached and put into the Better Homes and Gardens Cook Book. 

This dedication to cooking articles has always remained in the forefront of the 

magazine's makeup. 
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Good Housekeeping developed its seal of approval on foods and goods in 

1902. This promise to their audience of keeping high standards included 

updates on food, cooking, and redpes, as well as in other areas. Articles on 

food are still part of the basic makeup of Good Housekeeping. 

Ladies' Home Tournal does not have a heavy emphasis on cooking 

articles. 

The increase of women in the workforce and faster-paced lifestyles may be 

factors that could lead to an increase of cooking articles during certain periods 

for all three magazines. In one study, Mookerji (1967) discovered between 

1946 and 1966 the number of articles about food had doubled. This leads to 

Hypothesis 3: The proportion of articles on the topic of "cooking" will 

increase significantly from 1905 to 1985. 

A word of caution is advised, however, that because cooking articles in 

Better Homes and Gardens and Good Housekeeping have always been a part 

of their make-up, the increase of cooking articles may be more apparent in 

Ladies' Home Tournal. 

The development: and subsequent use of radio and television have 

probably lead to a decline of "public policy/news event" articles found in 

women's service magazines. When radio was developed, people received the 

news faster than they would through reading the newspapers or magazines. 

And, when television was developed, this medium brought news to the 

people not only through sound, but visually as well. Additionally, news 

magazines such as Time and Newsweek appeared in the 1930s, taking on the 

"public policy/news event" provider role. It is probable that editors of 

women's service magazines no longer perceived their magazines as "public 

policy/news event" providers. Of the three magazines in this study, only 

Ladies' Home Tournal cited an emphasis on "public policy/news event" 
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articles, especially through World War I and World War n. Interest in this 

type of article began to diminish by the late 1940s in their magazine, however. 

In a study by Mookerji (1967) current affairs in magazines had decreased by 

one fifth between 1946 and 1966. Consequently, Hypothesis 4 states: The 

proportion of articles on the topic of "public policy/news event" will 

significantly decrease from 1905 to 1985. 

Because of the emphasis placed on this topic by Ladies' Home Tournal, 

perhaps the decrease will be more substantial in Ladies' Home Tournal than 

in Better Homes and Gardens or Good Housekeeping. 

Money, it seems, was largely handled by men at the turn of the century. 

Women often were given "allowances" with which to buy food, clothing and 

other household items. However, in World War n, many women had to 

enter the workforce and handle the finances while their men were away at 

war. Although many women quit their jobs when the war was over, quite a 

few seemed to enjoy this new-found freedom of earning money of their own. 

By the 1970s, with the women's liberation movement in full bloom, many 

more women were handling their own finances. Magazine editors, seeing . 

that their changing audience was handling the money, probably began to 

select more articles on the topic. Especially since the 1970s, with more 

disposable income within women's reach, magazine writers probably began to 

give advice on managing that money. Better Homes and Gardens made a 

solitary attempt among the three magazines in this study to write about this 

subject. By the early 1960s, articles on "family money management" 

were given attention in Better Homes and Gardens. According to a study by 

Matkov (1972), financial and career topics were given more attention 

in 1970 than in 1960. Better Homes and Gardens showed a growing emphasis 

on home management and family money management (Mott, 1968). Matkov 
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(1972) also noted that finances were given more attention in magazines in 

1970 than in 1960. Since articles on money matters may have been given 

different emphases in the pre-women's liberation movement, and post-

women's liberation movement, these are the time periods that will be looked 

at for this hypothesis. This leads to Hypothesis 5: The proportion of articles on 

the topic of "money matters" will significantly increase from 1955 to 1985. 



CHAPTER IV 

METHODS AND PROCEDURES 

The data used in this thesis was obtained from Better Homes and Gardens 

magazines, 1925-1985; Good Housekeeping magazines, 1905-1985; and Ladies' 

Home Tournal magazines, 1905-1985. Ladies' Home Tournal 1935 was excluded 

from this study due to the unavailability of periodicals or microfilm of the 

issues of this year. The first issue of Better Homes and Gardens did not come 

off the press until 1924, therefore the first year analyzed was 1925. Because the 

focus of this study is on change in women's service magazines, the author 

analyzed all articles pertaining to women in each of two randomly chosen 

issues of each publication for every tenth year for the 1905 through 1985 

period for this study. 

These three magazines were chosen because they are leading women's 

service magazines and were the only three of the Seven Sisters that were 

available in complete or near-complete sets. The period 1905 through 1985 at 

10-year intervals was selected because it began near the turn of the century 

and would be a good indicator of what happened in general within the 

century. Actual coding took place from June through mid-October of 1989. 

Because all articles pertaining to women within each magazine were coded, a 

random selection process for the articles was not needed. 

A content coding instrument, based on a coding instrument used by 

Paxson (1983), was developed and pretested on four issues. The instrument 

23 
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was then revised with the need to code new topics and general appeal of each 

article (see Appendix A). The unit of analysis was the article topic. 

The coding instrument was then used by the author to code 1,420 articles. 

An undergraduate student independently coded 107 of the 1,420 articles to 

verify intercoder reliability. There was found to be an 89.3% simple 

agreement between the two coders. The results were entered into an SPSS-X 

program for data analysis. The nine time periods were eventually collapsed 

into three periods, 1905-1925, 1935-1955, and 1965-1985, to provide enough 

frequencies in each cell to allow statistical analysis. 

Because only articles directed to women were to be coded, the first coding 

requirement was to identify the general appeal, or target, of each article. The 

appeal was generally broken down into two basic classifications by previous 

researchers: "homemakers" and "working women" (Galas, 1982; Hartz, 1977; 

Matkov, 1972; Paxson, 1983). In a study of three women's service magazines 

between 1940 and 1970, four roles of women were found: single and looking 

for a husband, housewife-mother, spinster, and widowed or divorced but 

soon to remarry (Tuchman, 1978). Upon review of several magazine articles, 

it became apparent that only two classifications were insufficient. Therefore, 

general appeal of the articles was coded into five categories: all employed; 

homemaker; all women; male and female; and college/high school girl. 

Some articles were directed to more than one classification. For example, 

if a story included a female secretary and a homemaker, then the general 

appeal of the story was coded as "all women." Also, some articles were meant 

to attract both males and females, therefore they were also given their own 

classification. A number of articles were written for college and high school 

girls, so they were also given their own classification. 
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Topic categories were utilized from previous research (Hartz, 1977; 

Matkov, 1972; McDonald, 1965; Mookerji, 1967; Mott, 1968; Paxson, 1983). The 

author then pretested these categories and added several others to cover new 

topics not included in the previous studies. The final 23 topics were: 

beauty/health/ diet; career/home balance; work place; dress and fashion; 

homecare/ housekeeping (this included keeping the yard clean and building 

or choosing furniture for a house); dating/relationship; sex; engagement/ 

marriage; children and their care; sewing/crafts; cooking; qualities of men; 

public policy/news event; money matters; gardening/flowers; mystery/ 

detective; public figu/'e/movie star; family; interior decorating/ building a 

house; travel; animals/pets; music; and other. 

Results 

A Chi-Square goodness of fit test was used to determine the significance 

of the results. Alpha level was set at p < .05 for level of significance. 

Of the 1,420 articles analyzed, 288, or 20.3%, were from Better Homes and 

Gardens. 580, or 40.8%, were from Good Housekeeping, and 552, or 38.9%, 

were from Ladies' Home Tournal. The lower number of articles in Better 

Homes and Gardens is due to the two periods, 1905 and 1915, not included in 

the study because they were prior to the first publication of Better Homes and 

Gardens. 

The year each article appeared was coded to determine what years various 

article topics appeared most frequently. The mean number of articles analyzed 

each year was 157.78. The percentage of total articles analyzed each year ranged 

from 9.0% to 14.1%, with a mean of 11.1% for each of the nine years analyzed 

(see Table 1). 
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TABLE 1 

NUMBER OF ARTICLES IN SERVICE 
MAGAZINES BY YEAR 

year number of articles percentage of total 
1905 168 11.8 
1915 128 9.0 
1925 156 11.0 
1935 133 9.4 
1945 158 11.1 
1955 159 11.2 
1965 161 11.3 
1975 157 11.1 
1985 200 14J 

n = 1420 100.0 

mean number of articles analyzed each year = 157.78 (11.1%) 
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The research question asked if there would be significant shifts in 

emphasis of topics in the three women's magazines from 1905 to 1985. 

Overall, the top three subjects covered in most of the articles analyzed were 

"beauty/ health/diet," 133, or 9.4% of all articles; "homecare/housekeeping," 

143, or 10.1% of all articles; and "cooking," 202, or 14.2% of all articles. 

However, there were differences among the three time periods. 

For Better Homes and Gardens, the three leading topics in 1925 were 

homecare/housekeeping (10), garden/flowers (10) and cooking (6). In 1935-

1955, the top three topics were homecare/housekeeping (30), garden/flowers 

(27), and cooking (26). And in 1965-1985, the top three topics were cooking 

(27), interior decorating/building a house (22), and sewing/crafts (14). 

For Good Housekeeping, the three leading topics in 1905-1925 were 

cooking (27), children and their care (23), and engagement/marriage (17). In 

1935-1955, the top three topics were cooking (21), homecare/housekeeping 

(18), and beauty/health/diet (18). And in 1965-1985, the top three topics were 

beauty/health/diet [sO), cooking (34), and homecare/ housekeeping (16). 

For Ladies' Home Tournal, the three leading topics in 1905-1925 were 

sewing/crafts (50), children and their care (22), and dress and fashion (18). In 

1935-1955, the top three topics were engagement/marriage (22), and a four-

way tie for second, with cooking, children and their care, dating/relationship, 

and homecare/housekeeping, (each 14). In 1965-1985, the top three topics 

were beauty/health/diet (33), cooking (32), and public figure/movie star (23). 

The first hypothesis dealt with the appeal, or intended target of the article. 

Hypothesis 1 stated the number of articles directed toward working women 

would increase significantly. Collectively, "homemakers" were the identified 

audience in 1,053, or 74.2%, of the 1,420 articles analyzed (see Table 2). Even 

when the years were split into 30-year segments, the majority of articles, in all 



TABLE 2 

GENERAL APPEAL CLASSIRCATION OF 
ARTICLES IN SERVICE MAGAZINES 
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vear 
1905 
1915 
1925 
1935 
1945 
1955 
1965 
1975 
1985 

all 
emploved 

9 
15 
3 
3 
8 

10 
6 
8 

27 

home-
maker 

141 
95 

108 
100 
124 
118 
135 
108 
124 

n = 89 n = 1053 
(6.3%) (74.2%) 

all 
women 

12 
16 
13 
7 

17 
13 
12 
26 
39 

n = 155 
(10.9%) 

male & 
female 

4 
1 

30 
21 
9 

15 
6 

13 
10 

n = 109 
i7n%) 

college & 
h.s. eirls 

2 
1 
2 
2 
0 
3 
2 
2 
0 

n = 14 
(1.0%) 

total 
168 
128 
156 
133 
158 
159 
161 
157 
200 

n = 1420 
(100%) 
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segments also were targeted to "homemakers," although, the number of 

articles targeted to "all employed" and "all women" had risen somewhat. 

Hypothesis 1 was not supported (see Table 3). 

The other hypotheses dealt with increases or decreases of specific topics. 

Hypothesis 2 said that the proportion of "beauty/health/diet" articles would 

increase significantly. The proportion of "beauty/health/diet" articles did 

increase significantly for all three magazines from 1905 to 1985 (BH&G: x^ = 

6.621, df^Zp = .0365; GH: x^ = 26.936, df=2,p = .000001416; LHJ: x^ = 23.687, 

df = 2,p = .000007814) (see Table 4). Therefore, Hypothesis 2 was supported. 

Hypothesis 3 stated the proportion of articles on "cooking" would 

increase significantly. Ladies' Home Tournal was the only magazine of the 

three that had a significant increase in the proportion of articles during the 

time frame analyzed in "cooking"(x^ = 11.387, df=2,p= .003368). Hypothesis 

3 was partially supported (see Table 5). 

Hypothesis 4 stated the proportion of articles of "public policy/news 

event" would significantly decrease. The proportion of "public policy/news 

event" articles did not significantly decrease from 1905 to 1985 for any of the 

magazines. The proportion of articles on "public policy/news event" in Good 

Housekeeping and Ladies' Home Tournal both decreased from period one to 

period two, but not significantly (see Table 6). 

Hypothesis 5 stated the proportion of "money matters" articles would 

significantly increase from 1955 to 1985. Only Ladies' Home Tournal was 

found to have a significant increase in time for "money matters" (x^ without 

continuity correction factor = 4.595, df=\,p = .0321). Hypothesis 5 was 

partially supported (see Table 7). 
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TABLE 3 

CHANGE IN PROPORTION OF 
ALL EMPLOYED APPEAL 
ARTICLES IN SERVICE 

MAGAZINES 

Better Homes and Gardens 
1905-1925 1935-1955 1965-1985 

all employed articles 0 2 0 
all articles 35 132 121 

X^ = 2.345; df = 2;p = .3097 (n.s.) 

Good Housekeeping 
1905-1925 1935-1955 1965-1985 

all employed articles 6 10 16 
all articles 185 173 222 

x2 = 2.772; df = 2; p = .2501 (n.s.) 

Ladies' Home Journal 
1905-1925 1935-1955 1965-1985 

all employed articles 21 9 25 
all articles 232 145 175 

X^ = 4.982; df = 2;p= 0828 (n.s.) 
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TABLE 4 

CHANGE IN PROPORTION OF 
BEAUTY / HEALTH /DIET 
ARTICLES IN SERVICE 

MAGAZINES 

Better Homes and Gardens 
1905-1925 1935-1955 1965-1985 

b / h / d articles 0 1 7 
all articles 35 132 121 

X^ = 6.621; df = 2;p = .0365* 

Good Housekeeping 
1905-1925 1935-1955 1965-1985 

b / h / d articles 6 18 50 
all articles 185 173 222 

X^ = 26.936; df = 2;p = .000001416* 

Ladies' Home Journal 
1905-1925 1935-1955 1965-1985 

b / h / d articles 8 10 33 
all articles 232 145 175 

X^ = 23.687; df=2)p = .000007184* 

*significant at .05 level. 
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TABLE 5 

CHANGE IN PROPORTION OF COOKING 
ARTICLES IN SERVICE MAGAZINES 

Better Homes and Gardens 
1905-1925 1935-1955 1965-1985 

cooking articles 6 26 27 
all articles 35 132 121 

X^ = .358; df = 2;p^ .8362 (n.s.) 

Good Housekeeping 
1905-1925 1935-1955 1965-1985 

cooking articles 27 21 34 
all articles 185 173 222 

X^ = .649; df^2;p = .7230 (n.s.) 

Ladies' Home Journal 
1905-1925 1935-1955 1965-1985 

cooking articles 15 14 32 
all articles 232 145 175 

X^ = 11.387; df=2; p =-- .003368* 

•"significant at .05 level. 
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TABLE 6 

CHANGE IN PROPORTION OF PUBLIC POUCY/ 
NEWS EVENT ARTICLES IN SERVICE 

MAGAZINES 

Better Homes and Gardens 
1905-1935 1945-1955 1965-1985 

pp/ne articles O i l 
all articles 70 97 121 

X^ = .673; df = 2;p = .7144 (n.s.) 

Good Housekeeping 
1905-1935 1945-1955 1965-1985 

pp/ne articles 6 1 2 
all articles 239 119 222 

X^ = 2.367; df = 2;p = .3063 (n.s.) 

Ladies' Home Journal 
1905-1935 1945-1955 1965-1985 

pp/ne articles 7 4 1 
all articles 276 101 175 

X^ = 3.644; rf/ = 2; p = .1617 (n.s.) 
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TABLE 7 

CHANGE IN PROPORTION OF MONEY MATTERS 
ARTICLES IN SERVICE MAGAZINES 

Better Homes and Gardens 
1955-1965 1975-1985 

mm articles 3 4 
all articles 88 82 

X^without continuity correction factor = .214; df =l;p = .6440 (n.s.) 

Good Housekeeping 
1955-1965 1975-1985 

mm articles 3 7 
all articles 132 147 

X^ without continuit} correction factor = 1.162; df= 1; p - .2810 (n.s.) 

Ladies' Home Journal 
1955-1965 1975-1985 

mm articles 0 6 
all articles 100 128 

yp- without continuity correction factor = 4.595; df =l;p = .0321* 

•"significant at .05 level. 
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Beyond the original research question and hypotheses, additional results 

were noted. Several other topic categories, in addition to those mentioned in 

Hypothesis 2 through Hypothesis 5, showed significant change. 

For Better Homes and Gardens, the proportion of articles concerning 

"homecare/housekeeping" had significantly changed during the time frame 

analyzed (x^ = 6.105, df=2,p= .0472). The other two magazines did not show 

significant changes for this topic (see Table 8). 

Good Housekeeping and Ladies' Home Tournal did show significant 

changes with the topic of "dating/relationship" (GH: x^ = 9.796, df=2,p = 

.007461; LHJ: x^ = 14.923, df=2,p= .0005748). Better Homes and Gardens did 

not have any articles relating to this topic (see Table 9). 

Ladies' Home Tournal showed a significant change from low to high to 

low through the time periods analyzed in proportion of articles on 

"engagement/ marriage" (x^ = 9.096, df=2,p = .0106). Better Homes and 

Gardens and Good Housekeeping did not show any significant changes. In 

fact, of the 80-year period analyzed, only one article on "engagement/ 

marriage" was analyzed from Better Homes and Gardens (see Table 10). 

Ladies' Home Tournal was the only magazine of the three that had a 

significant decrease in the proportion of articles during the time frame 

analyzed in "sewing/crafts" (x^ = 32.289, df=2,p = .00000009742) (see Table 

11). 

Better Homes and Gardens and Good Housekeeping showed significant 

changes in proportion, of articles on "garden/flowers" (BH&G: x^ = 14.946, 

df=2,p = .0005683; CH: x^ = 7.265, df=2,p = .0265). Ladies' Home Tournal did 

not show any significant change for this topic (see Table 12). 

The topic of "public figure/ movie star" significantly increased in 

proportion of articles in the time frame analyzed for Good Housekeeping and 
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TABLE 8 

CHANGE IN PROPORTION OF HOMECARE/ 
HOUSEKEEPING ARTICLES IN 

SERVICE MAGAZINES 

Better Homes and Gardens 
1905-1925 1935-1955 1965-1985 

h/h articles 10 30 13 
all articles 35 132 121 

X^ = 6.105; df = 2;p= 0472* 

Good Housekeeping 
1905-1925 1935-1955 1965-1985 

h/h articles 19 18 16 
all articles 185 173 222 

X^ = 1.355; df=2;p = .5078 (n.s.) 

Ladies' Home Journal 
1905-1925 1935-1955 1965-1985 

h/h articles 15 14 8 
all articles 232 145 175 

X^ = 2.872; df=2;p= .2379 (n.s.) 

*significant at .05 level. 



37 

TABLE 9 

CH.\NGE IN PROPORTION OF DATING/ 
RELATIONSHIP ARTICLES IN 

SERVICE MAGAZINES 

Better Homes and Gardens had no articles for this topic. 

Good Housekeeping 
1905-1925 1935-1955 1965-1985 

d/r articles 7 16 5 
all articles 185 173 222 

X^ = 9.796; df=2;p = .007461* 

Ladies' Home Journal 
1905-1925 1935-1955 1965-1985 

d/r articles 13 14 0 
all articles 232 145 175 

X2 = 14.293; df=2;p = .0005748^ 

•"significant at .05 level. 
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TABLE 10 

CHANGE IN PROPORTION OF ENGAGEMENT/ 
MARRIAGE ARTICLES IN 

SERVICE MAGAZINES 

Better Homes and Gardens 
1905-1925 1935-1955 1965-1985 

e /m articles 0 1 0 
all articles 35 132 121 

X^ = 1.177; df = 2;p = .5552 (n.s.) 

Good Housekeeping 
1905-1925 1935-1955 1965-1985 

e /m articles 17 16 10 
all articles 185 173 222 

X^ = 3.865; df=2;p = .1448 (n.s.) 

Ladies' Home Journal 
1905-1925 1935-1955 1965-1985 

e /m articles 14 22 11 
all articles 232 145 175 

X^ = 9.096; df = 2;p = .0106* 

•"significant at .05 level. 
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TABLE 11 

CHANGE IN PROPORTION OF SEWING/CRAFTS 
ARTICLES IN SERVICE MAGAZINES 

Better Homes and Gardens 
1905-1925 1935-1955 1965-1985 

s/c articles 2 8 14 
all articles 35 132 121 

X^ = 2.408; df^2;p= .3001 (n.s.) 

Good Housekeeping 
1905-1925 1935-1955 1965-1985 

s/c articles 16 13 12 
all articles 185 173 222 

X^ = 1.471; df = 2;p = .4793 (n.s.) 

Ladies' Home Journal 
1905-1925 1935-1955 1965-1985 

s/c articles 15 14 8 
all articles 232 145 175 

X^ = 32.289; df=2;p = .00000009742̂  

•"significant at .05 level. 
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TABLE 12 

CPiANGE IN PROPORTION OF GARDEN/FLOWERS 
ARTICLES IN SERVICE MAGAZINES 

Better Homes and Gardens 
1905-1925 1935-1955 1965-1985 

g/f articles 10 27 5 
all articles 35 132 121 

X^ = 14.946; df=2;p = .0005683* 

Good Housekeeping 
1905-1925 1935-1955 1965-1985 

g/f articles 6 0 2 
all articles 185 173 222 

X^ = 7.265; df=2;p^ 0265' 

Ladies' Home Journal 
1905-1925 1935-1955 1965-1985 

g/f articles 3 1 0 
all articles 232 145 175 

X^ = 2.292; df = 2;p^ .3179 (n.s.) 

•"significant at .05 level. 
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Ladies^ Home Tournal (GH: x^ = 8.554, d/ = 2, p = .0139; LPiJ: x^ = 25.648, df = 2, 

p = .000002695). Better Homes and Gardens shyed away from this topic, only 

having one article coded in the 80-year time frame (see Table 13). 

Good Housekeeping was found to have a significant decrease in time for 

"interior decorating/building a house" articles (x^ = 7.791, df = 2,p = .0203). 

The other two magazines did not show significant changes for this topic (see 

Table 14). 

Significant increases were found in the proportion of articles concerning 

beauty/health/diet; cooking; public figure/movie star; and money matters, 

but not for all magazines. Significant decreases were found in sewing/crafts 

and interior decorating/building a house, but again, not for all magazines. 

Topics where the proportion of articles significantly changed from low to 

high to low again were homecare/housekeeping; dating/relationship; 

engagement/ marriage; public policy/news event; and garden/flowers. 

Significant topic changes for Better Homes and Gardens were found in 

beauty/health/diet; homecare/ housekeeping; and garden/flowers. 

Significant topic changes for Good Housekeeping were found in 

beauty/health/diet; money matters; dating/relationship; garden/flowers; 

public figure/movie star; and interior decorating/building a house. 

Significant topic changes for Ladies' Home Tournal were found in 

beauty/health/diet; ..ooking; public policy/news event; dating/relationship; 

engagement/marriage; sewing/crafts; public figure/movie star. 
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TABLE 13 

CHANGE IN PROPORTION OF PUBLIC HGURE/ 
MOVIE STAR ARTICLES IN 

SERVICE MAGAZINES 

Better Homes and Gardens 
1905-1925 1935-1955 1965-1985 

pf/ms articles 0 1 0 
all articles 35 132 121 

X^ = 1.177; df = 2;p = .5552 (n.s.) 

Good Housekeeping 
1905-1925 1935-1955 1965-1985 

pf/ms articles 2 4 14 
all articles 185 173 222 

X^ = 8.554; df = 2;p= 0139* 

Ladies' Home Journal 
1905-1925 1935-1955 1965-1985 

pf/ms articles 4 3 23 
all articles 232 145 175 

X^ = 25.648; df^2;p^ .000002695' 

•"significant at .05 level. 



43 

TABLE 14 

CHANGE IN PROPORTION OF INTERIOR 
DECORATING/BUILDING A HOUSE 
ARTICLES IN SERVICE MAGAZINES 

Better Homes and Gardens 
1905-1925 1935-1955 1965-1985 

id/bh articles 3 18 22 
all articles 35 132 121 

X^ = 1.728; df = 2;p = .4214 (n.s.) 

Good Housekeeping 
1905-1925 1935-1955 1965-1985 

id/bh articles 10 14 4 
all articles 185 173 222 

X^ = 7.791; df=2;p = .0203* 

Ladies' Home Journal 
1905-1925 1935-1955 1965-1985 

id/bh articles 11 7 6 
all articles 232 145 175 

X^ = .481; df = 2;p = .7862 (n.s.) 

•"significant at .05 level. 



CHAPTER V 

CONCLUSIONS 

Interpretation of these results has at least one limitation. Because two 

issues of each year were randomly selected, this may have had an effect on the 

number of articles for each topic. For example, an issue in December may 

have had many cooking articles due to the holiday season. Issues in the 

summer months may have had more vacation articles than other months. 

The research question concerned whether there was a significant change 

in emphasis of topics from 1905 to 1985. Throughout the time period 

analyzed, there seemed to be three major shifts of topic emphasis. There were 

significant changes in the proportion of articles on the topics of "homecare/ 

housekeeping," "dating/ relationships," "engagement/marriage," "sewing/ 

crafts," "garden and flowers," "public figure/movie star," and "interior 

decorating/building a house." 

Between 1905 and 1925, the leading topics were "sewing/crafts," "children 

and their care," and "homecare/housekeeping." Women, in general, were 

living the role of the housewife. They made the clothes for their families, 

took care of their children, and kept a tidy house for their husbands. Between 

1935 and 1955, the leading topics were "homecare/housekeeping," "cooking," 

and "interior decorating/building a house." Perhaps the shift from a wartime 

atmosphere to a post wartime era was a time for rebuilding and getting back 

to what people knew before the war. Between 1965 and 1985, the leading 

topics were "cooking," "beauty/health/diet," and "public figure/movie star." 
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These topics seem to be oriented toward outside-the-home attractions. 

Perhaps these magazines were trying to echo women's focus outside the 

home. The research question must be answered "yes." There was a shift in 

topic emphasis throughout the time period. 

Hypothesis 1 was not supported. The proportion of articles that appealed 

to women in the work force did not significantly increase from 1905 to 1985. 

Contrary to Reilly (1988), these three magazines do not focus on women's 

dual interests of home and career. In fact, the proportion of articles that 

appealed to women at home remained the overwhelming majority of appeal 

for each article. This may be because the editors and publishers of these 

magazines are not in touch with who they think their audience is. Or, maybe 

they think women must do all they did at home, plus work at a full-time job. 

While their formula for connecting with their target audience may have 

worked in the past, it seems to be missing the mark today, as indicated by 

drooping circulation. 

Hypothesis 2 was supported. The number of articles on "beauty/health/ 

diet," proportional to the total number of articles for each time period for the 

magazines, showed significant increases over the course of the 80-year period. 

Women have always been concerned with their looks. And, as this study 

seems to imply, perhaps even more women are concerned with their looks 

today, possibly because they are working and in the public eye more so than 

they once were. There is also a constant attention to health and beauty 

throughout American society today, and this too, may be a reason for the 

increase in the proportion of articles of this topic. 

Hypothesis 3 was partially supported. Of the three magazines analyzed, 

only Ladies' Home Tournal showed a significant increase in proportion of 

"cooking" articles. While Better Homes and Gardens and Good Housekeeping 
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slightly increased their proportion of cooking articles, the proportion of 

articles in Ladies' Home Tournal had nearly doubled by the 1965-1985 period. It 

was expected that Ladies' Home Tournal would show a greater increase than 

the other two magazines. Better Homes and Gardens and Good Housekeeping 

have always had a great emphasis on cooking articles. Therefore, it would be 

difficult for them to increase the number of articles significantly higher than 

they already are. Another reason for the increase may be partially due to the 

faster-paced lifestyles that people find themselves in today. Articles on 

quicker food preparation may attract many readers. In addition, people are 

always looking for a new way to fix the same kind of food. In reviewing the 

raw data, more articles about how to use the microwave oven were found in 

the 1985 period. With the emergence of the microwave oven, more articles 

were written to show people how and what it can be used for, although this is 

not likely to be the sole reason for the increase. Also, as mentioned 

previously, the issues of the magazines analyzed may have affected the 

proportion of cooking articles. 

Hypothesis 4 was not supported. Of the three magazines analyzed, only 

Good Housekeeping and Ladies' Home Tournal showed any decreases in 

proportion of "public policy/news event" articles from the 1905-1935 period to 

the 1945-1955 period. The decreases were not significant. And, there was little 

or no change between 1955 and 1985. The development of radio and 

eventually television may have been factors contributing to the decline of 

this topic in these women's service magazines. Other factors may include the 

news magazines such as Time and Newsweek, which came out in the 1930s. 

As news magazines gained circulation, editors may have perceived there was 

no longer a need for a women's services type of magazine to carry this type of 

article. This may also be a foreshadowing of what will eventually happen 
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with other article topics, as the women's magazine market is split into 

smaller, more specified audiences. 

Hypothesis 5 was partially supported. Of the three magazines analyzed, 

only Ladies' Home Tournal showed a sigiuficant increase in the proportion of 

"money matters" articles. Focusing on the pre- and post-women's liberation 

movement, there were significantly more articles on "money matters" during 

the 1975-1985 period than in the 1955-1965 period in Ladies' Home Tournal. 

However, for Better Homes and Gardens and Good Housekeeping, there were 

increases of articles on this topic as well, but not significantly so. For a 

magazine whose editors said they gave this topic the most attention. Better 

Homes and Gardens failed to have a significant increase in this area. Perhaps 

the editors believe the number of articles on "money matters" in their 

magazine has reached its saturation point. Even though the service 

magazines do not seem to cater to working women, certainly they have found 

that more and more women are handling home finances today. 

Consequently, it does not seem strange that more articles about money 

management have appeared in the magazines. 

Because often only one magazine increased or decreased in several of the 

topic categories, it gives rise to the question: are the general women's service 

magazines as similar as they are thought to be? As the results of this study 

show, the answer to this question must be 'likely not." It would appear that 

these three magazines have been thrown into the same heading of "women's 

service magazine," without regard to each one's actual makeup. It is difficult 

to beKeve that Better Homes and Gardens is supposed to resemble Good 

Housekeeping and Ladies' Home Tournal in any form. Perhaps at one time 

there was more of a resemblance among these three, but no more. Of the 
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three magazines. Better Homes and Gardens is very different in makeup from 

the other two. Good Housekeeping and Ladies' Home Tournal have some 

similarities, but it would seem that the editors of Ladies' Home Tournal have 

a keener eye on their audience than do the editors of the other two 

magazines. Ladies' Home Tournal editors are trying to change the format of 

their magazine, and have done so in several areas, as this study shows. 

Some causative factors for the shift in areas of concentration addressed by 

each magazine may include recapturing their lost circulation and changing 

their editorial content to adapt to their readers, among other reasons. Readers 

are essential to any magazine and perhaps these magazines are trying to set 

themselves apart from their new competitors to capture, and in some cases, 

recapture that market. 

This study gives us an idea as to where these three magazines. Better 

Homes and Gardens, Good Housekeeping, and Ladies' Home Tournal, have 

been, where they are now, and, in some cases, where they may be going. 

These three women's service magazines constantly have changed their 

editorial content, as seen in this study. Between 1935 and 1955, "dating/ 

relationships," "engagement/marriage," "public policy/news event," 

"garden/flowers," and "interior decorating/building a house" were at an all-

time high. 

Between 1965 and 1985, these topics had significantly decreased. 

Possibilities for the decrease in gardening articles could be because the 

advertising market for gardening had wilted, as mentioned by Mott (1968). 

Better Homes and Gardens would be expected to have a change, because they 

made the editorial decision to decrease the number of articles on gardening, 

due to the decrease in advertisers of garden products. A decrease in articles on 
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"interior decorating/building a house" could be because many of the initial 

decorating ideas were developed as suburbia grew, and people moved from 

the country to the dty. Thereafter, the proportion of articles seemed to 

decrease or remain about the same. Reasons for the decline in the topics of 

"dating/ relationships" and "engagement/marriage" could also be due to the 

decline of home life and more interest in careers. 

By tracking the proportion of articles for topics covered in these women's 

magazines, it gives insight to what will probably remain in these magazines 

for the next 30-year period. It is plausible to expect a steady increase in 

"beauty/health/diet/' "cooking," "money matters," and "public figure/movie 

star." 

Although these magazines are geared toward the homemaker, the image 

of what they perceive as needs of the homemaker likely has changed. And, in 

all probability, this image will continue to change. The articles in the three 

magazines overwhelmingly appealed to the homemaker. This seems to be 

the only strong thread that keeps these magazines in the same category of 

"women's service magazines." Because the articles were not found to appeal 

to the working woman, this could possibly be a reason why the women's 

service magazines are experiencing a decline in circulation. 

The domestic path that has been well-trodden by these women's 

magazines has changed only marginally. Although there have been some 

significant changes, these magazines all still cater to the homemaker. They 

still cover general topics about homelife and domestic qualities. It does not 

appear that they will change paths and switch their format to accommodate 

more working women at any time in the near future. 
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Perhaps the editors and publishers need to sit down and look at their 

audience once again. If these magazines are indeed intended to provide a 

service to women, then the top brass should consider all women. Although 

the lives of homemakers and working women have some very strong 

differences, there are many common bonds which tie them together, some of 

which these magazines have already touched upon. 

Future studies could be conducted on the other four of the Seven Sisters 

to see if they are similar in content to the results of this study. If the women's 

service magazines studied here are still in business in 2015, it would be 

interesting to replicate this study to find what changes the next 30 years will 

have brought to their doorsteps. Another venue for study consideration 

could be to analyze the advertisements in these magazines to see how closely 

they resemble the topics of the articles within the magazines. 
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CODING SCHEME FOR THREESOME 

Magazine: 01 BH&G 

02 GH 

03 LHJ 

Author: 01 male 

02 female 

03 unidentifiable 

04 not listed 

05 two males 

06 two females 

07 one of each 

08 other 

Type of article: 01 fiction 

02 nonfiction 

03 poem 

Year: 011905 

021915 

03 1925 

041935 

051945 

061955 

071%5 

081975 

091985 

General appeal: 

Issue: 

01 all 

01 January 

02 February 

03 March 

04 April 

05 May 

06 June 

07 July 

08 August 

09 September 

10 October 

11 November 

12 December 

employed 

02 homemaker 

03 all women 

04 male & female 

05 college/h.s. girls 

# of ill.: 

01 one 

02 two 

03 three 

04 four 

05 five 

06 six 

07 seven 

08 eight 

09 nine 

99 none 

list # 

it nn/4 pages: 

# of photos: 

01 one 

02 two 

03 three 

04 four 

05 five 

06 six 

beginning page 

07 seven 

08 eight 

09 nine 

99 none 

list # 

? # of story 
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Cover: 01 111. 

02 111 w/ topic blurb 

03 111. w / title blurb 

04 Photo 

05 Photo w / topic blurb 

06 Photo w/ title blurb 

07 Not prev. on cover 

08 Tide only 15 Other. 

09 Author only 

10 Topic only 

11 Title & author 

12 Topic & author 

13 Title & topic 

14 Author, title & topic 

Topic: 01 Beauty/Health/Diet 

02 Career/Home Balance 

03 Work place 

04 Dress and Fashron 

05 Home care/Housekpng 

06 Dating/Relationship 

07 Sex 

08 Engagement/Marriage 

09 Children and Their Care 

10 Sewing and Crrifts 

11 Cooking/Recipes 

12 Qualities of Men (women talk about) 

13 Public Policy/News Event 

14 Mystery/Detective 

15 Gardening/Flowers 

16 Public Figure/Star 

17 Money Matters 

18 Family 

19 Interior Deco./Bldg. a House 

20 Travel 

21 Pets/Animals 

22 Music 

99 Other 



PERMISSION TO COPY 

In presenting this thesis in partial fulfillment of the 

requirements for a master's degree at Texas Tech University, I agree 

that the Library and my major department shall make it freely avail

able for research purposes. Permission to copy this thesis for 

scholarly purposes may be granted by the Director of the Library or 

my major professor. It is understood that any copying or publication 

of this thesis for financial gain shall not be allowed without my 

further written permission and that any user may be liable for copy

right infringement. 

Disagree (Permission not granted) Agree (Permission granted) 

Student's signature S£ddent's^ignature 

Date Date 


