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CHAPTER I 

COMMUNIST GUERRILLAS' PROPAGANDA STRATEGY 

DURING THE VIETNAM WAR 

In the 1960s and 1970s, Communist-mled North Vietnam and its adherents in 

South Vietnam conducted what they considered to be "a just war waged by the people 

over the unjust war by aggressive imperialism." Their "people's revolution" was 

directed first against a South Vietnamese government in Saigon that was supported by the 

United States, then later, increasingly, against American military forces in the country. 

Fought in the name of a sought-for reunification and national independence, the war 

involved a military campaign to gain control over people, territory and natural resources. 

But, it was also a stmggle for "hearts and minds"^ and the Communists, under the 

guidance of their revolutionary leader Ho Chi Minh, used a variety of propaganda tactics 

and techniques as part of their grassroots weaponry. 

This study examines propaganda efforts by the Communist guerrilla fighters 

known as the Viet Cong. It describes the propaganda training, tactics and techniques and 

their effectiveness (or lack thereof), with specific emphasis on propaganda leaflets. The 

purpose of this study is to shed light on a facet of the Communists' strategy that 

heretofore has seldom been examined in depth, and thereby to contribute to a better 

understanding of the history of the Vietnam War. 

'North Vietoamese Lt. Gen. Hoang Van Thai, Some Aspects of Guerrilla Warfare in Vietnam 
(Hanoi: Foreign Languages Publishing House, 1965), 16. 

^Douglas Pike, from a presentation included in "Second Indochina War Symposium," sponsored 
by the Center of Military History and compiled by John Schlight (Washington, D.C: U.S. Government 
Printing Office, 1986), 101. 

•'joint U.S. Public Affairs Office, U.S. Embassy, Saigon. "Airgram" memorandum to U.S. 
Department of State dated April 4, 1967, Pike Collection, Unit 9. 

""The "Viemam War," as it is known in America, is called the "American War" in Vietnam. It is 
also referred to as the Second Indochina War. 



In adopting propaganda as a "weapon," Ho Chi Minh and his Communist 

followers in the South continued a tradition of psychological warfare dating back to pre-

Biblical times.""' Propaganda found widespread use in World War I and later helped fuel 

the rise in Worid War II of Hitler's Nazi Germany.'' The Communist guerrillas who 

came to be known as the Viet Cong pursued a strategy designed to stir "the masses" to 

rise up against the government in Saigon.^ Efforts ranged from staging "agit-prop" 

(agitation/propaganda) meetings with villagers to openly or surreptitiously posting 

leaflets where they lived, sometimes even leaving it to the Asian breezes to scatter the 

messages.* 

Academic research has been conducted concerning the United States' own 

unprecedented propaganda efforts during the war, efforts which were far more extensive 

than those of the adversaries of the American-backed government in Saigon.^ But apart 

from the extensive writings of Douglas Pike, little research has been focused specifically 

on the propaganda tactics and techniques of the Viet Cong—and attention in these 

instances has been mostly in the form of sidelights to examinations of propaganda 

activities by the United States. 

The purpose of this study is to: (a) describe the contents of the Viet Cong leaflets 

and identify themes of their messages, (b) identify Vietnamese "audiences" targeted by 

distributors of the leaflets, and (c) determine how the leaflets were produced and 

distributed. 

'Garth Jowett and Victoria O'Donnell, Propaganda and Persuasion (Thousand Oaks, CA: Sage 
Publications, 1999). The Bible, Book of Judges, chapter 7 relates how Gideon triumphed on the battlefield 
by equipping a small force of men with torches and trumphets and dispersing them in such a way as to 
conftise and deceive a numerically superior army of Midianites. 204. 

*Encarta Encyclopedia, "Propaganda," retrieved from the World Wide Web Sept. 27, 2001, 
http://www.nkasd.wiu.kl2.pa.us/vhs/msenprop.html. 

'Mark Moyar, Phoenix and the Birds of Prey (Annaplis, MD: Naval Institute Press, 1997), 26. 

^Douglas Pike, Viet Cong: Organization and Techniques of the National Liberation Front of South 
Vietnam (Cambridge, MA: MIT Press, 1966), 404. 

•̂ Jowett and O'Donnell, 264-265. 

http://www.nkasd.wiu.kl2.pa.us/vhs/msenprop.html


The study begins with a description of past and present propaganda efforts 

(Chapter 1), especially recent U.S. propaganda, as a way of providing a context for and a 

contrast with Viet Cong propaganda of the Vietnam era. Chapter II provides historical 

background of the war, with emphasis on the role of Ho Chi Minh as the Viet Cong's 

mentor in revolutionary strategy and tactics, including the use of propaganda. Chapter III 

describes the analyses and writings about the Viet Cong by Douglas Pike, an 

internationally recognized authority on Vietnamese Communists and on their long 

stmggle to achieve control in Vietnam. This chapter actually is the beginning of the 

review of literature on the subject. A further literature review that describes other 

writings about the use of propaganda in the Vietnam War is provided in Chapter IV. 

Chapter V explains the methodology of this study (content analysis) and poses the 

research questions that it addressed in analyzing Viet Cong propaganda leaflets that U.S. 

military forces discovered, seized or otherwise acquired between 1963 and 1968 in 

villages, battle zones or other areas of South Vietnam, or from Viet Cong prisoners and 

defectors. Chapter VI describes results of the study. 

Propaganda as a Weapon Throughout History 

Propaganda has been used to advance military strategies since time immemorial. 

Jowett and O'Donnell said: "War itself can be considered a violent means of attaining a 

specific objective, but there has always been a continuous flow of carefiilly directed 

propaganda messages that sought to bring about much the same result but in a nonviolent 
„io manner. 

Two centuries ago. Napoleon observed that propaganda could trouble an enemy 

while also reassuring one's own populace: "Great captains have always published 

statements for the benefit of the enemy, that their own troops were very strong in 

numbers; while to their own people, the enemy was represented as very inferior." 

'°Ibid., 203. 

' 'Napoleon, quoted by Col. R.D. Heinl Jr., Dictionary of Military and Naval Quotations 
(Annapolis, MD: U.S. Naval Institute, 1966), 256. 



Propaganda has been unsheathed as a weapon in every major war in U.S. history, 

especially the Civil War, the two Worid Wars, the Korean conflict of the 1950s, the 

Vietnam War of the 1960s and 1970s, Operation Desert Storm against Iraq in the late 

1990s and, barely into the new millennium, the campaign launched in 2001 against 

terrorists in Afghanistan. 

A 1940s survey of the Civil War era revealed conspicuous examples of 

propaganda, including political caricatures and cartoons, used mostly to convey pro-

Union sentiments but to a lesser extent in support of the Confederate cause.'^ 

In World War 1, absence of public unity toward America's entry into the war in 

1917 prompted President Wilson to create the Committee on Public Information (CPI) to 

promote the war domestically while publicizing U.S. war aims abroad. CPI recmited 

support from business, media, academia and the art world, an effort marking the first time 

that a modem government had disseminated propaganda on such a large scale.'"' 

In World War II, Nazi Germany's Adolf Hitler elevated to even higher levels the 

use of propaganda as a means of achieving and wielding political power. Thomson 

asserts that Hitler "shares with Julius Caesar and Napoleon Bonaparte the distinction of 

not only making massive use of new methods of propaganda but also, of quite 

consciously and deliberately basing his entire career on planned propaganda."''* 

Hitler himself said: "Propaganda, propaganda, propaganda. All that matters is 

propaganda."'^ 

In Hitler's view, effective propaganda had to preach to those already converted 

and to do so in the simplest fashion. 

'" James K. Lively, Propaganda Techniques of Civil War Cartoonists (Public Opinion Quarterly, 
Spring 1942), 99. 

''Aaron Delwiche, Wartime Propaganda: World War If. The Committee on Public Information 
(Propaganda Analysis Home Page, retrieved from the World Wide Web Aug. 6, 2002), 
http://www.carmen.artsci.washington.edu/propaganda/war2.htm. 

'•"O. Thomson, Mass Persuasion in History (Edinburgh: Paul Harris, 1977), 111. 

'^J. Fest, Hitler (New York: Harcourt, Brace, Jovanovich, 1974), 187. 

http://www.carmen.artsci.washington.edu/propaganda/war2.htm


According to Hitler, propaganda for the masses had to be simple, it 
had to aim at the lowest level of intelligence, and it had to be reduced to 
easily learned slogans which then had to be repeated many times, 
concentrating on such emotional elements as love and hatred.'^ 

Similarly, Zeman said that in Hitler's view propaganda "had to concentrate on as 

few points as possible, it had to hammer them home repeatedly, it had to present them in 

terms of black and white."'^ 

Until 1929, Nazi propagandists had rather primitive means of disseminating their 

ideology and goals; the means of mass communication—large circulation press, films, 

radio and television—were usually lacking during the rise to power of totalitarian parties. 

The Nazis relied on propaganda "lorries," which carried posters, and people shouting 

slogans. The scope of their propagandizing rapidly expanded. Three years later, in 1932, 

the Nazis distributed eight million leaflets during Hitler's campaign for president. Less 

than a decade after that—in 1941, during World War II—Hitler's air forces were 

dropping some 400 million leaflets behind Russian lines, appealing to soldiers of the Red 

Army to surrender to their German "liberators." 

Early in his rise to power. Hitler directed his message to a variety of audiences. 

Hitler's strategy was to get the support of the whole popu
lation, not just the voters. Accordingly, his propaganda was 
adapted to different sections of the public, even to the extent 
of promises to German womanhood that, when the Nazis came 
to power, every woman would have a husband. To a generation 
which had lost its husbands and sweethearts in the Flanders 
trenches such a promise—however illogical in cold print—was 
powerful medicine at a mass rally. 

Although the Nazis considered propaganda an arm of warfare, Hitler's 

propaganda minister Joseph Goebbels never used the phrase "psychological warfare" or 

'^David Welch, Nazi Propaganda (Croom Helm/Barnes & Noble, 1983), 7. 

"Z.A.B. Zeman, Nazi Propaganda (Oxford University Press, 1964), 6. 

'*Zeman, ibid., 28, 34, 168. 

"J.C. Clews, Communist Propaganda Techniques (New York: Fredenck A. Praeger, 1964), 3-4. 



"political warfare." However, he believed that propaganda, besides damaging enemy 

morale, could affect the policies and actions of enemy leaders in four ways: (1) by 

suppressing propagartdistically desirable material which could provide the enemy with 

useful intelligence, (2) by openly disseminating propaganda whose content or tone would 

cause the enemy to draw desired conclusions, (3) by goading the enemy into revealing 

vital information about himself, and (4) by making no reference to a desired enemy 

activity when any reference would discredit that activity.^° 

The United States had its own government propaganda campaign, one which 

emphasized providing a clear rationale to the American people for the U.S. involvement 

in the war in Europe. The military services required enlisted men to view Why We Fight 

films produced by Hollywood. The Office of War Information (OWI), which was 

charged with handling domestic propaganda before 1943, acted so aggressively that its 

policies and activities antagonized what had always been a "free press." In the long mn, 

disapproval by Congress disapproval prompted OWI to reduce its demands concerning 

what the mass media should or should not do to propagandize the public.^' 

In 1950, after Germany's defeat in World War II and the Soviet Union's ensuing 

domination of Eastern Europe, the United States initiated broadcasts by Radio Free 

Europe (RFE) to counter the spread of Communism. In conjunction with specific 

programs, RFE soon moved to launch balloons carrying information to peoples trapped 

behind the Soviet "Iron Curtain." From 1951 to 1956, more than 350,000 balloons were 

sent aloft from Germany to the skies over Poland, Czechoslovakia and Hungary. The 

balloons carried more than 300 million leaflets, posters, books and other printed items.^^ 

^"Leonard W. Doob, "Goebbels' Principles of Propaganda" (Public Opinion Quarterly, Fall 1950), 
424-425. 

^'Jowett and O'Donnell, 252. 

"Richard H. Cummings, article adapted from the author's paper, "Attacks from the East Against 
Radio Free Europe/Radio Liberty," presented at the 5* Annual Meeting of the International Intelligence 
History Smdy Group, June 18-20, 1999, at Tutzing, Germany. ReU-ieved from the World WideWeb March 
6, 2002 (http://www.btintemet.com/~rmotes/psvwarsoc/fleaf/rfe.htm). 

http://www.btintemet.com/~rmotes/psvwarsoc/fleaf/rfe.htm


During the Korean conflict, the North Koreans and Chinese effectively used 

propaganda to stir worldwide agitation over alleged "germ warfare" tactics by the 

American-led United Nations forces. Though lacking the resources to emulate leaflet 

dissemination efforts by the U.N. forces, the Koreans and Chinese managed to spread a 

variety of messages, including appeals for surrender and arguments meant to undercut 

U.N. soldiers' commitments to their mission.^^ 

Came Vietnam, and in the 1960s the United States launched "probably the largest 

propaganda campaign in the history of warfare." " Washington sought to generate a sense 

of nationalism in South Vietnam to help its American-backed government oppose a 

takeover by North Vietnamese Communists led by its revolutionary leader Ho Chi Minh. 

According to Chandler: 

During its seven years in Vietnam, the United States Information 
Agency (USIA), supported by the armed forces, littered the countryside of 
the North, South and Ho Chi Minh Trail in Laos and Cambodia with 
nearly 50 billion leaflets—more than 1,500 for every person in both parts 
of the country—trying to create a solid anti-Communist nationalism 
among the population.^^ 

The vast majority of the American communications contained appeals for the 

surrender of Viet Cong guerrillas in South Vietnam and, later. North Vietnamese regular 

troops who were sent into the South to assist in the overthrow effort. 

The Vietnamese Communists' propaganda campaign paled in scope to that of the 

United States. The Americans were able to rain their billions of leaflets over targeted 

areas by using planes. North Vietnam, lacking the ability to fly with impunity the skies 

over South Vietnam, had to rely primarily on the Viet Cong to distribute a comparatively 

^^From an excerpt of The Falling Leaf Magazine, January 1958. Vol. 1, No. 1. Retrieved from the 
World Wide Web, March 6, 2002, http://www.btintemet.com/~rmotes/psvwarsoc/fleaf/koreanenemv.htm. 
North Korean and Chinese efforts to persuade U.N. forces to surrender were "undoubtedly greatly 
handicapped by the shocking treatment of prisoners by the Koreans in the early days of the war. Accounts 
of massacres and tormres had received very great publicity amongst U.N. troops and a bitter feeling of 
resentment created a sure shield against later appeals to come over to the Chinese." 

'"Jowett and O'Donnell, ibid., 261. 

-^Robert Chandler, War of Ideas (Boulder, CO; Westview Press, 1981), 3. 

http://www.btintemet.com/~rmotes/psvwarsoc/fleaf/koreanenemv.htm


miniscule number of leaflets by hand and to motivate peasants to generate their own anti-

American slogans.̂ "^ 

The Gulf War of 1991 between the United States and Iraq, sparked by Iraq's 1990 

invasion of Kuwait, was marked by a "tendency to personify the conflict as a contest 

between the leaders involved," with resultant name-calling. 

During the war, the West portrayed Saddam as a 'new Hitler' while 
continuing references to his atrocities permeate the rhetoric of Western 
politicians. In Iraq, President [George Herbert Walker] Bush was 
portrayed as the 'Devil in the White House,' the murderous bomber of 
innocent women and children whose evil spawn. Bill Clinton, has 
inherited the same bmtality by authorizing subsequent cmise missile 
attacks against Iraqi targets and by maintaining 'inhuman' sanctions that 
damage the health and well-being of Iraqi citizens.^^ 

What helped to give luster to the United States' analogy of Saddam Hussein with 

Hitler was a spurious report about an appalling Iraqi atrocity: that 300 Kuwaiti babies had 

died when Iraqi troops removed them from their hospital incubators.^* President Bush 

referred to the Iraqi leader as "Hitler revisited," accusing his troops of "outrageous acts of 

barbarism that even Adolf Hitler never committed.. ."̂ ^ 

In 2002, when the United States sent military forces into Afghanistan to attack 

terrorist followers of Osama bin Laden, American aircraft showered remote areas with 

leaflets that sounded more coercive than propagandistic. Written in Afghanistan's two 

most common languages, Pashtu and Dari, the leaflets read: "Hand over Taliban and al-

' Pike, Viet Cong: Organization and Techniques of the National Liberation Front of South 
Vietnam (MIT Press, 1966). Two documents obtained by the South Vietnamese government in 1962 
described the Communists' strategy to conduct "agit-prop," or agitation and propaganda activities. One 
called for "informational and internal indoctrinational efforts designed to advertise the Front and indeed 
advertise the fact of the Revolution to the villager (propaganda) and counter his apathy by fanning his 
discontent into hatred and converting his grievances into hostility (agitation). The second major effort was 
social organization work, utilizing the various specially created NLF groups and associations to mobilize 
the population." 154-155. 

"^Philip M. Taylor, War and the Media (UK: Manchester University Press, second edition 1998), 
preface, xiii. 

"*John R. Mac Arthur, Second Front (New York: Hill and Wang/Farrar, Straus and Giroux, 1992), 
70. 

^'Ib.d. 



Qaida or you will be destroyed. Come forward with information about Taliban and al-

Qaida."^° 

In wartime—in peacetime, as well—what is propaganda for one may be the 

gospel of another. Taylor avers that propaganda has only become "a dirty word" since the 

First World War: "Before 1914, it meant simply the means by which the proponent of a 

particular doctrine (principally a religious one) propagated his beliefs among his 

audience. .. .(P)ropaganda is simply a process of persuasion."^' 

Nevertheless, the average American today probably thinks of propaganda in the 

context of lies or at best half-tmths, and usually the lies—in Americans' eyes and ears— 

come from "the other side," not from "us." This poses problems of perception, and 

Taylor posits one such problem associated with media coverage of the Gulf War of 1991. 

The problem, according to Taylor: 

In wartime, 'they'—the enemy—conduct propaganda, whereas 
'we' deal with honest news and information. This assumption lay 
behind the description of coalition pool reports being 'cleared' 
whereas reports emanating from Baghdad were 'censored.' If'we' 
have to engage in such activity, it is only because 'they' are doing it. 
Because they are telling lies about us, we have to correct false 
impressions with the tmth—which is in itself a convenient way of 
distinguishing 'our' propaganda from 'theirs' and implies that 'our' 
propaganda is not really propaganda at all. 

Propaganda efforts can cause a government embarrassment, political headaches 

and credibility problems, as indicated in a highly publicized episode involving the 

Pentagon in early 2002. "Pentagon Planning False News Items," read a New York Times 

headline on Feb. 19,2002." 

According to the newspaper: 

''"Associated Press story from Afghanistan, March 3, 2002. 

^'Taylor, War and the Media, 18. 

"Ibid. 

"A êw York Times, dateline Washington, by James Dao and Eric Schmitt, Feb. 19, 2002, 1. 



The Pentagon is developing plans to provide news items, possibly 
even false ones, to foreign media organizations as part of a new effort to 
influence public sentiment and policy-makers in both fiiendly and 
unfriendly countries, military officials said. The plans.. .have stirred 
opposition among some Pentagon officials who say they might undermine 
the credibility of information openly distributed by the Defense 
Department's public affairs officers. 

The military has long engaged in information warfare against hostile 
nations—for instance, by dropping leaflets and broadcasting messages into 
Afghanistan when it was still under Taliban mle. But it recently created 
the Office of Strategic Infiuence, which is proposing to broaden that 
mission into allied nations in the Middle East, Asia and even Western 
Europe. 

The small but well-financed Pentagon office, which was established 
shortly after the terrorist attacks Sept. 11 [2001] was a response to 
concerns in the administration that the United States was losing public 
support overseas for its war on terrorism, particularly in Islamic 
countries.^'' 

On Feb. 27, 2002, headlines reported the shutdown of the Pentagon's short-lived 

Office of Strategic Influence. The Los Angeles Times said the office was "ingloriously 

disbanded in response to pressure from the White House and dissension within the 

Defense Department."''^ Nevertheless, Pentagon officials said they planned to continue a 

long-standing practice of dispensing misleading information to enemies in wartime. An 

official who oversaw the office said 

That means telling the tmth to reporters—but not necessarily the 
whole tmth—conducting and publicizing military exercises with the 
express purpose of misleading foes about future military operations and 
keeping details of new weapons systems under wraps. .. .We're preserving 
our option to mislead the enemy about operations. What we will not and 
never intended to do.. .is to consciously plant false stories about its 
operations in the press. 

^"Ibid. 

^^Los Angeles Times, dateline Washington, by Esther Schrader, Feb. 27, 2002, A6. 

'"Ibid. 



The assurance about not planting untmths was viewed with some skepticism by 

Newswcek's Jonathan Alter, who agreed that the United States in 2002 did have a huge 

propaganda challenge in the Arab world and did need to think creatively about it. 

However, Alter wrote, "creative" to the Pentagon seemed to mean going back to Cold 

War spy games that do not work well in the global Information Age, when there are too 

many sources of information for a government to control. Besides, "If we admit to lying, 

that will be the only thing out of our mouths that anyone will believe."" 

In the modem era, a thoughtful, discerning scrutiny of all that is read, seen and 

heard from the media would seem an ever more essential aspect of one's daily attempts to 

be properly informed. Someone said it: "Propaganda analysis is an antidote to the 

excesses of the Information Age."^* Pratakanis and Aronson put it another way: 

.. .(I)n an age of propaganda, the best thing for the survival of a democracy is 
the existence of communicators who know how to present their message clearly 
and fairly, coupled with an informed electorate who knows the difference between 
a fair presentation and a con job.^^ 

"Jonathan Alter, "Tmth: The Best Propaganda" (Newsweek, March 4, 2002 issue). Retrieved 
from the Wodd Wide Web March 5, 2002, http://vyww.msnbc.eom/news/714763•asp?cp 1=1. 

^^Unatn-ibuted quotation in "Propaganda, Introduction," Why Think About Propaganda? Retrieved 
from the World Wide Web September 11, 2002, http://carmen.artsci.washington.edu/propaganda/intro.htm. 

^Vnthony R. Pratkanis and Elliot Aronson, Age of Propaganda (Salt Lake City, UT: W.H. 
Freeman & Co., 1992), xiii. 

11 
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CHAPTER II 

ORIGINS OF THE VIETNAM CONFLICT: 

HO CHI MINH AS CATALYST 

In World War II, Vietnam endured Japanese occupation, hi the late 1940s and 

early 1950s, the Vietnamese also endured but eventually cast off colonial mle by the 

French government. Forcing out the French did not ftilfill the Communists' long-sought 

dream of a Vietnam unified under their mle. Vietnam was destined to remain divided for 

another two decades. Nevertheless, the continuing threat of Communist mle in the 

country caused alarm among U.S. policymakers. 

With the Communist Vietminh's stunning defeat of French forces at Dienbienphu 

on May 7, 1954, the United States sought to follow a strategy that would curb 

Communist expansion in Indochina without having to intervene in the region with 

military force. An international conference held at Geneva in the aftermath of 

Dienbienphu brought an end to the immediate fighting, but the agreement created a 

Vietnam that was divided not only geographically. North and South, but also divided 

between opposing loyalties and ideologies. 

With the conclusion of the Geneva agreements on July 20, 1954, 
Vietminh forces in the South (below the 17"̂  parallel) begin to regroup 
North, while the French and their Vietnamese auxiliaries move southward. 
Geneva also allows for the free movement of civilians across the dividing 
line. Almost a million Northerners migrate to the South, among them 
Buddhist monks and anti-Communist Catholic intellectuals and villagers. 
The monks will revitalize South Vietnam's Buddhist community. The 
Catholics will provide a base of support for the new Southern prime 
minister, the American-backed Ngo Dinh Diem. Meanwhile, Vietminh 
fighters from the South steel themselves to wait two years for the election 
that will let them return home. '*° 

The division of Vietnam was to have been temporary pending a nationwide 

election set for the summer of 1956, but that election was not to be. The Geneva accord 

""David Chanoff and Doan Van Toai, Portrait of the Enemy (New York: Random House, 1986), 
212. 

12 



was rejected by Ngo Dinh Diem, a Catholic who had Washington's backing as Vietnam's 

leader. President Dwight D. Eisenhower's administration had reluctantly pledged to abide 

by the Geneva Agreement but was still "cmsading against its foggy notion of an 

international Communist conspiracy" and warning that any "renewal of aggression"—the 

Korean War was fresh in memory—would be viewed by the United States with "grave 

concern." This turned out to be a caveat used seven years later by Eisenhower's 

successor John F Kennedy to justify the U.S. commitment to Saigon's shaky Diem 

regime. 

Instead of a nationwide election. Diem organized a referendum in the South that 

led to his becoming its first president. As head of the new Republic of South Vietnam, 

Diem repudiated the Geneva Accord's call for elections to reunify North and South. His 

regime launched an anti-Communist campaign to rid the South of the former Vietminh 

and the underground organization left behind by the party. And he set about bolstering 

ties between his family and South Vietnam's Catholics, favoring them for jobs and help, 

while the North, under Ho Chi Minh, embarked on a different course: expropriating land 

and redistributing it to the peasants needed to support his Communist revolution.''^ 

Between 1957 and 1959, resistance to the Diem government mounted in the South 

among opposition politicians, Buddhists and the increasingly effective guerrilla 

organization, hi May 1959 the first military units from North Vietnam were organized to 

prepare to infiltrate with arms and equipment down the Ho Chi Minh "trail," a network of 

jungle routes through Laos into South Vietnam. On Sept. 5, 1960, the Vietnamese 

Communist Party at its Third Congress made liberating the South a priority. Three 

months later the National Liberation Front (NLF) was formed under party auspices to 

provide a political umbrella organization for opposition in the South to Diem. 

•"Stanley Kamow, Vietnam A History (New York: Viking Penguin reprint, 1984), 220-221. 

'-Ibid. 

"'Chanoff and Van Toai, Portrait of the Enemy, 212. 
""Ibid. 

13 



From 1961 to 1964, full-scale war developed in the South. The Communist 

guerrillas in the South, who had become known as the Viet Cong, began to be aided by 

units from the Northern People's Army. In 1961, Washington started providing military 

advisers, equipment and economic aid to the besieged Diem government. With domestic 

unrest roiling the South, militant Buddhists in May 1963 began demonstrations against 

the Diem government. On June 11, a Buddhist monk set himself aflame in a dramatic, 

intemationally spotlighted act of protest. On November 1, 1963, Diem was overthrown 

and murdered in Saigon in a military coup. Three weeks later, in a development that set 

the stage for a fateful turn in U.S. policy toward Vietnam, President John F. Kennedy was 

assassinated in Dallas; decisions on what should be done about helping South Vietnam 

fell to Kennedy successor Lyndon Johnson, especially following his election victory in 

1964. "The President... was less wary of the French experience than [Kennedy military 

advisor Gen. Maxwell] Taylor or [Undersecretary of State George] Ball," David 

Halberstam wrote. "He was more confident of what Americans could do. ... The political 

trap of the Korean War was real to him: he knew what it was like to be attacked for 

failing to win a war, for getting in with a no-win policy." 

In August 1964, U.S. naval destroyers reported having been attacked by North 

Vietnamese patrol boats in what came to be known as the Gulf of Tonkin incident. In 

Washington, Congress responded by passing the Gulf of Tonkin Resolution giving 

President Johnson authority to use military force in Vietnam. In Febmary and March 

1965, U.S. planes staged a series of bombing raids on targets in North Vietnam. On 

March 9, U.S. Marines landed in South Vietnam, signaling the beginning of a campaign 

by American ground combat forces that by 1968 would total over a half-million men.''̂  

By 1967, U.S. military forces with their superior mobility and firepower had 

bloodied enemy units in a number of conventional battles, forcing the Communist side to 

revert to a strategy of guerrilla fighting and attrition. On January 31, 1968, in an offensive 

timed to coincide with Vietnam's Tet holiday, Viet Cong and North Vietnamese troops 

"^David Halberstam, The Best and the Brightest (New York: Random House, 1972), 696-697. 

"^Chanoffand Toai, 212. 
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attacked major cities and towns throughout South Vietnam. Ho Chi Minh's long-evolving 

plan had counted on an uprising by the peasants, but the uprising failed to materialize and 

Ho's revolutionary forces were caught exposed. The Viet Cong lost almost 50 percent of 

their fighting forces and were virtually eliminated as an effective military threat. 

Nevertheless, news in the United States of the scope of the attacks and the ferocity of the 

fighting surprised many Americans, and public disillusionment set in regarding the long 

and costly U.S. commitment in South Vietnam. Anti-war protests mounted across the 

United States; on March 31, 1968, Lyndon Johnson offered to negotiate a settlement with 

North Vietnam and, in connection with that, announced that he would not seek re

election."^ 

In 1971, Johnson, out of office, reflected on his reasons for having decided to 

commit ground combat troops to South Vietnam in 1965, thus going beyond the 

Kennedy-approved military advisory role for supporting Saigon. The danger of failing to 

stop the spread of Communism was foremost in his mind. 

Knowing what I did of the policies and actions of Moscow and 
Peking, 1 was as sure as a man could be that if we did not live up to our 
commitment in Southeast Asia and elsewhere, they would move to exploit 
the disarray in the United States and in the alliances of the Free Worid. 
They might move independently or they might move together. But move 
they would—whether through nuclear blackmail, through subversion, with 
regular armed forces, or in some other manner. As nearly as one could be 
certain of anything, 1 knew they could not resist the opportunity to expand 
their control into the vacuum of power we would leave behind us. 

Seeking to curb the spread of Communism in Southeast Asia cost the United 

States deariy American forces suffered 47,382 dead in action, plus another 10,811 non-

combat dead. In April 1995 the Pentagon listed 1,621 Americans missing in Vietnam and 

2,207 for all of Southeast Asia. The Communist side suffered even worse. Estimates once 

put its total losses at some 666,000 dead, but in April 1995 Hanoi announced that 1.1 

million Communist fighters had died, presumably counting 300,000 missing in action. 

'Chanoff and Toai, ibid. 

"'Lyndon Baines Johnson, The Vantage Point: Perspectives of the Presidency. 1963-1969 (New 
York: HEC Public Affairs Foundation/Henry Holt and Co. Inc., 1971), 152. 
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This casualty total included both Viet Cong guerrillas and members of the People's Army 

of Vietnam (PAVN) of the North. Hanoi estimated civilian deaths in the war in the same 

1954-1975 period at 2 million; the U.S. government estimate for civilians killed in the 

bombing of the North was placed at 30,000."^ 

Ho as Revolutionary and Spiritual Leader 

Ho Chi Minh died six years before South Vietnam fell to North Vietnam's army 

in 1975, but his influence over three decades had been essential in creating the conditions 

that led to the Communist takeover and reunification of what had been a partitioned 

nation.^° Ho biographer William Duiker wrote: 

It is difficult to imagine the Vietnamese revolution without the active 
participation of Ho Chi Minh. ...Not only was Ho the founder of his party 
and later the president of the country, but he was its chief strategist and its 
most inspiring symbol. A talented organizer as well as an astute strategist 
and a charismatic leader. Ho Chi Minh was half Lenin and half Gandhi. It 
was a dynamic combination. 

Ho's heart had begun to fail in early 1969, and by late August he could no longer 

work—this at a time when U.S. President Richard Nixon was making secret, initially 

unsuccessful overtures to North Vietnam about a peace settlement. He died on Sept. 2, 

1969, prompting an outburst of emotional mourning in North Vietnam, along with a 

pledge by his successors to carry on the stmggle "until there is not a single aggressor in 

the country."^^ The stmggle, in accordance with Ho's philosophy, would continue to 

depend heavily for its success on the use of propaganda. 

Ho (in his eariy years he used the name Nguyen Ai Quoc)" learned about the 

^"^ Encyclopedia of the Vietnam War, Vol. One, edited by Spencer Tucker (Santa Barbara, CA: 
ABC-CLIO Inc., 1998), 106. 

'"William Duiker, Ho Chi Minh. A Life (New York: Hyperion, 2000), 7. 

^'ibid., 576. 

'"Kamow, ibid., 612. 

"Duiker, Ho Chi Minh. At his birth on May 19, 1890, his parents gave him his traditional pre-
adolescent "milk name" of Nguyen Sinh Cung, p. 17. At age 11 he was given the name Nguyen Tat Thanh 
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uses and effects of propaganda as part of his Marxist-Leninist training in Moscow in the 

1920s. This was at what was known as "Stalin's School," an institute operated with a 

military discipline, and, according to Duiker, consisted not only of military training but 

"also such useful revolutionary activities as how to instigate strikes and disseminate 

propaganda."^'' 

Ho would go on to develop into a noted writer and editor, one who regularly 

contributed articles to leftist publications. When he traveled, as he often did to the Soviet 

Union and to China, he always carried his typewriter to be able to hack out assorted 

pieces for party organs and newspapers.^^ 

In subsequent years. Ho trained North Vietnamese cadres to perform "agit-prop" 

(agitation, propaganda) activities in the South that were intended to spur the people into 

uniting in a long-envisioned uprising to gain national independence. As used by Leninist 

communicators, "propaganda" as well as "agitation" are technical terms; elsewhere they 

are merely pejorative. Propaganda, as defined by Lenin, means "many ideas to the few"; 

agitation is a "few ideas to the many." Both terms have to do with the manner and 

substance of communicating ideas.^^ 

Communist documents in 1962 on the training of Ho's cadres held propaganda in 

the South to be necessary because the people failed to "see clearly all the My-Diem 

[American-Saigon] plots and crimes" and needed to be led to "hate the enemy to the right 

degree." Propaganda represented the first action in moving the masses in a three-faceted 

stmggle consisting of political attack, armed attack and action against enemy troops. 

According to Pike, Ho's Communist teams at first operated only on brief general 

(which meant "he who will succeed"), 23. When he was in his twenties, he began writing political and 
ideological articles under the pen name Nguyen Ai Quoc (or "Nguyen the patriot"), 59. In 1940, when he 
was on the move and trying to avoid arrest for his revolutionary activities, he assumed the name Ho Chi 
Minh ("he who enlightens") and traveled as a Chinese journalist, 248. 

'"ibid., 92-93. 

"ibid., 238. 

'"Pike, PA VN: People s Army of Vietnam (Novato, CA: Presidio Press, 1986), 38. 

"Mark Moyar, Phoenix and The Birds of Prey (Annapolis, MD: Naval Institute Press, 1997), 26. 
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instmctions set down originally—legend has it—in a message from him smuggled to 

Gen. Vo Nguyen Giap in the South. Its central slogan was "Political action is more 

important than military action; propaganda is more important than fighting."^* 

Giap, a protege of Ho who would eventually be proclaimed a military genius, 

enjoined the guerrillas to make the failure of the "My-Diem" (American-Saigon) regime 

more vivid through propaganda.^^ The cadres capitalized on such popular grievances as 

high land rents, poor irrigation and the lack of markets for peasants' needs.̂ *̂  

Quite likely the result of his travels and training in China, Ho was not only closely 

attuned to the model of people's war developed by Chinese leader Mao Tse Tung; he also 

was a disciple of China's 4"̂  Century strategist Sun Tzu, who espoused the use of 

diplomacy and propaganda to divide an enemy and to reduce his capabilities.^' The 

People's Armed Forces of Liberation in the South adopted Mao's precepts for soldiers of 

the revolution: (1) when the enemy advances, retreat; (2) when the enemy avoids battle, 

attack; (3) learn and abide by local customs; (4) stay with the peasants and help them 

with their work; (5) make propaganda all the time; and (6) form study groups for the 

peasants and attend their open meetings. 

In his maturing years he became revered as "Uncle," yet Ho was not always held 

in the greatest esteem by some of his close Communist associates. Party chief Le Duan, 

Hanoi's leading war strategist in the early 1960s, and one of its more hawkish voices. 

'* Pike, PA VN, 30. 

" A . J . Langguth, Our Vietnam: The War. 1954-1975 (New York: Simon & Schuster, 2000), 103. 
Even in names, the Communists as well as the U.S. side found a potential for propaganda. The name of the 
southern guerrillas, even abbreviated to PAFL for People's Armed Forces of Liberation, was unwieldy. 
American advisers to South Viemamese President Ngo Dinh Diem, seeking a derogatory term for their 
enemy, called the Southern guerrillas Viet Cong, a term meaning Viemamese Communists. Rather than 
being abashed, however, the guerrillas accepted the name and dien scored their own propaganda snroke. 
They labeled dieir enemy the My-Diem clique—"My" meaning American, thus identifying Diem with 
white foreigners and invoking memories of the previous war with the hated French colonialists. 

""Ibid. 

"'Duiker, Ho Chi Minh, 398, 427. 

"Sudhir Kumar Singh, NLF and the Communist Movement in Vietnam (New Delhi: National 
Book Organization, 1999), 54-55. 
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ridiculed Ho's resistance at the time to using the military option (Ho hoped that a U.S. 

withdrawal from South Vietnam would open the way for the Vietnamese to resolve their 

issues in accordance with the Geneva Agreement).*^^ "Uncle wavers," Le Duan said. The 

party leader and other associates in Hanoi "clearly harbored a condescending and even 

contemptuous attitude" toward Ho, who was felt to be "increasingly muddled" in his 

thinking.̂ "* 

When Ho died, Vietnamese Communist party leaders ignored Ho's written 

requests for a simple funeral ceremony and cremation, choosing instead to preserve the 

body of "Uncle" in a mausoleum. The tomb, a heavy, ponderous design reminiscent of 

the Lenin mausoleum in Moscow's Red Square, was not opened to the public until Aug. 

29, 1979, four years after the end of the war. The Politburo located it in one of the most 

sacred precincts of the Vietnamese revolution—at Ba Dinh Square in Hanoi, adjacent to 

the Presidential Palace and the modest stilt house where Ho had chosen to live.̂ ^ It 

remains a revered shrine to the memory of the hero of the Vietnamese revolution, a man 

who took his place alongside key figures of modem history—Stalin, Tmman, 

Khmshchev, Mao, Johnson, Nixon. Even after the tum of the millennium, thousands still 

visited his mausoleum every week, drawn to pay homage to the man most Vietnamese 

continued to think of simply as "Uncle." 

^Duiker, Ho Chi Minh, 533. 

""ibid., 536. 

"'ibid., 566. 
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CHAPTER ni 

DOUGLAS PIKE: HIS WRITINGS, ARCHIVES 

CONCERNING VIETNAM'S GUERRILLAS 

Viet Cong leaflets, slogan slips and the like, which are the focus of this study, are 

a part of the Pike Collection, preserved in the Vietnam Archives of Texas Tech 

University in Lubbock, Texas. 

Douglas Eugene Pike was a U.S. Foreign Service officer who over the course of 

the Vietnam War became a renowned scholar of the Communists' doctrine, strategies and 

tactics. Beginning almost with the birth of South Vietnam's Viet Cong guerrilla fighters 

in the early 1960s, he analyzed and described how the National Liberation Front—the 

guiding hand of the guerrillas—communicated its ideas in striving to win the allegiance 

and support of the Vietnamese peasantry. As his study deepened, first in his work with 

the U.S. Information Agency and later as a scholar at the Massachusetts Institute of 

Technology, he concluded that all actions taken by the Vietnamese Communists related 

to communication. The Viet Cong learned how they should operate as the war 

progressed, starting with no blueprint but only a set of tenuous theories and tactics that 

would be continually reassessed and revised as developments warranted.^^ Wrote Pike 

When I first approached the subject of the National Liberation Front, 1 
was stmck by the enormous amounts of time, energy, manpower and 
money it spent on communications activities. It seemed obsessed with 
explaining itself to itself, to the other side, and to the world at large. As the 
study deepened it became evident that everything the NLF did was an act 
of communication.^^ 

The work that Pike did in the process of exploring and analyzing the Vietnamese 

Communists turned out itself to be a monumental act of communication. He would write 

six books, contribute to 24 dozen edited volumes and author innumerable scholarly 

articles, monographs and conference papers on Communist activities in hidochina and 

""Pike, Viet Cong, ix. 

"'Ibid. 
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Southeast Asia. During his research, he accumulated a vast collection of materials related 

to the Vietnam War, a collection that included thousands of books and slides and several 

million pages of newspaper clippings, documents and other written materials, hi 1983, 

Robert Manning, another Vietnam authority, told the San Francisco Chronicle that Pike's 

archive was "without question the biggest source of information in the world on the Viet 

Cong and the North Vietnamese."''^ 

Pike's own description of the data sources he relied upon for his book Viet Cong: 

Organization and Techniques of the National Liberation Front of South Vietnam offers 

an indication of the effort that he would invest in his work. 

The data from which the book was fashioned were of three types: The first 
consisted of [800] internal documents of the National Liberation Front and the 
People's Revolutionary Party, captured by units of the Vietnamese army in field 
operations and supplied to me by military friends, Vietnamese and American. 
.. .In addition, I had access to some 2,000 examples of NLF printed propaganda 
produced and distributed in the South as well as daily transcripts of broadcasts by 
Radio Liberation, the NLF's clandestine radio station. Radio Hanoi, and Radio 
Peking. The second was a series of some 100 interviews with quy chanh, those 
who voluntarily quit the NLF ranks, while they were in camps awaiting return to 
civilian life. The third consisted of information and judgments on data from 
knowledgeable Vietnamese friends, in and out of government, whose sources 
about the NLF I did not always know but whose veracity was tested and proved 
time and again. 

For Americans at the time, Vietnam was a "crisis in perception, one that began 

with a failure in definition." '̂̂  Washington's thinking was founded on what Pike saw as 

mistaken fundamental assumptions: 

We assumed that the Vietnamese, because they were Vietnamese 
would know how to defeat Vietnamese guerrillas if they had the means to 
do so. We assumed a charismatic leader was required. We assumed the 
solution was simply some combination of military force and welfare work. 
We assumed there was a high correlation between helping villagers in 

"^Excerpt from the Chronicle's May 2002 obiuiary about Pike, in Pike file at the Vietnam Center, 
Texas Tech University. 

69r Pike, Viet Cong, preface, x. 
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economic aid programs and their hostility toward the guerrilla. We 
assumed that methods used in other counterinsurgencies could be put to 
work in Vietnam. All of these assumptions, we discovered, were partially 
or wholly wrong. Error continued largely because of a lack of 
information.^' 

Twenty years after the publication of Viet Cong, Pike wrote about "what is 

probably the most astounding military phenomenon of our lifetime"—North Vietnam's 

development of the People's Army of Vietnam (PAVN) into the third largest mihtary 

force in the world. Litte more than a decade after the Communists' triumphant military 

drive into Saigon, PAVN would become bigger than the U.S. Army, ranking behind only 

the People's Liberation Army of China and the armed forces of the Union of Soviet 

Socialist Republics. 

In PA VN: People's Army of Vietnam, Pike addressed the question of how such a 

small, impoverished nation as Vietnam had been able to create a military machine of such 

size and effectiveness that it "frustrated three of the most powerful nations on earth, 

confused the world's press and confounded academia."^ In Pike's view 

The essential answer.. .is that there was at work in Vietnam a peculiar 
alchemy: a messianic leadership of extraordinary insight acting as catalyst 
on a singular, centuries-old martial spirit. .. .The history of PAVN is 
improbable from the start. It began in the last days of World War II in a 
Vietnamese mountain cave near the China border when a thirty-two-year-
old Hanoi history teacher named Vo Nguyen Giap and thirty-three others, 
mostly middleclass, three of them women, all on the mn from the French, 
banded themselves into what they called an Armed Propaganda Team. Its 
explained nature would have stmck the bemused bystander.. .as exactly 
the sort of romantic madness to be expected in a colonial backwater from 
a clutch of reformers, Confucianists and academics who had read a bit of 
Marx and Napoleonic lore. Yet these thirty-four triggered a chain of 
events that has revolutionized the conduct of warfare in our lifetime. 

"Pike, Viet Cong, vii-viii. 

'^Pike, PA VN: People's Army of Vietnam (Presidio Press, 1986), 1. 

"Pike, PA VN, 2. A Washington Post obituary on Pike in May 2002 quoted the late Army Col. 
Harry Summers as having said in a book review that PA VN was "without a doubt the best work available' 
on the subject (from a Post excerpt in the Pike file at the Vietnam Center, Texas Tech University). 
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A journalistic background preceded Pike's subsequent career(s) as analyst, 

scholar and author. He did not consider his Viet Cong to be a theoretical work or one 

based to any great extent on theses or arguments—"Basically, it is reportorial."^" He was 

a journalist in the U.S. Amiy in Worid War II (the Pacific Theater of Operations). 

Pike later served for many years in Asia, six of them in Vietnam with the USL\. 

He received a research grant and leave from USIA for the 1964-1965 academic year to 

study at MIT's Center for International Studies; at times he undertook Foreign Service 

assignments in Taiwan, Korea and Lebanon, in addition to Vietnam. By 1982 he was 

teaching at the University of California at Berkeley, which housed his archive. There he 

published Indochina Chronology, a quarterly that was widely read by officials and others 

around the worid who were seeking to keep abreast of political, economic and other 

developments in Southeast Asia. 

hi 1997, Pike left Berkeley to join Texas Tech University in Lubbock, Texas, as 

an adjunct professor of history and as associate director of research at the university's 

Vietnam Center. He brought with him his extensive archives, which are now maintained 

at the Vietnam Archive in Texas Tech Library's Special Collections Library. He 

remained at Tech, editing the Indochina Chronology and performing other activities 

associated with the Vietnam Center, until suffering a debilitating stroke in November 

2001. He died May 13, 2002, at age 79. 

The Douglas Pike Collection remains at Texas Tech as a resource for scholars, 

academicians, authors, analysts, journalists and others with an interest in matters relating 

to the war(s) in Southeast Asia. The collection consists of 15 units with general subject 

headings of varying contents; in general it contains unclassified and declassified U.S. 

government documents and reports; captured documents; transcripts of interviews with 

defectors; prisoner of war interrogation reports; newspaper and periodical clippings from 

American, Vietnamese, Asian and European English language media; media monitoring 

by the Foreign Broadcast hiformation Service (FBIS) and the Department of Commerce 

Joint Publications Research Service (JPRS); scholarly monographs and studies; 

Pike, Viel Cong, ibid., ix. 
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transcripts of speeches and press conferences by leaders of both the United States and 

North Vietnam; books; monographs and similar published Communist source materials; 

propaganda leaflets; and a number of unpublished book length manuscripts, chiefly by 

Vietnamese. 

"The general subject headings include Unit 1: Assessment and Strategy; Unit 2: Military History; 
Unit 3: Topical History; Unit 4: Political Settlement; Unit 5: The National Liberation Front of Vietnam 
(Viet Cong); Unit 

6- The Two Viemams during the War and the Socialist Republic of Vietnam; Unit 7: 
Bibliography; Unit 8: Biography; Unit 9: Graphics; Unit 10: Letter Sized Maps; Unit 11: Monographs, Unit 
12: Chronology of Events; Unit 13: Eariy History; Unit 14: Manuscripts; Unit 15: Cambodia, Thailand and 

One example of unit content: "Umt 9: Graphics" is a collection of printed graphic material 
(excluding photos) documenting the various aspects of Viemam Culmre and Society before, durmg and 
after the war. The collection consists of 26 linear feet of images dating from the 1950s to the 1990s, with 
most in the 1960s. The major categories are Anti-War, Cambodia, Chronology, Country DRV (Democranc 
Republic of Viemam, or North Viemam), Military/Diplomacy, Miscellaneous, People, PO^/MIA 
(prisoners of war/miss.ng in action). Propaganda, Science and Technology, Society and Culture, SVN 
(Soudi Vietnam), Urban and USA. 
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CHAPTER rv 

LITERATURE REVIEW: PROPAGANDA 

Aside from those of Pike, few studies exist that give more than general, and 

usually only cursory, treatment to examination of Viet Cong propaganda. A number of 

books relating to the Vietnam War refer to VC propaganda in one way or another. 

Usually such references are made merely in passing, as in "If there was much that was 

makeshift and haphazard in the Viet Cong's treatment of prisoners, there was also one 

abiding consistency—the importance the VC attached to the indoctrination process and to 

the POWs [prisoners of war] as propaganda tools. ... The preoccupation was always with 

obtaining statements for propaganda purposes."^^ Or: ".. .despite Viet Cong propaganda, 

there seems to have been no instance in which the Viet Cong were welcomed by any part 

of the city population and there were apparently no defections from police or military 

ranks."" 

Occasionally one finds the memorable anecdote that tangentially involves the 

topic of propaganda but seems more intended to illustrate attitudes of the times, as in this 

from Sheehan's A Bright Shining Lie: 

On another evening a Viet Cong propaganda troupe decided to 
entertain the population of a large village center just off the main road to 
Saigon a few miles east of Cu Chi. The troupe set up its show in the 
village movie theater right across the street from a school where an ARVN 
company was bivouacked. The propaganda troupe was armed and had a 
small escort. The lieutenant in charge of the company ordered his men to 
attack the guerrillas.They refused. He got in his jeep and drove to Cu Chi 
to ask the district chief what to do. They discussed the problem for a while 

78 

and then both them went out and got dmnk. 

'"SUiart Rochester, Honor Bound: American Prisoners of War in Southeast Asia, 1961-1973 
(AnnapoHs, MD: Naval Insfitute Press, 1998), 66. 

''''The Bunker Papers, Vol. One (Berkeley, CA: part of the Indochina Monograph Series published 
by the Institute of East Asian Studies, University of California, 1990), 322. 

'^Neil Sheehan,/< Bright Shining Lie (New York: Random House, 1988), 511-512. 
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Research for this study involved, among other things, checking the indexes of 

more than 600 books about the war and/or about its repercussions in Southeast Asia. 

Perhaps a few dozen refer to either VC or other Communist propaganda; these sometimes 

involved illuminating or intriguing details but virtually none involved anything like 

detailed analysis or exposition. 

The notable exception, and probably the seminal work in the field, remains Pike's 

Viel Cong, which first appeared in 1966 and has been published in a number of 

languages. Yet this book does not focus solely on propaganda. In fact, discussion of 

propaganda per se constitutes a relatively minor part of Viet Cong. The book examines all 

aspects of the Viet Cong guerrillas' history: their place in the context of Vietnamese 

cultural pattems, antecedents in the Viet Minh, their development, organization and 

intemal stmcture, their policies and personalities, and more. But emphasis is directed to 

"agit-prop" (agitation/propaganda) activities in Pike's discussions of the Communists' 

"Communication of Ideas," and Appendix B ("Mass-Media Communication") analyzes 

in detail their use of newspapers and periodicals, leaflets, news media organizations, 

motion pictures, cultural activities and other media such as the use of effigies. 

The clandestine leaflet. Pike said, was the major mass medium of the NLF in its 

earliest days; the leaflet program reached its zenith of utility in mid-1963. 

Leaflets usually took one of three forms: (1) a two-to-four-page tract containing 

several thousand words of text, (2) a small leaflet, about 3 by 5 inches, containing a much 

shorter message, or (3) a slogan slip, which was a strip of paper on which a single slogan 

was written. 

The leaflets were usually the work of cadres, small squads that were trained to 

carry out military and/or political actions in South Vietnam. 

The slogan slip was meant to be the work of the people themselves, usually as 
80 

part of a stmggle movement, and was a device highly prized by the leadership. 
A Viet Cong directive to cadres in 1961 stated that propaganda leaflets were to be 

"Pike, Viet Cong. 
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.. .used in areas where we are not able to organize demonstrations. 
They have the purpose of causing the masses to stand up and stmggle. 
They are used in areas where we have no organization or only a weak one, 
such as a provincial capital. Butterfly leaflets create a willingness among 
the people to stmggle against the enemy and heighten the prestige of the 
Revolution. In the areas where we are organized but the enemy still is in 
control we can use the leaflets to make propaganda for our organizations. 
This should be the main objective in the use of leaflets. ...Leaflets 
disseminate only general policies. Detailed treatment of a subject should 
be done in face-to-face agit-prop work. Do not rely too much on leaflets. 
[Italics added for emphasis.]^' 

The Pike Collection contains Communist documents from 1962 goveming 

propaganda training. Propaganda cadres were instmcted to tailor propaganda according to 

different groups' interests, their needs and their social natures—"We cannot make 

propaganda to (fit) everybody or use the same arguments to make propaganda to 

everybody.. ..(W)e must make propaganda to each person in accordance with his own 

position."^^ Pike subsequently found that any advantage that Viet Cong propaganda had 

over that of the United States and the South Vietnamese government was based on the 

Viet Cong's "far more localized" messages. Pike identified the "target groups" of the 

Viet Cong's propaganda efforts as including intellectuals, village youth, high school 

youth, farmers. South Vietnamese soldiers. South Vietnamese government workers, 

Vietnamese employees of U.S. agencies, urban residents, Buddhists, Catholics and 

soldiers of the United States, South Korea, the Philippines and Australia.̂ ^ 

In contrast to a paucity of detailed analysis of Viet Cong propaganda, several 

works are available that examine the United States' own massive propaganda efforts 

during the war.̂ '* Yet those works were relatively slow in being undertaken. Jowett and 

O'Donnell asserted in 1999 that 

^'lbid.,405. 

*- NLF Document VCD 131, "Documents on Control and Training, The Training of Propaganda-
Culmre-Education Cadres for Huyen and Villages" (Pike Collection, Texas Tech University, Unit 9, Box 
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The propaganda strategies of the Vietnam War have only received 
systematic study in the last decade. During the conflict itself, the intense 
domestic politicization of the conflict mitigated against objective 
evaluation of what American propaganda was trying to accomplish.^^ 

Pike's 1966 study seems to remain the definitive work on Communist propaganda 

of the war. Yet at the time he wrote Viet Cong, he was focusing less on propaganda than 

on the Communists' strategy and techniques for communicating all their revolutionary 

ideas and philosophy. Lack of scholarly attention to aspects of the war was not limited to 

propaganda, as Pike noted twenty years later in delving into the development of North 

Vietnam's military power. In a preface to PA VN: People's Army of Vietnam (1986), he 

wrote: 

For reasons not at all clear neither scholar nor government analysts have 
ever given PAVN the attention it deserves. They produced a few 
monographs and a handful of periodical articles, but that is about all. .. .The 
voluminous Pentagon Papers, in which one would expect close scmtiny of 
PAVN, contains not one full entry on it; material marginally relating to 
PAVN and its leadership totals only a dozen pages. The standard excuse for 
this omission, offered over years, is the complexity of the subject and the 
paucity of reliable information. That strikes me as mostly rationalization. *̂  

The disproportionate amount of attention given to the U.S. propaganda campaign, 

almost to a general exclusion of attention to the Communist propaganda effort, might be 

attributed to two factors: first, because America's was considered to be of an 

unprecedented scope in history and considerable source material is readily available; and, 

second, source material on the Communists' propaganda is relatively less accessible. 

Chandler says that the U.S. Information Agency during a seven-year period air-dropped 

nearly 50 billion leaflets over North and South Vietnam and the Ho Chi Minh Trail 

*"One of the most definitive studies of this kind is Caroline Page's U.S. Official Propaganda 
During the Vietnam War, 1965-1973 (London: Leicester University Press, 1996). 

^'Garth Jowett and Victoria O'Donnell, Propaganda and Persuasion (Thousand Oaks, CA: Sage 
Publications, third ed., 1999), 267. 

86 , 
Pike,/'/1KM3. 
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through Laos and Cambodia.*^ Research for this study turned up no comparable figures 

for the Communist side during that period. Pike found the scope of the Communist leaflet 

campaign difficult to estimate, but he quoted one Viet Cong defector as saying that at the 

height of such activities in one province in September 1961 the "agit-prop" section issued 

500,000 leaflets often different types. *̂  

In their examination of U.S. propaganda in the war, Jowett and O'Donnell do 

allude to one effect or by-product of American military intervention that actually 

benefited the Communists. 

(Intervention) certainly ensured the survival of the South Vietnamese 
government for the short tum, but it also allowed the propaganda of the 
Communists, both from the North and from inside South Vietnam itself, to 
claim that once again the country was being invaded by foreigners and 
colonial oppressors. ^̂  

Because the long-term Communist appeal to the Vietnamese was a rescue from 

imperialism, the Communists' nationalistic, anti-colonial theme, combined with military 

factors "eventually triumphed in the face of the far superior fire power of the combined 

American and South Vietnamese forces." 

An Area Handbook for South Vietnam, prepared by The American University for 

U.S. Army personnel, includes a section on "Communist Information Activities." The 

handbook described how North Vietnam carried out a major part of its propaganda 

against the South through the National Liberation Front. In 1965, according to the 

handbook, the NLF's Liberation News Agency claimed to publish 40 national and 

"Robert Chandler, War of Ideas (Boulder, CO; Westview Press, 1981), p. 3. Chandler writes that 
"The airdropped leaflets sometimes formed a cloud so intense that at least one American pilot flying 
through a huge downpour almost radioed a 'UFO' report before realizing what he was encountering." 

"" Pike, Viet Cong, 405. 

*' Jowett and O'Donnell, 263. 

'"ibid., 264. 

"Co-authors Harvey H. Smith, Donald W. Bemier, Frederica M. Bunge, Frances Chadwick Rintz, 
Rinn-Sup Shinn and Suzanne Teleki, Area Handbook for South Vietnam (DA Pam 550-55, published April 
1967), (Washington, DC: U.S. Government Pnnting Office), pp. 297-298. 
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regional newspapers and 17 periodicals—"Some of the newspapers and other 

publications are passed from hand to hand."^^ The handbook also explained that trained 

VC members "distribute mimeographed handbills, song sheets, banners, printed tracts 

and cmdely lettered signs in the villages."^^ The Viet Cong used every means to dismpt 

conscription in South Vietnam, urging its youth to evade the draft. VC propagandists also 

succeeded in "seriously restricting practically all" Saigon government efforts to improve 

health conditions, including programs to eradicate malaria and to immunize the populace 

against cholera. 

In a Mekong Delta hamlet.. .people refused to take the injections (against 
cholera) since the Viet Cong told them that 'the needle would kill.' After 
witnessing the inoculation of their hamlet chief they finally agreed to be 
immunized but refused booster injections some weeks later since the Viet Cong 
had convinced them in the meantime that the injections cause 'slow agonizing 
death that might not come for 3 years.' 

Useful insights into Viet Cong motivations are to be found in a 1969 study 

prepared for the Pentagon by the Rand Corporation and based on captured enemy 

documents, interviews with prisoners of war and civilian and military "ralliers," or 

defectors to the South Vietnamese side. The study quotes a Viet Cong document as 

saying "We should promote hatred towards the traitors and aggressors in order to 

motivate the destmction of the enemy."^^ Two informants are quoted to the effect that 

such instmctions were carried out by Viet Cong guerrillas. One was asked, "What were 

the most important factors in the VC's propaganda?" The reply: "They always promote 

hatred, because without hatred, nobody would fight." Another informant was asked how 

a Communist youth party knew that a new member had reached "enlightenment," or 

''ibid., 297. 

'^ Ibid., 298. 

94 Ibid., 128. 

' ' "The Viet Cong Style of Politics" (RM-5487-l-lSA/ARPA, dated May 1969, prepared by the 
Rand Corporation for the Office of the Assistant Secretary of Defense/International Security Affairs and 
the Advanced Research Projects Agency), 186. A copy is included in the Pike Collection at Texas Tech. 
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knowledge and acceptance of party principles. The reply: "You reached enlightenment 

when you had deep hatred in your heart."'"' 

Swedish scholar Bertil Haggman has written a scholarly article—to be found in 

the Pike Collection at Texas Tech—that examines the Communists' "psychological 

warfare and propaganda" in the war. The article analyzes the NLF's propaganda theory in 

general as well as NLF leaflets in particular.^^ And on the Lnteraet, a few World Wide 

Web sites offer details and sometimes images of Viet Cong leaflets. One of the most 

detailed web sites is that of Englishman Rod Oakland, who says he had no direct 

involvement with the Vietnam War but knows of 214 different leaflets that targeted not 

only South Vietnamese and American soldiers but also the military forces of such nations 
go 

as Australia, which joined in fighting the Communists. 

Review of the literature, along with a preliminary examination of the propaganda 

items contained in the Pike Collection, led to the positing of the following research 

questions: 

Research Question I: How many Viet Cong propaganda items were 

distnbuted/coUected in South Vietnam from year to year between 1963 and 1968? 

Research Question II: Who were the intended audiences of Viet Cong 

propaganda? 

Research Question III: hi what areas of South Vietnam were most propaganda 

items distributed/discovered? 
Research Question IV: What did the propaganda messages say? 

'"Ibid., 187. 

''Bertil Haggman, "Lessons of Viemam: Psychological Warfare and Propaganda during the 
Second Indochina War." This is a typewritten copy located in Unit 14, Box 2, Folder 15 of the Pike 
Collection at Texas Tech. In an email January 16, 2002, Haggman informed the author of this thesis: "If 1 
remember correctly it was never published in English but a French version was printed in a military journal 
in 1975 or 1976 in Pans, I think." Haggman said he had contacts with Pike during visits to Vietnam in 
1967, 1969 and 1971. 

'^Rod Oakland, "Fighting Words and Images, The Use of Leaflets in the Propaganda War in 
Viemam 1945 to 1975," relieved from the Worid Wide Web September 12, 2002, 
http://www.oakland.mcmail.com/viemam.htm. 
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CHAPTER V 

EXAMINING VIETCONG PROPAGANDA: 

RESEARCH QUESTIONS, METHODOLOGY 

This study analyzed the content of 114 items of written propaganda distributed by 

the Viet Cong in South Vietnam between 1963 and 1968, a period encompassing years of 

escalating military activities in the Vietnam War. The study contributes to the limited 

field of knowledge about the intended focus of the Communists' "messages" to various 

"audiences" in Vietnam, both Vietnamese and other nationalities. 

The overall purpose was to describe how the Viet Cong, under North Vietnam's 

direction, sought to influence attitudes among the people of South Vietnam toward the 

Communists' cause as well as toward the American "invaders." The study sought 

answers and conclusions to such issues as: the identity of the intended recipients of Viet 

Cong propaganda; the manifest characteristics of the propaganda items in terms of length, 

graphics, methods of replication, language and other attributes; and the "messages" or 

content reflected in the propaganda items. 

The propaganda items involved in this study are contained in the Pike Collection 

of Vietnam-era writings, documents, pictures and other materials housed in the Vietnam 

Archive of Texas Tech University in Lubbock, Texas. For purposes of this analysis, the 

general term "leaflets" was used but was specified to embrace a variety of items 

including slogan slips, brief pamphlets, posters, memorandum-like writings and other 

mostly brief, simplistic written matter. 

The study constituted a census of leaflets found in the Pike Collection. Douglas 

Pike assembled the collection during his several years of duty as a Foreign Service officer 

in South Vietnam. The 114 items might appear to be a relatively small quantity when 

weighed against estimates that the Viet Cong distributed propaganda items by the 

thousands during the decade of the 1960s. Nevertheless, Pike regarded the items as 

representative of the messages disseminated by Communist forces as part of a broad, 

intensive propaganda effort, one which involved more than distributing leaflets. He 
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brought them to the United States, first to be housed at the University of California at 

Berkeley, and later to Texas Tech University to be preserved for research and study at 

Tech's Vietnam Archive. 

In an interview at Texas Tech, where he edited the quarteriy newsletter Indochina 

Chronology, Pike said the archived items had received little scholarly attention over the 

years. He suggested that a fresh examination of them, nearly two decades after the end of 

the war, could provide the basis for a thesis such as this. 

The items were archived individually in envelope-like containers with open 

pockets. Almost all had cover sheets that Pike indicated had been attached to them by 

military officers or officials assigned to JUSPAO, the Joint Public Affairs Office in 

Saigon. (JUSPAO, in addition to directing activities involving reporters who covered the 

war, oversaw the dissemination of U.S. information—propaganda—in Vietnam. In an 

effort to know how best to counter what the Communists were doing or saying, JUSPAO 

collected all available Viet Cong propaganda for review.) 

The cover sheets for some items had lengthy explanations or descriptions of the 

their content; some did not. Some of what showed on the cover sheets might have been 

literal translations, but perhaps not. Whether the cover sheets presented accurate 

translations, or paraphrasing, or merely general descriptions of what was attached could 

not be determined by one not familiar with the Vietnamese language. It seemed apparent 

that in some cases the cover sheet was merely an attempt to label the item. Nguyen Xuan 

Phong, senior research associate at Texas Tech's Vietnam Center, pointed out that the 

Vietnamese language is monosyllabic. In a general sense, this means that what appears to 

be a Vietnamese word is not necessarily so. One "word" usually is part of a larger 

grouping that communicates an English word or idea. This often makes it difficult to 

achieve a literal translation of Vietnamese to English. 

This study focused on the English language cover sheets of propaganda items 

written in Vietnamese, and on those propaganda items written in English, where a 

covering explanation was superfluous. The Vietnam Archive does not permit the removal 

of such historical documents from the premises, but items can be reproduced on site 
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through the use of a copying machine. In the case of this study, reproducing the items 

took about four hours. Because the original copies were three to four decades old, the 

print of some items was understandably faded and difficult to read. 

The early stage of the study involved a preliminary outlining of the kind of 

leaflet-type items in the Pike Collection. This skeletal list showed, among other things, 

the date of an item's discovery, the site of its distribution (or perhaps its delivery to U.S. 

officials), the locations of such discovery or areas of distribution, the item's form and 

appearance, and similar basic information. 

Following this, a coding sheet was developed that specified several categories of 

information to be checked, as appropriate, by those analyzing the items for content. In 

addition to dates and locations of discovery/distribution, those categories reflected: 

whether an item was typed or handwritten; how it was formatted (slogan slip, muhi-

paged leaflet or memo style); whether it was illustrated with a picture or drawing; its 

author; the target audience; and the item's textual content. The latter two categories— 

Target Audience and Content—were broken down into a number of sub-categories. 
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CHAPTER VI 

RESULTS 

Over the six years covered by this study, the Viet Cong distributed written 

propaganda items the length and breadth of South Vietnam, from the southernmost 

province of An Xuyen beside the Gulf of Thailand to Quang Tri province, 800 miles to 

the north at the border with VC benefactor North Vietnam, and in areas adjacent to 

Cambodia. The items were typed, stenciled or hand-scrawled, mostly in Vietnamese but 

sometimes in English. Their intended audiences were by turns religious groups, students, 

women, intellectuals, Vietnamese government soldiers, American servicemen, and 

others. Some of the messages directed at these diverse targets were terse slogans or 

messages of one or two sentences; others, in the form of handbills or leaflets, ran to a 

page or more of text. A handful appeared to have been produced by professional printers; 

most did not. For the most part, this was written propaganda originated and disseminated 

in inhospitable areas including dense jungles or swampy delta lands. Yet they survived in 

fairly good condition and are maintained now as part of the Pike collection of Vietnam-

era materials in the Vietnam Archives of Texas Tech University. 

Because this study was essentially historical in nature, four basic research 

questions were set forth: 

Research Question I: How many propaganda items were distributed/collected in 

South Vietnam from year to year between 1963 and 1968? 

Research Question II: Who were the intended audiences of Viet Cong 

propaganda? 
Research Question III: In what areas of the country were most propaganda items 

distributed/collected? 

Research Question IV: What did the propaganda messages say? 

On Research Question I, testing for frequencies showed wide variations in the 

amount of Viet Cong propaganda distributed and or collected in South Vietnam over the 

six-year period. For whatever reason, the numbers consistently maintained a see-saw 
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pattern. The largest number of items—62, or 56.4 percent—turned up in 1963, two years 

before with the United States sent combat troops to defend the government of South 

Vietnam against Viet Cong attacks. The fewest number—one item—is found for 1964. 

The numerical swings persisted thereafter: 11 in 1965, 3 in 1966, 21 in 1967 and 12 in 

1968 (Table 6.1). 

Table 6.1: Distribution of propaganda items by year 

YEAR 
1963 

1964 

1965 

1966 

1967 

1968 

Total 

Missing 

TOTAL 

FREQUENCY 
62 
1 
11 

3 
19 

12 
108 

6 

114 

PERCENT 
54.4 

0.9 

9.6 

2.6 
16.7 

10.5 

94.7 

5.3 

100 

Research Question II: The "target audience" category was dominated by those 

armed—or trained or organized to one extent or another—by the South Vietnamese 

government to oppose the Viet Cong. This audience ("Vietnamese soldiers, militia, 

combat youth"), received 46 items, or 39.7 percent of the overall total. This was a 

number exceeded only by that of a category created for the unidentified or unidentifiable 

("Other Vietnamese: general, unspecified, not obvious"), which accounted for over half 

the items examined in the census (67, or 57.8 percent). Vietnamese religious groups 

(Buddhists, Catholics, Caodaiists) were in aggregate, the third-largest audience. But 

Americans—"U.S.soldiers (enlisted men, officers)"—constituted an important target 

audience for the Viet Cong, who directed some messages specifically at minority ethnic 

groups wearing the U.S. uniform ("U.S. blacks in service). 

Other audiences targeted for smaller numbers of propaganda items included: 

"Vietnamese government workers," "Vietnamese students, teachers, intellectuals," 
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"Other nationality: Australian, Filipino, South Korean, etc.," and "Vietnamese 

mothers/women" (Table 6.2). 

Table 6.2: Targets of Viet Cong propaganda 

AUDIENCE 

VN soldiers 

VN student, teacher 

VN mothers, women 

VN gov't workers 

Other, general 

US soldiers 

US black soldiers 

Other nationals 

Catholics 

Buddhists 

Caodaiists 

TOTAL 

FREQUENCY 

45 

6 

1 

8 

66 

9 

3 

2 

3 
4 

3 

114 

PERCENT 

39.5 

5.3 

.9 

7 

57.9 

7.9 

2.6 

1.8 

2.6 

3.5 

2.6 

Research Question HI: The Viet Cong distributed propaganda items in 34 

identified provinces, hamlets or villages throughout Vietnam, with certain geographical 

areas appearing to have been targeted for more propaganda than were others. For 

example, Binh Long, where major mbber plantations are located, and Khanh Hoa , which 

was a prosperous resort during Vietnam's governance by the despised French, accounted 

for 12 per cent of the Viet Cong propaganda items collected from around the country 

(Table 6.3). 

Consideration was given to grouping the provinces by regions such as the 

Mekong Delta or Central Highlands, and examining the distribution frequencies of 

propaganda in each. However, clearcut geographical boundaries do not exist for dividing 

the country in such a manner. 
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Table 6.3: Province or area where propaganda was found or written 

LOCATION 

An Xuyen 
Ben Tre 

BinhTuy 
BinhDinh 
BinhLong 
BnhDuong 

C.Thien 
Cai Nuoc 
Chau Doc 

Darlac 
DkDmdak 
HauNghia 

Hue 
KhanhHoa 
Kien Hoa 
LngKhanh 
Long An 
LongKhe 
My Tho 

NinhThua 
PhuocLng 
PhuocLon 
PhuocTha 

Pleiku 
QuangNai 

Racgia 
Saigon 

Tay Ninh 
ThienHue 
TrungBo 
TmongMt 
TuyenDuc 
VinhLong 

TOTAL 

FREQUENCY 

114 

PERCENT 

.9 

.9 

.9 

.9 
6.1 
1.8 
.9 
.9 
.9 
1.8 
.9 
.9 
.9 

6.1 
.9 
.9 

2.6 
.9 
.9 
.9 
.9 
.9 
.9 
1.8 
.9 
.9 
.9 
1.8 
.9 
.9 
.9 
.9 
.9 

100.0 

Research Question IV: The messages were, in a sense, multi-layered. That is, 

one slogan or leaflet usually conveyed more than one element of content For example: 

''Punish the cruel servants who are carrying out the US imperialist order to oppose our 

people." 

The largest category of messages consisted of those "inspiring or encouraging in 

general" for the people to aid or support the Viet Cong cause (61.2 percent). More than 
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half of all messages (59.5 percent) used name-calling, such as "U.S. aggressor," 

"imperiahst," "lackey," "servant," "invaders," and "henchmen." Majorities of the 114 

messages also consisted of appeals to oppose the United States' presence (56.9 percent), 

appeals directed against the South Vietnamese government (50.9 percent), and general 

"urgings to stmggle/fight harder/overcome adversity" (51.7 percent) (Table 6.4). 

Table 6.4: Content elements of Viet Cong propaganda 

CONTENT 
Atrocity Accusation (killing civilians, raping, beheading, etc.) 

Prediction of Viet Cong victory 

Claim of US and/or SVN defeat, setback, discouragement 
Demands or appeals for SVN soldiers to surrender, desert, go 
home 

Claim that U.S. soldiers are deserting 

Appeal to US blacks to desert 
Name-calling ("aggressor," "imperialist," "lackey," "invader," etc.) 

Hate, overthrow SVN gov't ("Diem," "Saigon," "puppets," etc.) 

Hate, defeat or force out Americans 
Pointing to events in US (anti-war protests, racial discrimination, 
etc.) 
Promise or vision of political control, destiny, national unification 

Urgings to stmggle, fight harder, overcome adversity 
Claim of military gains (numbers of US killed, planes downed, 
etc.) 
Lyndon Johnson criticized or mentioned by name 

Defense Secretary Robert McNamara criticized by name 

Ho Chi Minh praised, quoted, glorified 

Inspiring or encouraging in general 

FREQUENCY 
29 

21 

36 

42 

8 

3 

68 

57 

65 

10 

40 

58 

3 
7 

5 

3 

69 

PERCENT 

25.4 

18.4 

31.6 

36.8 

7 

2.6 

59.6 

50 
57 

8.8 

35.1 

50.9 

2.6 
6.1 

4.4 
2.6 

60.5 

The multi-layered aspects of many Viet Cong message was reflected in a 1963 

leaflet addressed specifically to women. Described in the U.S. cover sheet as "An appeal 

from the NLF (National Liberation Front) Women's Association to women in the South," 

this Vietnamese language leaflet, according to the translation, discussed politics, 

atrocities, the U.S. and South Vietnamese strategy of creating and defending "strategic" 

villages, and appealed for support of the NLF [Viet Cong] cause: 

After the Geneva agreement NVN is completed liberated (sic) and in 
the South the US-Diem tries to deteriorate the agreement. We don't have the 
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general elections for unification. In 9 years they killed people, harmed 
women, beheaded, open the stomach and take the liver of thousands of 
people. There is starvation, unemployment and a lot of women became 
prostitutes. 

.. .Be with the movement of the women all around the worid. We have to 
help the NLF to build up the fighting hamlets to destroy all the strategic 
hamlets. Improve your knowledge about the political situation. You will 
have to overcome many difficulties. 

Other examples of content: 

Among the 39.5 percent of the Viet Cong messages directed at South Vietnamese 

government soldiers was a leaflet addressed in 1968 to "Officers, Soldiers and Personnel 

of the Saigon Puppet Government," which said in part 

The time-opportunity for you to achieve merits for national salvation has 
come. People who understand the situation usually act with wisdom in time of 
emergency. Friends, quickly rise up to side with the people and the National 
Liberation Front to smash the people-betraying, country-harming regime of 
Saigon. Let's kick the U.S. imperialists out of South Vietnam, win back 
sovereignty and independence for our country, and freedom for our people. 

The fate of our country is facing a decisive moment. Let all tme patriots unite 
closely with the entire people and march forward to win glorious victory for the 
Fatherland. 

This is our serious advice. 

That leaflet was prepared by the "Central Tmng Bo Committee of the National 

Liberation Front." But of the 114 items involved in this study, only 36 (31.6 percent) 

provided any identity of authorship or point of origin (Table 6.5). Forms of identification 

varied. They included such tities or names "People's Liberation Front Committee of 

Khanh Hoa Province," "The South Vietnam National Front for Liberation," "Liberation 

Front Rachgia Province," "Liberation Army, Binh Dinh Province," and similar variations 

on identity with the revolutionary "Front." 
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Table 6.5 Identified author 

Author 

Yes 

No 

Total 

Frequency 

36 

78 

114 

Percent 

31.6 

68.4 

100.0 

Most items did not so indicate the actual location of their origin in their messages. 

Only 51 (44.7 percent) bore some evidence of the geographic area where they had been 

distributed or obtained by U.S. officers or officials (Table 6.6). 

Table 6.6: Evidence of location 

Location 

Yes 

No 

Total 

Frequency 

51 

63 

114 

Percent 

44.7 

55.3 

100.0 

Length varied considerably, ranging from multi-page leaflets or self-styled "news 

bulletins" to one-sentence slogans or sayings, such as "The American imperialists must 

get out of South Vietnam and let the Vietnamese people achieve independence, peace and 

neutrality!" "Long Life for the NLF A" and "Don't listen to the US enemy to kill 

innocent people." Of the 114 items, one-sentence slogans or declarations appeared 23 

times (19.3 percent), while 53 (46.5 percent) had text limited to a single page, and 38 

(33.3 percent) ran to two or more pages (Table 6.7). 

Table 6.7: Format or style of item 

Format 
Slogan 

One Page 

Multipage 

Total 

Frequency 
23 

53 

38 

114 

Percent 
20.1 

46.5 

33.4 

100 
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Examples of content in other coding categories included: 

Accusation of atrocities, of which there were 29, or 25.4 percent of the total— 

"Americans also used aircraft to spray poison on strategic hamlets. They gave poisoned 

candy to children, mixed food with poison to kill the people and troop dependents" (from 

a 1963 letter urging defections among militia guarding strategic hamlets). 

Prediction of Viet Cong victory (21, or 18.4 percent)—"...An evidence of the firm 

maturity of the Liberation Army is the destmction of such fortified positions and well-

defended military installations as Ba Gia, Phuoc Long, Le Thanh, Thuan Man, Ban Ban 

.... This proves that all enemy bases are susceptible to destmction by the Liberation 

Army. Dear fiiends! The situation has changed in favor of the SVN Revolution, which no 

longer waits for wavering people (from a 1965 leaflet). 

Claim of a U.S. defeat or setback (36, or 31.6 percent)—From a 1963 item 

conveying "hiformation of the Victorious Sweeping Battle of Our People at Can Duoc 

District": "On Sept 10, 1963, our people have heroicly won and swept more than 1,000 

ARVN (army of South Vietnam) soldiers, 15 fighting boats, 13 APC Ml 13, many kinds 

of artillery.... In this battle we killed and wounded more than 350 persons in which there 

are 4 Americans and 3 Diem officers. They brought their dead fiiends the whole night... 

the dead men are still along the road and in fields at Long Hoa village." 

Demands or appeals for South Vietnamese soldiers to surrender or desert (42, or 

36.8 percent)—"Dear Friends, in the present trouble you are soldiers who directly hold 

weapons. You should think over and don't let them use your blood and bones to build up 

their situations. You are Vietnamese who have carried the heroes blood, have driven 

French invaders and their American supporters nine years (ago). You have no reason to 

follow the American invaders and their servant group to oppress, destroy, shoot, kill our 

country and our fellow citizens" (1963). 

Appeal to U.S. black soldiers to desert (3, or 2.6 percent)—"U.S. Negro armymen! 

You are committing the same ignominous (sic) crimes in South Vietnam as what the 

K.N.K. (sic, KKK?) is perpetrating against your family at home. Immediately end the 
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U.S. imperialists' aggressive war in South Vietnam. ...Refuse to serve as cannon fodder 

for the American warmaniacs and their puppet in Saigon" (undated leaflet). 

Hate the U.S. (65, or 57 percent)—"US aggressors and their lackeys killed your 

children, wives, parents, brothers, sisters and relatives! What do you think about that?" 

(contained in a 1967 leaflet). 

Events in U.S. (10, or 8.8 percent)—"The American people are strongly protesting 

against the dirty war, contrary to the interest, will, tradition and honor of the American 

nation, caused by Johnson and Mac Namara (sic) in the South Vietnam. The nationwide 

demonstration, the tearing up of draft cards before the public, November 27 large scale 

peace march of 52,000 American (sic) from many states of America towards Wasington 

(sic).. .have told much about the strong determination of the people of American (sic) to 

stmggle for peace, justice and for the friendship between the two peoples, American and 

Vietnamese" (from a 1967 leaflet "To American Servicemen in the South Vietnam"). 

Promise or vision for South Vietnam (40, or 35.1 percent)—"The people, united in 

the stmggle against American imperialists and their traitorous lackeys, are fighting for 

independence, democracy, peace, neutrality and eventual unification of the Fatherland!" 

(Undated leaflet). 

President Johnson criticized (7, or 6.1 percent) -"The U.S. President recently stated 

that he will send fifty thousand troops to South Vietnam. This action shows the tme 

intention of Johnson's peace negotiation offer. Looking over the waring (sic) and 

invading force to see if you can detect any willingness for peace negotiations. Tighten 

our ranks to destroy the imperialists and throw the American invaders out of Vietnam." 

Ho Chi Minh (3, or 2.6 percent)—"Nothing is more precious than independence and 

freedom. When victory is won, we will rebuild our land ten times more beautiful" 

(Quotation attributed to Ho Chi Minh, July 16, 1966, in a leaflet written in script lettering 

that appeared to have been done professionally or with a script typewriter). 

Ninety-three (81.6 percent) of the 114 leaflets were typewritten, 13 (11.4 percent) 

were written by hand and 8 (7 percent) appeared to have been stenciled (Table 6.8). 
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Table 6.8: Typewritten, handwritten or stencil lettering 

Form 

Typed 

Hand 

Stencil 

Total 

Frequency 

93 

13 

8 

114 

Percent 

81.6 

11.4 

7.0 

100.0 

Only 8 leaflets (7.1 percent) included illustrations: two hand-drawn sketches, two 

photos, and four apparent professional illustrations (Table 6.9). 

Table 6.9: Hand sketch, photo, professional illustration 

With... 
Hand sketch 

Widi photo 

Prof illustration 

Frequency 
2 

2 

4 

Percent 
1.8 

1.8 

3.6 

Documents collected by Pike showed that Viet Cong cadres were told to tailor 

messages for specific groups. They were trained to "make propaganda to each person 

according to his position." In light of this, coding-sheet categories of target audiences 

("Vietnamese soldiers," "Vietnamese mothers," etc.) and of content ("atrocity 

accusation," "victory predictions," etc.) were recoded into two single variables for testing 

to see how many audiences received how many elements of content. The mean number of 

audiences per message was 1.31. Conversely, however, the mean number of elements of 

content directed to audiences was 4.04 (Table 6.10). 
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Table 6.10: Multiple versus single audiences and content 

Multiple or Single Target 
Audiences 

Multiple or Single Content 

114 

114 

Minimum 

1.00 

1.00 

Maximum 

5.00 

10.00 

Mean 

1.3103 

4.0431 

Std.Deviation 

.73914 

2.02760 

In the course of analyzing the propaganda items, U.S. authorities attached to them 

cover sheets, usually styled "Summary." The cover sheet provided a translation, a 

paraphrasing or an abbreviated summation, but occasionally only a label such as "Slogan 

Slip." A total of 74 (64.9 percent) provided a translation of an item's Vietnamese 

language into English. Translations were not needed for 38 (33.3 percent) of the leaflets, 

whose messages were originally written in English. Two items (1.8 percent) written in 

Vietnamese lacked an English translation (Table 6.11). 

Table 6.11: Language or translation 

Translated 

Item in English 

VN'ese text only 

Total 

Frequency 

74 

38 

2 

114 

Percent 

64.9 

33.3 

1.8 

100.0 
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CHAPTER VII 

CONCLUSIONS 

Overview 

This study represents the first content analysis of Viet Cong propaganda contained 

in the Pike Collection, and perhaps the first of its kind anywhere. Literature review turned 

up no other such study. The study showed, not surprisingly, that the Viet Cong attached a 

high priority to using leaflets, slogans, newsletters and memo-style writings to spread 

their message(s) throughout South Vietnam. Those communications often were addressed 

to specific audiences. They were, in a sense, considered to a part of the Viet Cong's 

weaponry. Mimeograph machines, typewriters and stenciling paraphernalia often were 

found among arms and equipment seized from guerrillas taken prisoner or left behind by 

those fleeing capture. 

Results of the study reflected to a degree the findings of Lasswell, particularly his 

assertion that propaganda tactics can be intended to "arouse the interest of specific 

groups."^^ Certainly the Viet Cong sought to achieve one of the objectives of war 

propaganda as Laswell enumerated them: that is, mobilizing hatred against the enemy. 

Likewise, the Viet Cong, both in their training and in the actual dissemination of their 

"messages," appeared to agree with Hovland's theory that the effectiveness of their 

propaganda would be increased if it was tailored for specific groups and targeted at 

specific audiences. 

Research Question I, directing at determining the numbers of propaganda items 

distributed or collected each year between 1963 and 1968, revealed an intriguing see-saw 

pattem. Year 1963, the earliest of six involved in this study, showed up with 62 items, 

more than half of the total 114. The following year, 1964, produced only one item (of 

those preserved in the Pike Collection), and while the Viet Cong's output of propaganda 

rose in subsequent years, the level never again approached that of 1963. 

'^ Lasswell, Propaganda Technique in the World War. 

""' Hovland Cari I., Communication and Persuasion. 
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A glance at Vietnam's history sheds light on this aspect of numbers: 1963 was the 

year the Viet Cong was engaged in a ferocious campaign to topple the American-backed 

goveminent of President Ngo Dinh Diem. In November 1963, a group of South 

Vietnamese military officers staged a coup in which Diem was assassinated. The 

elimination of Diem as a political factor eased for a time the Viet Cong's need to 

continue an intense propaganda effort. This was during a period when the United States 

had only about 16,000 military advisers in South Vietnam to assist Diem's forces. After 

Diem's assassination, and Lyndon Johnson's pivotal decision to battle the guerrillas more 

directly with U.S. forces, American servicemen began to arrive in South Vietnam by the 

thousands in 1965. The Viet Cong once again stepped up the propaganda output, though 

the levels of numbers never again approached that of 1963. 

Results in regard to Research Question II—"who were the intended audiences of 

Viet Cong propaganda"—showed the Viet Cong seeking to reach every audience that 

appeared to offer some potential for support—or degradation of support for the Viet 

Cong's American and South Vietnamese adversaries—for a national uprising against the 

status quo. Members of the South Vietnamese government's military forces were 

favorite targets, especially those assigned to provide territorial security in the provinces 

(as opposed to the smaller number of elite, well-paid professional troops guarding 

Saigon). If such troops could be encouraged to desert, or do nothing to resist Viet Cong 

activities, the Viet Cong military situation could be improved with less actual fighting. 

To only a slightly lesser extent was propaganda directed at U.S. servicemen, among 

whom the Viet Cong sought to sow doubt and dissension about the American military 

campaign in South Vietnam. Others constituting propaganda audiences for "Chariie," the 

American soldier's slang term for the Viet Cong, included soldiers of other nationalities 

helping defend South Vietnam, Filipinos in particular; students, teachers and 

intellectuals; religious groups comprised of Buddhists, Catholics and Caodaiists; mothers 

and other women; and government workers. Farmers, fishermen and others as well were 

exposed to messages which the Viet Cong left—usually surreptitiously—at houses and 

huts, in market areas and in other public places. 
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The geographical scope of the Viet Cong's propaganda effort (Research Question 

III) was extensive, reaching all the way from southernmost An Xuyen Province to Quang 

Tri Province near the border with North Vietnam. In all, 33 of South Vietnam's 46 

provinces were reached. One possible reason for the absence of propaganda in certain 

provinces is that these were remote, lightly populated areas that the Viet Cong considered 

to be of little benefit to their cause. (Another explanation is that propaganda items simply 

were not found or recovered by the United States or its allies in all areas reached by the 

Viet Cong propaganda effort.) 

The wide variety of content of the items (Research Question IV) was mildly 

surprising: Among other things, the Viet Cong messages included those: 

•Promoting reunification of North Vietnam and South Vietnam, ending the partition 

that was set up by the Geneva agreement of 1954. 

•Urging an "uprising" of the South Vietnamese to overthrow an oppressive, 

American-installed government in Saigon. 

•Appealing to South Vietnamese govemment soldiers to desert the government 

army and stop being "tools" for the cormpt regime in Saigon. 

•Alleging atrocities by U.S. forces. 

•Claiming desertions by American soldiers. 

•Seeking to make black American servicemen ponder how they were treated in the 

United States and why they should do the bidding of the U.S. govemment in Vietnam. 

•Attempting to stir hatred toward Americans as "invaders" and "aggressors" who 

were intent on "profiteering" as the French had during their own governance of post-

Worid War II Vietnam. 

•Calling on the South Vietnamese to use every means, every weapon available to 

help the National Liberation Front (Viet Cong) thwart the plans of Washington and 

Saigon for control of the country. 

•Praising dissident Americans and others outside Vietnam for their efforts to stop 

U.S. military activities in North and South Vietnam. 
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The relatively small number of atrocity allegations contained in Viet Cong 

messages was somewhat unexpected, given the fact that propagandists in World Wars I 

and II used a variety of atrocity accusations to stir sentiments against adversaries. The 

114 items examined in this study contained 29 references or allusions to the killing of 

civilians, rapes, beheadings and the like. But as a category, atrocity allegations ranked 

only ninth among the 17 areas of content examined by this study. One item spoke of 

livers' having been ripped from bodies. Two criticized the U.S. spraying of chemicals on 

crops that caused suffering among villagers. Almost all, however, were non-specific and 

lacking in detail as to when or where "crimes" were committed. 

Missing is any mention of the massacre of 500 South Vietnamese civilians at the 

village of My Lai in 1968. The killings by a company of U.S. soldiers became one of the 

most controversial events of the war. The timing of its disclosure almost certainly 

prevented its being cited in Viet Cong propaganda as a crime by the Americans. While 

the massacre at My Lai occurred in March 1968, the first account of it did not appear in 

the U.S. media until more than a year later, in November 1969.'* '̂ (The study involves 

Viet Cong items gathered between 1963 and 1968, inclusive.) 

Some Viet Cong items accused U.S. troops of destroying Vietnamese homes and 

forcing civilians to move into secure "strategic hamlets." None, however, appeared 

specifically to mention a 1965 military action at the village of Cam Ne that was 

photographed by a CBS film crew led by newsman Morley Safer and quickly aroused 

controversy in Washington. The crew accompanied Marines on a clearing operation into 

an area from which Viet Cong troops had attacked American forces. The Marines set fire 

to huts. Safer reported that the Marines told the peasants in English to get out of the way 

of the fire, but, perhaps not understanding the waming, they stayed at risk. Some 150 

houses were burned, a baby died and three women were wounded. 

"" Belknap, Michal R., The Vietnam War on Tna/(Lawrence, Kansas; University Press of 
Kansas, 2002), pp. 259-261. 

'°^ Evans, Harold, essay in "War Stories," on a web site sponsored by Freedom Fomm and the 
Newseum of Washington, D.C. "Safer's report was heard on CBS before it was seen. In those days it took 
time to ship film. The report was immediately slapped down by the Pentagon, which said a couple of 
houses had been burned accidentally. The arrival of the film at CBS gave lie to that defense. .. .An angry 
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One wonders whether the Viet Cong might have been reluctant to make more of 

atrocity claims, tme or false, because of their own use of terrorist activities. The extent of 

Viet Cong crimes was shown in figures compiled by Pike showing that in 1963 alone VC 

terrorists assassinated 2,000 individuals as part of a long-mnning campaign to intimidate 

and coerce South Vietnamese citizens into either joining or at least not standing in the 

way of their revolutionary cause.'°^ 

Unexpected, too, was the rare mention of acclaimed Vietnamese patriot Ho Chi 

Minh, considered the "father" of the leftist movement to reunify North and South. Only 

three propaganda items mentioned him, these in connection with quotations of inspiration 

and exhortation. One possible explanation for the Viet Cong failure to mention Ho more 

frequently is that he was not well-known to many South Vietnamese, especially those in 

provinces remote from the North who felt no strong affinity with their northern brothers. 

Ho was not a southerner. He was bom in North Vietnam's coastal Nghe An Province. 

One might have expected Viet Cong to frequently assail U.S. President Lyndon 

Johnson, the commander-in-chief of all U.S. military forces, yet Johnson was mentioned 

only seven times. Johnson's defense secretary, Robert S. McNamara (misidentified in 

some Viet Cong propaganda as "Mac Namara"), was criticized by name five times. The 

names Johnson and "Mac Namara" would have meant nothing to South Vietnamese 

outside the southem capital of Saigon (and perhaps not many there). The Viet Cong 

apparently saw more propaganda capital in demonizing "Americans" in general; among 

the 114 items were 65 containing disparaging words or comments falling into the 

category of "hate, defeat or force out Americans." 

President Johnson telephoned Frank Stanton, the head of CBS, and said Stanton had just 'shat on the 
American flag.'" Renieved from the World Wide Web, April 2, 2003. 
http://www.newseum.org/warstories/essay/firstdraft.htm 

'"Vie? Cong, ibid., p. 102. In a footnote to his table of "Estimate of NFL Acts of Violence, 1957-
1965," Pike stated: "Statistics of the sort that could yield precise listings of Viet Cong acts of violence 
have never been available in Vietoam. The figures given here are estimates based on careful sUidy of data 
from GVN and U.S. sources." 
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Limitations 

This study analyzed only propaganda items that Douglas Pike brought to the United 

States from South Vietnam and are now preserved at Texas Tech. It does not represent a 

statistical sampling. Some—in fact, probably great numbers—of Viet Cong propaganda 

items perhaps never survived or were either never found or never forwarded from areas 

where they were distributed to the Joint U.S. Public Affairs Office in Saigon where Pike 

was assigned. It is not known how Pike selected the items involved in this study from a 

larger number. He said at one point that he had access in Saigon to 2,000 items that had 

been distributed in South Vietnam. From those he might have culled out those that 

seemed duplicative, or reduced the size of the collection for other reasons. 

While most of the items have English language cover sheets to explain Vietnamese 

language contents of their attachments, explanations or descriptions of content often are 

terse—sometimes merely labels—and obviously were not intended to be literal 

ttanslations. Most of the results therefore are based on what appears on U.S.-written 

cover sheets or what is contained in propaganda items already written in English. Having 

fiill translations of the Vietnamese-language items would have been desirable. The hiring 

of a translator was considered, but cost precluded that possibility. 

The condition of some items is not ideal, although this was not a major problem. 

Apparently because of exposure to the elements, or the passage of the years, the text of 

some items is blurred or occasionally illegible, making reading of them difficuU. 

Future Research 

One is eager to know to what extent, if any, the Viet Cong propaganda influenced 

the attitudes or behaviors of the audiences at which the messages were directed. Follow-

up research is possible, although the possibilities might appear to be limited because of 

the passage of time. 

Given the emphasis in their training and the incorporation of propaganda activities 

in their military assignments, the Viet Cong cleariy believed that the distribution of 

leaflets and slogans would have effects beneficial to the revolutionary cause. Given the 
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United States' decision to undertake a massive propaganda campaign of its own, 

American officials, too, obviously believed that such propaganda had important effects. 

But evidence is lacking as to what effects the propaganda of either side really had on the 

South Vietnamese people, whose "hearts and minds" were the ultimate prize in the 

propaganda competition. 

Pike suggested to this author in an interview only a few months before his death 

that the lapse of time makes it difficult, if not impossible, to conceive of attempting 

interviews to ask South Vietnamese people how they reacted to, or what they thought 

about, propaganda items they might have seen three and four decades ago. Many of the 

war generation have died. Memories become hazy, and most certainly so regarding 

inconsequential pieces of paper that—so Pike suggested—were important to the average 

Vietnamese only for their function as toilet paper. 

However, the Rand interviews of insurgent soldiers who were captured in battle, 

surrendered or defected to the South Vietnamese side would seem to offer one avenue for 

analyzing propaganda effects. Transcripts of hundreds of the Rand interviews are 

available for study in the Vietnam Archive of Texas Tech University. In them, prisoners 

and defectors are questioned at length about their assigned missions in South Vietnam, 

their activities there, and their perceptions of various aspects of the war. This author, 

having seen one detailed interview by U.S. military officer of a captured Viet Cong 

officer who directed a propaganda unh in the South, believes other accounts relating to 

propaganda likely exist in the Rand collection. The collection has been given scant 

attention by scholars. 

The Pike Collection itself offers opportunities for research beyond the limited 

category of leaflets. The collection contains, for example, a number of pamphlets and 

booklets published by North Vietnam to "educate" people in the North about, for 

example, the patriotic cause of reunification with the South, the bombings and other 

threatening military activities against the North by the "aggressor" United States, and 

more. Analysis of such items could provide additional perspectives concerning the 

strategy behind and scope of North Vietnam's propaganda campaign(s). 
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GLOSSARY 

Agit-Prop: Agitation/Propaganda; a tactic of Viet Cong insurgents 

Cadres: Small military and/or political squads 

CPI: Committee on Public hiformation, an agency formed to promote U.S. aims 
in World War 1 

Diem regime: U.S.-supported South Vietnamese govemment of President Ngo 
Dinh Diem 

Geneva Agreement: 1954 accord that temporarily partitioned Vietnam into North 
and South 

Gulf of Tonkin: setting where disputed naval attack on U.S. ships led to 
Congress' authorizing use offeree against North Vietnam 

Hanoi: capitol of North Vietnam 

Ho Chi Minh: revolutionary leader revered by North Vietnamese Communists 

Ho Chi Minh trail: network of jungle paths used by Viet Cong to infiltrate arms 
from North Vietnam through Laos and Cambodia into the South 

JUSPAO: Joint U.S. Public Affairs Office of U.S. Embassy in Saigon 

My-Diem: Viet Cong's term ("My" for American, "Diem" for Saigon 
govemment) meant to deride the U.S.-South Vietnam alliance 

NLF: National Liberation Front; Communist political organization formed to 
guide activities of the Viet Cong in South Vietnam 

OWI: Office of War Information; U.S. agency which handled American 
propaganda in World War II 

PAVN: People's Army of Vietnam, the military force of Communist North 
Vietnam. Also (and more commonly) referred to as NVA—North 
Vietnamese Army. 

Pentagon Papers: Official papers describing VN policy decisions and 
deliberations, published without authorization in 1971 by The New 
York Times, the Washington Post and other major newspapers 
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RFE: Radio Free Europe, disseminated U.S. and Allied propaganda to Eastern 
Europe during World War II 

Saigon: capital of South Vietnam, renamed Ho Chi Minh City after the war 

USIA: U.S. Information Agency, which had a major role in disseminating U.S. 
propaganda during the Vietnam War 

VC: Viet Cong; Communist insurgents who fought to overthrow the U.S.-backed 
govemment of South Vietnam 

Vietminh: Foremnner of the Viet Cong; Vietnamese nationalist force formed in 
1941 under the leadership of Ho Chi Minh 
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T I T L E : An aoppBl frorr the NLPA to t h e s o l d i e r s . 

SUMMARY: 

The NLPA appeals to a l l regular and ilaramllltairT forces 
to annih i la te a l l the s t r a t e e l c hemlets, disband a l l the 
eneiDY's reoress lon niachlnai*y In the country side as well as 
In the c i t i e s . Punish the cruel servants who are carrying 
out the US Imperial ist order to otraose our oeople. Destroy 
a l l the t r a f f i c , f e r r i e s , take the US weapons to d i s tr ibute 
to the peoDle for f ight ing aga'nst the enemy. 

Be c lose with the NLFA to destroy the enemy, re-.1oln the 
most g lor ious v ic tory to our honeland. 

L a i KEU GOI 

Cua 

MAT IRAN DAN TOC ClAi PHONG MIEN NAN 
GOI : B^ng bdo cdc dA th|. 

Hal ddng bio Sii-gdn Cho-I&n, Hut vi cic Ai till, 

M&u tbu&Q gi&a M^ Dî m dS biing ah, chi dO bin nirfrc d ^ tjli gia dlah 
tri ^8^ <̂ '"'̂  Uî m dang sup Ah. Biiu moDg dgrl lAu nay cua dSng b&o dS 
d£n th<ri ea dang rSt thuio Igri. 

Tî  tru-frc dSn nay d&ng b&o S&i-g6n, ChQr-l6rn, Hu£. Bi-nlog, Nha-
traiig, C&n-tbor. M^-tho. Bi-lat. v& c&c dd tb| kbic dS kita tri dSu traoh, dl 
t6n nhi£u xirvng mAu da thu ti£n .chS dO cirfrp 01160 v& bin nir6c dOc t&i 
My Di(n>. gi&oh h6a binh. dOc Up tir do d&n cbu vd banh phiie. 

B5og b&o cic gidi & do th) bSy ki£n quySt do&n kit muOn ngtr6i 
nhir mOt, chiSn dSu tix giai ph^ng eho minh. cii'u nhi cî u autre. 

BJSng b&o bSy binh tTnb v& hit aire cinh. gi&c trir^c nhlrng lu^n dif u tuy<n 
truySn I(ra b|p. trufrc cic im tnuu cbia rS vi 10 d^ng xuomg mia dSng bio 
di pbyc v\^ ctio Igri ich cua d$ qu/Sc M .̂ 

HSy d6i cic quySn l\f do din cbu vi chiSn dfia giinb l£y n6. ^ 
Giil pb6ng quin. cic lire lir^ng nbin din v8 trang, bin vS traog vi dSng 

bio n6ng tbdn dang sit cinh v<ri dSng bio dO tbi dinh d& k£ tbii cbuog cua 
din tOc vi luOn luOn phdi bQp cbi£n dSu &ng hO diSng bio minh ir d6 tb;. 

KbOng do dir vi chSn cbd, dSng bio hly ki£a qayit zufing dirdrng dfu 
tranh giinb ISy'tb&ng l^i to lixa nbiH. 

C6 sif ISnb dfo cua M(t trin Din t ^ Giii pb6ng miSa Nam Vi^t-Moa, 
thing Igri cu6i ciiug nhiit dinh thuOc vi nh&n din ta. 

MlinNam, Ngiy 1 thing llnSm 1963 
M4.T TRJM OJkN T^C G U I P H 6 N G M | £ N NAAA, 
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Figure B.l 

60 



APPENDIX C 

LEAFLET IN ENLISH WITH U.S. MILITARY NOTATION 



+ Amtrican servicemen will not fight in 
the v/ar against the Scuth Vietnamese people 
ang serve as carjion foddax for U.S moncpo?..y 
capitalists and the dictators Khanh, Si5-j.,&JcJng 

+ Amai'ica.n ser̂ ri'icmen shall not take the 
risk of fighting a dirty, long tern and • 
dangsrJus war urith no vzay .iut waged bithe 
American im.periali3t3 in south Viet-nam: Refuse 
ta go to the front and press for your 
•ivacuation front South Viet Nam to avoid being 
Killed by the people or by puppet 
gauvemmeni; s arm;>Tmen themselves. 

+ Say n_o to terror and massacre against 
the Soath Vietnamese people '. 

+ American servicemen, true to the 
iraditisn of lileerty and democracy' of their 
people, shall never sujpport the dictatorial 
regime of Klianh SiJu HUohg agent of U.S 
monopoly capital. 

+ It's time to end fhe U>S armed 
intsr-zantion in south Viet Nam. 

Figure C.l 
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APPENDIX D 

PROPAGANDA CARTOON WITH VIETNAMESE TEXT 
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•mfi Cifmmv! 
JOAN DAN DOAN KETMOT^LONO DAMfi MY, LAJ IMGilY 
GIAtVtf CHANH QUYE/V V ^ TAY MHAM DAM ! 

Figure D. 1 
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APPENDIX E 

MAP, WITH DARK AREAS SHOWING PROPAGANDA LOCATIONS 
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SOUTH VIETNAM 

I • '• '• '! ' ' I r* 1 — ' 

Figure E. 
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APPENDIX F 

PHOTOGRAPH OF VC WEAPONS CACHE, WITH MIMEOGRAPH 
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Figure F. 1 
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