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CHAPTER I 

INTRODUCTION 

The concept of the modern day travel trailer is not 

a new development. Men, such as Napoleon Bonaparte, dashed 

around Europe in coaches that served as living quarters, as 

well as office and staff headquarters. Merchants, skilled 

mechanics, and actors in America and Europe brought the 

fruits of civilization to backward areas in the same kinds 

of conveyances. Then, when the time came for the American 

republic to cultivate its vast share of a great continent, 

most of the travelers, exploiters, and citizens who pene-

trated the frontier did so by means of "trailers," then 

called covered wagons or concords. Examples such as these 

make it obvious that the means of mobility by travel trailers 

is rooted in the modern day society (Borgeson, 1959). 

Many people have tried to attribute the travel 

trailer movement to the migration to the West in the 1930's 

(Borgeson, 1959). According to Stanley Earl, however, who 

was Supervisor of the State Division of Housing of Southern 

California, during this period, this was not the case. The 

migratory worker could not afford the luxury of the travel 

trailer. The more fortunate individuals merely carried 

mattresses on the roofs of their cars and lived in tents. 

Rather than migrants, it was the vacationers who 

created the travel trailer movement (Borgeson, 1959). The 



real progenitor of the modern day travel trailer is the 

trunk and luggage rack of the old Model T. Throughout the 

roaring twenties, Americans released their tensions by "hit-

ting" the roads. When camping equipment became so bulky 

that there was no longer room to carry it on the automobile, 

a few enterprising individuals began to rig up flat beds on 

top of ancient chassis to tow the extra gear. Human in-

genuity being what it is, it was not long before somebody 

figured out that if the flat bed could carry gear, it could 

also carry a bed. The first trailers were boxes, resting 

upon the axles and containing a bed, into which one could 

crawl and be protected from the elements (Byam, 1960). 

Camping in its early stages was a man's sport only. 

Some of those who were most famous among this early breed 

were the "Vagabonds" as they called themselves. The mem-

bers of this foursome were Henry Ford, Thomas Edison, Harvey 

Firestone, and John Burroughs. From 1914 to 1920 the Vaga-

bonds enjoyed the life of bachelors when camping; but, in 

1921, Clara Ford had a better idea. Henceforth, it would be 

a family camping trip for the Vagabonds; and so family camp-

ing, a much refined art today, had its beginning. This 

marked the beginning of the end of the "roughing it" stage 

and the dawning of a new era of luxury in family camping 

(Edgar, 1968). 

One could not say, however, that the Vagabonds were 

exactly roughing it even before the women joined them. 



They had acquired a fleet of camping vehicles, luxurious 

even by today's standards. Their entourage consisted of 

three trucks, two touring cars, tents, stoves, refrigerators, 

electric lights, a special dining table plus many inventions 

that had been concocted by these gentlemen. They even took 

along domestic servants to help with the camping chores. 

Eventually, the camping trips diminished in frequency for 

the Vagabonds; however, Ford foresaw the possibilities of 

the travel trailer and commissioned the Ideal Trailer Com-

pany of Mishawaka, Indiana, to build a special unit for dis-

play and study purposes (Edgar, 1968). 

History tells us that Henry Ford put America on 

wheels, but it was his wife who brought along all the com-

forts of home and started a trend to luxury family camping 

that is not likely to ebb for generations" (Edgar, 1968, p. 

82 ) . 

Men have been camping for many years, but it has 

been comparatively recently that they have begun to invite 

the ladies along. To encourage their acquiescence and to 

temper their resistance to performing already distasteful 

household chores under even more disagreeable conditions 

while camping, the luxury of the travel trailer was created 

to aid in the men's campaign. It contains all the conveni-

ences which hopefully would entice a wife away from her regu-

lar household routine to a home on wheels (Todd, 1970). 



Throughout the late twenties, hundreds of campers 

experimented in their back yards, discarding thousands of 

ideas for every one that worked. Byam comments, "No museum, 

I'm sure would have the courage td exhibit the contraptions 

some of us 'after-five' mechanics-put.together with a few 

sheets of plywood, screws and spit" (1960, p. 17). 

Irving Jones, one of the early pioneers of the move-

ment, designed and built a prototype travel trailer which 

he exhibited at the New York and San Francisco World's 

Fairs, and.all over the United States. This trailer was 

well equipped by today's standards, but very costly be-

cause no one manufactured the necessary components. All 

had to be handmade. However, Jones pointed the way which 

the industry was to follow "(Borgeson, 1959) . 

Today, vacationers, as well as full-time trailer-

ists, are currently taking to the nation's highways pull-

ing all the amenities of home behind them in a box called 

a travel trailer. The comforts are contained in a space 

which is less than 8 feet wide and from 14 to 3 5 feet long. 

These constraints upon space, necessitated by law and the 

horsepower of the family car, require a new perspective on 

space planning in order to feed, sleep, bathe, and enter-

tain a family of six in an area varying from 112 to 280 

square feét. 

These mobile environments are no longer crude sleep-

ing shelters built in the owner's garage. These are 



luxurious vacation retreats produced by a multimillion dol-

lar industry and used by an affluent society. The first 

units were built of wood with no interior refinements. In 

most cases they were used to haul camping equipment, but 

even in these first travel trailers, a form of luxury was 

in demand. The idea of sleeping inside was first intro-

duced; however, cooking, and living were still done out of 

doors. Later, a shelf and extra room was added to permit 

the occupants to stand up and change clothes, features al-

most extending the imagination to the limit. Today, indus-

trial design teams are constantly at work improving interi-

ors and exteriors for weight reduction, towing ease, and 

additional comforts that the travel trailer owner demands. 

As the demands for refinement of the "apartment on 

wheels have increased, the role of the professional interior 

designer has become apparent. The task now requires a pro-

fessional who has researched solutions to problems of ex-

tremely limited interior living space and combinations of 

interior selections that permit maximum pleasure in minimum 

space. If interior designers were used at all in past 

years, they were usually called in at the last minute merely 

as color consultants. Today, however, they are beginning 

to be considered part of the design team. Their knowledge 

and talents are being utilized during the development of 

new models or major revisions of previous models. This re-

quired a professional interior designer with a working 



knowledge of the engineering peculiarities of travel trailers 

as well as definite research information concerning the 

needs and desires of consumers. 

The Problem 

From the beginning of the concept of the travel 

trailer there has been a gradual movement toward luxury in 

the home away from home. The focus of this study will be to 

establish guidelines for the design that will meet the re-

quirements of those who will purchase this type of luxury 

vehicle as a living space for recreation and other needs. 

A survey of current vehicle owners will aid in the establish-

ment of these guidelines for the professional interior de-

signer to solve the problem of space planning and interior 

selections. The space planning involves the most appro-

priate division of areas for eating, cooking, sleeping, 

bathing, and conversation; while interior selection includes 

the treatment of walls, counter tops, fabrics, appliances, 

flooring, and ceilings. 

Important variable factors in the survey are: age, 

number in family units, frequency of use, activity for which 

used, and reason for purchase. The age group differences 

were expected because needs and taste changes as one grows 

older. The frequency of use was foreseen to be important 

in the need for durability and quality of construction of 

interior materials. The major family activity was consid-

ered to be determinant of the luxury of the coach. The 



reason for purchase is expected to be interrelated with all 

variables. 



CHAPTER II 

REVIEW OF LITERATURE 

The following are descriptions of the travel trailer, 

offering explanation of the ways and means by which it has 

become a way of life for many people of our modern day 

society. 

The travel trailer is a compact apartment designed 
to be towed by an automobile. Its basic purpose 
is to provide the comforts of home to the vacation-
ing tourist, freeing him from dependency upon 
transportation schedules, hotels, and restaurants 
(Byam, 1960, p. 15). 

The modern vacation trailer is truly a unique 
piece of equipment. It offers you the combina-
tion of a mountain cabin and traveling motel 
(Nulsen, 1959, p. 32). 

In a travel trailer you have all the facilities 
you would have at home except they are concen-
trated into a smaller area (Nulsen, 1959, p. 21). 

Fundamentally, the idea of travel trailering has 
caught on because it enables one to go farther 
afield and to cover more ground in comfort than 
is possible by most currently used travel means 
(Gather, 1962, p. foreward). 

History of the Travel Trailer 

In 1929 the only thing available ready-made that 

could be towed behind the family car was a wheeled box con-

taining a tent. The manufacturers claimed one could erect 

it in five minutes, but the customer claimed it could not 

be done in an hour. This problem prompted Mr. Arthur G. 

Sherman of Detroit to build a trailer himself (Cole, 1968). 
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With the help of a carpenter, they built a box-like affair 

that was nine feet long by six feet wide; it had windows, 

folding upper and lower bunks and a coal-burning stove. 

The cabin was so shallow they had to rig a trap door which 

could be dropped to the ground when they needed standing 

room to cook (Cole, 1968). 

Later Mr. Sherman built a trailer for a friend; the 

curiosity that was aroused convinced Mr. Sherman that he 

really had something good. To capitalize on this experi-

ence, Sherman rented a garage, hired a crew of cabinet-

makers and began building trailers to retail for approxi-

mately $400. He called the model the Covered Wagon. Stan-

dard equipment was a two-burner gasoline stove, five-gallon 

water tank, built-in folding tables with two chairs, and 

mattresses, springs, and pillows. He sold 108 units (Cole, 

1968). 

In 1934 Sherman designed an entirely new trailer 

that was the true parent of today's travel trailer. This 

model set the stage for mass acceptance of the travel 

trailer which came with the introduction of the 1935 

Covered Wagon. The 1935 Covered Wagons were offered in 

both Standard and DeLuxe models, each sleeping four on 

Davenport beds. The Standard was a 16-foot unit and the 

DeLuxe was an 18-footer. The equipment list for the 1935 

DeLuxe sounds much like listing for a contemporary trailer. 

The Davenport bed was the 1930 version of the gaucho, a 
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cushioned seat that makes into a bed; and the back Daven-

port swung up and fastened much like today's coverhead 

bunks. Also featured were eight large windows, roof venti-

lator, 20 gallon galvanized water tank, full kitchen with 

sink, stove complete with oven, mahogany wall paneling, 

cabinets, and large work counter. Fixtures for both six 

and llO-volt usage were offered. In a separate room, there 

was a chemical toilet and a sink that could be converted 

into a shower by means of an attachment to the water pump, 

thus, a bathroom was added. Prices were $423 and $825 

(Cole, 1968). 

After reaching sales of 1,100 units in 1935, Sher-

man raised capital for the company through a public sale 

of stock. With the expanded facilities, the company intro-

duced, in 1936, the Custom, a 22 foot trailer. Again im-

provements were made. The exterior fabric cover was replaced 

with Shermanite, a sandwich of steel bonded to masonite; and 

the interior offered separate sleeping compartments for two 

couples. This provided privacy for the owner, and quarters 

for a maid or chauffeur. It was made to retail in the 

$1,200 price range. Total sales for the year topped 

$2,770,000, and put what had been a backyard project eight 

years before into the number one spot in trkiler production. 

The following year sales dropped, and Mr. Sherman accounted 

for the decline by saying, "We probably oversold the market 

in '36" (Cole, 1968, p. 88). 
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Sales continued to drop until in November of 1940 

at which time Covered Wagon declared voluntary bankruptcy. 

Instead of immediate liquidation, they were allowed to sell 

from inventory, and later became a military contractor, 

fabricating truck bodies for the Army. The company was re-

activated in the recreational vehicle business in 1956 at 

Elkhart, Indiana. In 1967, the company merged with an 

English company; they now have plants in Germany and South 

Africa. It is appropriate that the Covered Wagon, the 

pioneer in mass produced recreational vehicles, continued 

to pioneer as the first major United States trailer manu-

facturer to merge into an international marketing organiza-

tion (Cole, 1968). 

Wally Byam, the founder of Airstream was another 

one of the early 'backyard mechanics.' The first trailer 

he built was the box type which one crawled into to sleep. 

To show his engineering abilities he added a shelf to hold 

woodland necessities, an innovation never before tried. In 

the late twenties, Byam was in the publishing business, and 

building travel trailers was his hobby which soon he found 

was becoming more than just that. This prompted him to 

write an article for Popular Mechanics magazine on how to 

build a trailer. He had so many requests for more detailed 

data that he published ar little 'booklet giving precise di-

rections. The booklet sold very well, and one thing led to 

another until several people wanted Byam to build a trailer 
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for them instead of merely telling them how to do it. He 

hired a man to help with the building, and they sold trailers 

by orders. The orders continued at an accelerated rate and 

in 1930 he closed out the publishing business and went into 

the trailer business (Byam, 1960). 

Most of the early trailers had many custom features. 

"We built in so many gadgets, you'd have thought we were 

building mobile display wagons for the appliance industry" 

(Byam, 1960, p. 18). 

Throughout the thirties and up to the beginning of 
World War II, trailer manufacturers continued to 
build into their trailers every appliance and 
gadget modern technology could produce. We built 
trailers that kept getting bigger, lighter, stronger, 
easier to tow and more comfortable to live in, and 
we began to build them in numbers that would have 
astonished us back in 1929. We all began to recog-
nize, even then, that we were in an industry with a 
vast future (Byam, 1960, p. 19). 

Improvements continued everytime another trailer 

was built. The big step forward in trailer construction 

came when the floor was dropped between the axles and the 

ceiling raised so one could stand up inside. This allowed 

manufacturers to install eating, sitting, sleeping, and 

cooking facilities that could be used inside. Still one 

major problem faced these early builders, that of heating 

the travel trailer. The discovery and application of 

liquified petroleum gas took the chill out of camping, and 

was the first step toward self-containment (Byam, 1960). 
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"In the early thirties the travel trailer idea be-

gan to blossom; instead of going to the woods or beach with 

tent and sleeping bag why not tow a snug cabin on wheels 

behind your car" (Borgeson, 1959, p. 11). A wide variety 

of social and economic conditions contributed to accelerate 

trailer production during the depression years, and the 

travel trailer began to be used for other reasons than vaca-

tions and luxurious camping trips. Many unemployed workers 

were forced to seek jobs in other parts of the country and 

saw the trailer as the most practical solution to their 

family's living problems. Employed workers, especially 

those with families, had to look for cheaper modes of vaca-

tioning and housing. The increasing number of retired 

people with pensions whose children had moved away were 

looking for smaller living quarters and seeking to satisfy 

their desires to see the country. The trailer was an ideal 

answer to their needs, and, in fact, it still is. As a 

result of all these factors, more than 250,000 trailers were 

in use by 1936 (Byam, 1960). 

It was World War II, however, that brought the 

trailer to the zenith of its popularity and, indirectly, to 

the nadir of its disrepute. Under the pressure of wartime 

emergency, thousands of construction workers and military 

personnel, shifted from one military base or construction 

center to another, were quartered in houses on wheels. The 

Federal Government alone bought some 3 5,000 trailers during 
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the war. This encouraged substandard builders to cash in 

on the new mode in housing, thus contributing to a problem 

that has plagued the industry to this day. Trailers used 

as substandard housing in disreputable trailer camps began 

to erupt over the nation like smallpox, a disgrace to the 

industry, to the town that gave them sanctuary and to America 

The high esteem which the little travel trailer had earned 

through its service to vacationers, sportsmen, and tourists 

faded in the squalor of slum camps (Byam, 1960). 

It was not long after the war that the travel trailer 

came into demand as a portable showroom for industry along 

with various other uses by private enterprises. Kelvinator, 

General Electric, RCA, Easy Washing Machine, Singer Sewing 

Machine, and McCall's Magazine were only a few of the com-

panies that began to appreciate the advantages of portable 

showrooms. Religious organizations adopted the trailer for 

their missionary activities. Doctors and dentists in coun-

try areas began to realize the advantages and had travel 

trailers fitted out as mobile examination rooms. These 

rolling hospitals were also used by the United States Army 

Medical Corp. Construction firms which had to transfer 

architectural and engineering personnel from one site to 

another realized they could provide instant housing with 

trailers. Electric utility companies had only to put a 

large generator in a trailer to provide a' mobile substation 

when a transformer burned out. State and Federal agencies 



15 

began to adopt the trailer for a wide variety of applica-

tions; bookmobiles, TB X-ray units, forestry patrol, educa-

tion centers, and post offices (Byam, 1960). 

A Description of Travel Trailer Owners 
and Some of Their Problems 

For thirty years the travel trailer has been a mass 

produced item and according to an article in the Wall Street 

Transcript, there are three million recreational vehicle 

owners today; the number is expected to reach eight million 

by the end of the decade (The Wall Street Transcript, 1971). 

The manufacturing industry is being forced to reevaluate 

the design and construction of the travel trailer to meet 

the needs of the consumer. Most manufacturers have not only 

consistently added obvious features and improvements to make 

their coaches more attractive to the buying public, they 

have also steadily upgraded the quality beneath the surface 

where it does not show (Borgeson, 1959). 

The trade journals and recreational vehicle maga-

zines that are read in the homes have conducted pilot studies 

to help bridge the gap between consumer and manufacturer. 

To determine that the buying public favors, the recreation 

vehicle industry Trailer Life magazine conducted a survey 

of its readers. The results showed that the majority of 

the recreational vehicles being purchased are by the upper 

occupational categories of our society. These are the 

people who know quality and can demand such. The average 
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age of the magazine's readers was between 44-54 years and 

had a better than average education. They are either re-

tired, professional, or in managerial positions with sal-

aries ranging from $12,000 to $15,000 annually (Rouse, 1970). 

Mobile Home/Recreational Vehicle Dealer magazine de-

veloped a recreational vehicle buyer study questionnaire 

designed to assist the industry in learning more about the 

buyer's preferences in recreational vehicles. The results 

showed that the most important feature in buying a recrea-

tional vehicle was interior arrangement followed closely by 

living area, storage space and furnishing. The four most 

important reasons were concerning the interiors, and it was 

not until the fifth choice that any exterior factors or 

other items were mentioned. The respondents were also asked 

to list improvements they would like to have in their next 

recreational vehicle. Those concerning interiors were: 

more storage space, larger refrigerators, additional coun-

ter space, shower, better refrigerators, larger beds, and 

bigger toilet area, and escape hatch or door at the opposite 

end of the coach in case of fire (Recreation Vehicle Buyer 

Study). 

A pilot poll taken at a campground in Illinois in 

1968 revealed several basic complaints by travel trailer 

owners that affect the role of the interior designer. Paint 

will not last on frames and gas bottles; mattresses do not 

stay together when used as a bed, and they will not stay in 
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place when used as a dinette. These were the main complaints, 

but others listed lack of screen doors, access doors that 

bind, and hardware that will not last (Brawley, 1968). 

Seating space seems to create another problem. One 

of the reasons for the large sales spurt in the "triple 

gaucho" model is the outstanding seating capacity for those 

impromptu get togethers at the campground which allows ample 

seating space for nine to ten adults to be comfortable. 

This layout in trailers seems to be growing in popularity 

as social life increases in the woods (Edgar, 1969). 

Window treatment has received complaints and sugges-

tions from recreational vehicle owners. Almost invariably, 

draperies are arranged to pull back from the fixed glass 

and cover all or part of the open window. There should be 

a complete range of windows with right, left, and center 

opening sections. Trailerists take to the road to enjoy 

the fresh air, and they are being deprived by designers and 

manufacturers. Many feel manufacturers should conduct 

"privacy tests" before approving new models for mass pro-

duction. All this would involve would be to run a unit 

outdoors at night, hook up the lights, draw the curtains 

and blinds, put someone inside and appoint several "Peep-

ing Toms" to try to see the occupants. Too often a designer 

gets carried away by effect and forgets that window treat-

ments must also include provisions for adequate nighttime 

coverage (Trailer Life). 



18 

The author conducted a poll in the fall of 1971 as 

a preliminary investigation of employment practices of the 

professional interior designers in the industry. A ques-

tionnaire was sent to 250 manufacturers listed in the 1971 

Directory of the Mobile/Modular Housing Recreation Vehicle 

Manufacturers published by Mobile Home/Recreation Vehicle 

Dealers magazine. They were divided equally by manufacturers 

with more than one plant and those with only one plant. Al-

though the returns were low: there were several trends that 

appeared to be significant. Many of the questionnaires were 

returned because the company was no longer in business, a 

fact that indicated great instability within the industry. 

This would also indicate poor management or under capitali-

zation of the new companies, thus causing the cost of an in-

terior designer to be prohibitive at a time when they are 

needed the most. The fact that there was such low response 

from those currently in business would indicate that the 

industry is not research oriented, and therefore may not 

have discovered the need for a professional interior de-

signer. The majority of those responding did not employ or 

consult with a professional interior designer. One of the 

larger manufacturers indicated they use an industrial de-

sign firm; only nine percent use a full-time designer. 



19 

Features for Tomorrow's Travel Trailers 

Industrial leaders are always looking to the future 

of tomorrow's recreational vehicles. Going against the 

trend of larger trailers of today, they predict smaller 

units with more livable space. The interiors are expected 

to be completely sealed, but can be opened up to the sky. 

They will contain fewer and better appliances and more 

storage. The need for curtains will be eliminated as the 

material used for the windows will darken automatically 

(Salzberg, 1969). 

Today's heating comes from several different sources 

such as the range, heater, and hot water heater. This is 

expected to be replaced by one single heat exchanger that 

takes care of all jobs involving heat and including air 

conditioning. Space freed by this single unit will provide 

additional space which can lead to smaller trailers (Salz-

berg, 1969). 

New construction materials that are featherweight, 

but strong, will increase the portability and versatility 

of vehicles and equipment. Molded plastic baths and cabi-

nets will be squeezed out on the production line (Salzberg, 

1969). 

Greater use of these materials will reduce the 

weight and length of luxury units, two factors which con-

tribute to the ease of pulling and control of the vehicle 

when it is moving. 
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Whimsical rigs are expected to appear with such 

features as small decorative fountains, or even terrazzo-

tiled floors in some areas. Combination of boats and 

trailers have appeared, and combinations that fly are likely 

to appear as technology urges the field forward. These are 

only a few of the fantastic recreational vehicle features 

that someday will be taken for granted (Salzberg, 1969). 

Conclusion 

Through the review of the literature it is evident 

that the travel trailer has come a long way from a "back-

yard hobby" of the 1920's or from the early thirties when 

manufacturers were left to their own ingenuity, facilities, 

and skills in construction. Today there are companies whose 

entire business is devoted to supplying trailer manufactur-

ers with parts and furnishings designed specifically for 

trailer use (Byam, 1960) . 

The need for design of limited living space is be-

ing forced upon our society by the pyramiding land value in 

our growing cities. Travel trailer manufacturers were one 

of the first to become involved with limited living space 

because of the obvious problem of needing every inch of 

space. Compact and efficient interior living space is the 

concern of the interior designer. Today the role of the 

professional interior designer in the travel trailer in-

dustry is that of a specialist who lays out the working and 

living space of a minimum interior for maximum efficiency 
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and aesthetic pleasure (Byam, 1960) 



CHAPTER III 

DESIGN OF THE STUDY 

Statement of the Problem 

1. The purpose of this study was to provide infor-

mation regarding consumer preferences to the professional 

interior designer, the consumer and manufacturers of travel 

trailers by conducting a survey of present travel trailer 

owners. 

2. The survey was conducted in an effort to assist 

the professional interior designer in assigning an arrange-

ment of space with the optimum choice of material. 

3. It was intended to collect data valued by travel 

trailer manufacturers in sales promotion as well as quality 

improvement and, ultimately, to serve to consumers by in-

itiating the means through which most of their needs and 

desires may be fulfilled. 

Hypotheses 

Since the current research was an exploratory en-

deavor, the following questions were derived to serve as 

guidelines for the investigation: 

1. What are the major interior preferences of travel 
trailer owners? 

2. What are the major space planning preferences 
of travel trailer owners? 

3. Are there variations of preferences according 
to: age, number in family units, frequency 

22 
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of use, activity for which used, and reason 
for purchase? 

Definition of Terms 

Travel Trailer - a towed vehicle of less than 3 5 

feet in length and less than 8 feet in width which is de-

signed for temporary or periodic use. 

Space Plan - the floor arrangement of a travel 

trailer. 

Interior Selection - the specification and treat-

ment of the interior walls, counter tops, fabrics appli-

ances, flooring, and ceiling. 

Methodoloqy 

Pilot Study 

The interview schedule used in this study was es-

tablished by a pilot investigation conducted in Lubbock 

County, Texas, during March, 1971. The pilot study was 

conducted by telephone and by personal interviews with 50 

travel trailer owners. These were drawn in a systematic 

manner from a list of the names and addresses of people who 

had applied for a travel trailer license at the Office of 

Tax Assessor and Collector, Lubbock County, Texas. The 

schedule was pre-tested by the use of open-ended questions 

to evaluate the utility of the instrument. 

This study was designed not only as a guide to 

opinions on space planning and interior selections, but 
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also to gain insight into the general attitudes and inter-

ests of travel trailer owners. The interview schedule-^was 

structured to obtain information about the most desirable 

and least desirable interior design features, reasons for 

purchase, actual amount of use per year, storage of units 

when not in use, and where and for what reasons the units 

were used. In the course of developing the instrument, addi-

tional information on size of family units, occupations of 

owners, desire for a larger travel trailer, travel trailer 

club membership, and desirable features of commercial park-

ing areas was also obtained. 

It was found there was no bias toward any profession 

or economic strata in the sampling method. The age group 

data showed that no particular group contained a greater 

percentage of owners. The numbers in family units were al-

most equally divided between two and several. Almost 50 

percent had owned two or more trailers, and this did not 

include a sampling of those owners who had previously owned 

folding tents or pickup truck campers. The expected trend 

that people are purchasing longer trailers was evident in 

the fact that all of those surveyed who had owned more than 

one trailer had purchased a larger coach the next time. 

Self-containment of the units was almost taken for granted 

as a must, as this was frequently stated as the reason for 

the second trailer; over 70 percent of those questioned 

said they would buy self-containment on another trailer. 
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The questions relating to features liked and dis-

liked were structured to aid the interior designer in space 

planning. Although the results were not conclusive, the 

feeling was that most people prefer separate sleeping areas. 

The table that can be converted into a bed that is found in 

many coaches was not a popular item, but is often necessary 

for the desired number of sleeping accommodations. Again, 

it was difficult to obtain a concise opinion as to the type 

of sleeping area preferred, but it appeared that most people 

would rather have good beds than folding mattresses. The 

ice box as compared to the refrigerator is a thing of the 

past for trailer owners. 

Contrary to discussions of city ordinances being 

passed to restrict parking of travel trailers at home, the 

writer found that home was where the owner wanted his 

trailer. Travel trailer clubs do not have great appeal to 

the residents of Lubbock County. 

Preference in overnight camping facilities were 

almost equal between commercial parks and public parks. 

Self-containment could be the factor because most people 

apparently chose a commercial park where they wanted com-

plete utility connections. The question on likes and dis-

likes of the parks were restricted to commercial parks. 

The results indicated that bath facilities, landscaping, 

and cleanliness were features considered in choosing over-

night facilities. The dislikes included a lack of 
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landscaping, crowding, and rising prices. Most people have 
J 

a guide book, but still rely on roadside signs or reference 

from other people. 

To further prove the importance of the travel 

trailer in everyday life, the people of Lubbock County use 

their trailers all year, and from as little as two days up 

to three months at a time. In fact, one family lived in a 

travel trailer. The types of activities vary from the out-

door sports to just relaxing and getting away from it all. 

The pilot study provided a good beginning but did 

not go into the depth necessary to establish guidelines for 

a complete interior for a recreational sphere of living. 

Further research was necessary for the breakdown of space 

allocation plus specification involving the treatment of 

interior selections. The major investigation was designed 

to pursue these areas of study. 

Interview Schedule 

An interview was the instrument used for obtaining 

data from the present travel trailer owners. This gave the 

investigator personal contact with the consumer and allowed 

the owner greater freedom of expression views. Control 

factors were: age, number in family units, frequency of 

use, activity for which used, and reason for purchase. 

Types of interior preferences included: floors, walls, 

upholstery, pattern of upholstery, and type of draperies. 
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Desired floor plans involved a choice regarding: location 

of bath, kitchen, and door, as well as sleeping and eating 

areas preferred. (For complete interview schedule see 

Appendix I.) In order to secure the consumer preference 

data for the survey of the present owners, the interview 

was completed by telephone and by personal interviews with 

100 travel trailer owners. In each case the husband, wife, 

or both were interviewed. 

Sample Selection 

The sample was sub-divided into three groups: 50 

residents of Lubbock County, Texas; 25 residents of Scurry 

County, Texas; and 25 vacationers in Ruidoso, New Mexico. 

These locations were chosen because Lubbock is the largest 

city in the South Plains area, and it is considered to be 

the center for commercial activity of the area. Scurry 

County represents a typical community as to population, 

industry, and agricultural production in the area. Ruidoso 

is the closest year-round resort area. 

The sampling of Lubbock and Scurry residents was 

drawn in a systematic manner from a list of names and ad-

dresses of people who had applied for a travel trailer 

license at their respective county Office of Tax Assessor 

and Collector. The sampling of those in Ruidoso were va-

cationers camped at the Cedar Creek Ranger Station during 

the months of August and September, 1971. 
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Validity of Samplinq 

To gain an insight into the type of man or family 

that owned a travel trailer, each respondent was asked to 

give his occupation. The Alba Edwards Occupation Scale was 

used in classification of occupation categories. Table 1 

is a tabulation of the occupational categories of the re-

spondents. This data indicates that travel trailers have a 

universal appeal. Also, this data indicated that there was 

no bias toward any profession or economic strata in the 

sampling method. 

TABLE 1 

OCCUPATION CATEGORIES 

Category Number Responding 

Professional 25 

Proprietors, Managers 20 

Clerk, Kindred Workers 20 

Skilled Worker, Foreman 12 

Semi-skilled Worker 3 

Other 20 

Total 100 

The professional group includes professors, teachers, 

Air Force officers, engineers, and a pharmacist. The second 

grouping also includes farmers, wholesale and retail dealers. 

The categories of clerk and kindred worker include law 
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enforcement officers, post office employees, and other white 

collar workers. The skilled workers and foreman are pccupa-

tions that require education, judgment, and manual dexterity 

such as electricians, carpenters, welders, plumbers, and 

supervisors. The semi-skilled in this case were all truck 

drivers. The other category include the retired or when 

insufficient information was obtained for more explicit 

grouping. 

Limitation of the Study 

The size and geographic location of the group of 

travel trailer owners from which the sample was drawn is a 

limiting factor, and it is recognized that conclusions can 

be generalized only to travel trailer owners in this area. 

However, with this limitation in mind, the investigator 

should be able to make inferences as to trends and desires 

of owners in this geographic region and establish guidelines 

for dealers and manufacturers regarding the preferences and 

needs of future owners. 

Treatment of Data 

The data collected was analyzed by two methods. 

The first was the percentages of the total responses re-

garding the different preferences. The second method in-

volved the different variable percentages as compared to 

the group as a whole. 



CHAPTER IV 

RESULTS OF THE STUDY 

Data obtained in interviews with 100 travel trailer 

owners were pooled and analyzed as a group to determine 

preferences for each of the factors affecting interior de-

sign considerations. A simple analysis of computing un-

weighted percentages was used. The data were then sub-

jected to a series of secondary analyses in which the re-

spondents were stratified into various groups according to 

age of owner, number in family units, frequency of use, 

activity for which used, and reason for purchase. 

Survey of Owners 

Those factors which were considered to be the most 

significant factors under the control of the professional 

interior designer were selected for analyses. These an-

alyses were conducted by combining the responses of the 

entire group of 100 data sets (Tables 2, 3, and 4). 

For the purpose of this study preferences were 

considered to be strong if two-thirds (66 2/3%) of the re-

spondents chose one of two possible choices. Preferences 

were also considered to be strong if the number selecting 

the most popular choice exceeds those selecting the second, 

third, or more choices by 50 percent of those selecting 

the second most popular choice. 

30 
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Interior Selections 

Interior selections consist of flooring, walls, up-

holstery type of fabric, pattern, and type of drapery. 

Upon entering a travel trailer the first impression of the 

consumer is set by the overall coordination of the interior 

selections. Secondary to this, the interior selections 

set the mood of the interior of the travel trailer. The 

overall interior selection preferences of those interviewed 

are given in Table 2. 

Floorinq. Although there was no strong preference 

for the type of flooring, there was a trend toward a de-

sire for carpeting as compared to resilience. Resilience 

was defined as some type of linoleum. 

The respondents who preferred carpet in their 

travel trailers indicated a strong preference of 69 per-

cent for the extremely rugged indoor/outdoor type carpet. 

Shag and plush types of carpet were much less desired by 

26 and 6 percent respectively. 

Walls. A strong preference for light colored walls 

was indicated by 53 percent. Also, the preference for a 

dark, natural wood (32%) over painted (4%) or non-wood 

surfaces (11%) may reflect the trend toward using natural 

woods in vacation homes and resorts. 

Upholstery Fabric. Cloth as an upholstery fabric 

was preferred by 44 percent over a combination of cloth 

and vinyl (38%) . The criticism of vinyl was that it is 
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TABLE 2 

INTERIOR PREFERENCES 

Selection Percentage 

Floorinq (N = 100) x 

Carpet 49 
Resilience 39 
Combination 12 

Carpet (N = 48) 

Indoor/Outdoor 69 
Shag 26 
Plush 6 

Wall (N = 98) 

Light Blond Wood 53 
Fruitwood 32 
Vinyl Non-wood 11 
Colored Wood 4 

Upholstery Fabric (N = 98) 

Cloth 44 
Combination 38 
Vinyl 11 
Velvet 7 

Upholstery Pattern (N = 93) 

Floral 42 
Solid 31 
Plaid 15 
Other 8 
Stripe 4 

Drapery Type (N = 98) 

Little Light 51 
Dark 37 
Lots of Light 12 
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hot, and with advances in stain and water repellence treat-

ments of cloth, people feel that cloth is as practical as 

vinyl and more comfortable. Those interviewed who pre-

ferred a combination felt that the cloth should be mainly 

used by adults and the vinyl used for children. 

Upholstery Pattern. By a large percentage (42%) , 

floral patterns were chosen over the alternatives of stripes, 

solids, and plaids. The second choice of solid colors (31%) 

was strongly preferred over the third choice of a plaid pat-

tern (11%) . Stripes were the pattern least desired in 

interior selections. 

Drapery Type. Curtains or drapery for window treat-

ment are important in overall appearance and for maintaining 

privacy in crowded camping areas. The preference for drapery 

that permits as much light as possible while insuring pri-

vacy was by the choice of 51 percent of the respondents. 

Antique satin type which permits very little light was 

strongly preferred by 37 percent to 12 percent over the 

alternative which would not assure privacy. 

Space Allocation Preferences 

Because of the constraints imposed on space by 

legal limits and towing considerations, inches become criti-

cal in space planning. The allocation of space within the 

confined limits of the travel trailer is perhaps the great-

est challenge to the interior designer in this type of work. 
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Space allocation preferences were studied in order to ob-

tain general guidelines which can form a basis for interior 

designers to begin this type of endeavor (Table 3). 

Location of Bath. In today's production models 

the bath is usually located either in the rear of the coach 

or near the middle. A strong preference for rear location 

of the bath was found by 7 5 percent. Only one respondent 

stated that a front location for the bath was preferred. 

Shower or Shower and Tub. Choices of the respon-

dents were almost equally divided between a shower only 

and a tub and shower combination. Since the practicality 

of a tub/shower combination is in direct proportion to the 

size of the trailer, the responses may be biased by the 

size of trailer preferred by the respondent. 

Location of Lavatory. The idea of placing the 

lavatory outside the commode-shower area to permit more 

effective utilization of the facilities apparently had not 

occurred to many of those interviewed. Since only 40 per-

cent of the responses were in favor of this innovation, 

one is led to believe that this space allocation would not 

be readily accepted by the consumer. 

Separate Sleeping Area. Travel trailer owners pre-

fer separate sleeping areas; the ratio was 89:11. Since 

many of the smaller, less expensive coaches have no provi-

sions for privacy, many owners stated that they had in-

stalled curtains or other means of separating sleeping 
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TABLE 3 

SPACE ALLOCATION PREFERENCES 

Selection Percentage 

Location of Bath (N = 86) ''^ 

Back 7 5 
Middle 24 
Front 1 

Shower or Shower and Tub (N = 94) 

Shower and Tub 53 

Shower Only 47 

Location of Lavatory (N = 80) 

Inside Bath 59 

Outside Bath 41 

Separate Sleeping Area (N = 100) 

Yes 89 

No 11 

Location of Kitchen (N = 93) 

Middle 68 
Front 32 

Back 0 

Location of Door (N = 93) 

Front 70 
Middle 15 
Back 15 
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areas. Preference for this choice was stronger for than 

any other question in the entire interview. Provision 

for some method of separating sleeping areas should be a 

major concern in the design of every model. 

Location of Kitchen. Because of the engineering 

peculiarities of travel trailers, especially the fixed lo-

cation of the wheel wells, the kitchen in almost every unit 

is placed in the midsection. This space allocation was 

strongly preferred by 70 percent of those interviewed. One 

is led to the conclusion that this location is either ac-

tually preferred or people are simply accustomed to this 

arrangement. 

Location of Entry. Preferences for the location 

of the entry may have been biased by the phrasing of the 

question since a middle location is prohibited by the pres-

ence of the wheel wells. There was a very strong prefer-

ence for the door to be located near the front of the unit, 

since 70 percent stated this as their choice. Again, the 

preferred coach length may have been confounded because of 

the impracticality of a second door in small coaches. 

Legal restrictions now require an alternative or emergency 

exit in all new units. 

Miscellaneous Preferences 

Three other questions were asked to gain additional 

information about space allocation preferences of owners 
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(Table 4). Of the three questions, two were concerned 

with sleeping and one with eating. In general, no strong 

preferences were noted. There was an 18 percent difference 

in preference for twin beds over double beds. For secondary 

sleeping accommodations, the sofa (46%), gaucho (40%), over-

head bunk (14%) were the choices in that order. 

TABLE 4 

MISCELLANEOUS PREFERENCES 

Selection Percentage 

Primary Type of Sleeping (N = 98) 

Twin Bed 59 

Double Bed 41 

Secondary Type of Sleeping (N = 95) 

Sofa 46 
Gaucho 40 

Overhead Bunk 14 

Eatinq Area (N = 95) 

Foldout Table 51 
Booth 49 

Interior Color Preference 

The interior color choices of those interviewed 

are presented in Table 5. An open-ended question rather 

than one or more choices was used. Each color mentioned 

had been tabulated and the data is given in number of re-

sponses rather than percentages. Many of those interviewed 
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INTERIOR COLORS 
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Color Selections Number of Responses 

Sinqle Color 

Green 
Yellow 
Brown 
Orange 
Blue 
Light Colors 
Red 
Gray 
Bright colors 

53 
32 
21 
14 
11 
5 
3 
1 
1 

Combinations 

Green/Yellow 
Brown/Yel1ow 
Green/Brown 
Orange/Yellow 
Green/Orange 
Brown/Orange 
Yellow/Blue 
Green/White 
Blue/Brown 

17 
7 
5 
3 
3 
2 
1 
1 
1 
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did not have a color preference. The most popular color 

was green followed by yellow and then brown. As might be 

expected, the preferred combination was green and yellow. 

Variable Differences 

A series of secondary analyses were conducted to 

gain an insight into the manner in which the variables of 

age group, number in family units, frequency of use, activ-

ity for which used, and reason for purchase affect certain 

preferences. While it is recognized that the sample size 

is insufficient to provide statistically valid conclusions, 

it was deemed advisable to investigate trends which might 

be present. 

Aqe Group 

The age group is one criterion used.in designing 

interiors for mass sales appeal. Space planning differs 

for families as opposed to older couples. In the writer's 

opinion, more mature people are used to the comforts and 

conveniences of home and do not wish to "rough-it"; younger 

couples with children often prefer "child-proof interiors." 

The space planning should have more private areas for a 

family than would be required for a childless or retired 

couple. The age groups were arbitrarily divided into three 

groups as follows: 27-42; 43-58; and 59 plus. 

The age groups, when compared to the total responses, 

showed preference differences in upholstery fabric and 
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pattern and drapery choices in the interior selections. 

The upholstery choice was different for the 27-42 age group 

in that they chose a combination instead of cloth by 45 

percent. The 59 plus age group chose solids (44%) as an 

upholstery fabric compared to the majority's choice of 

floral (42%) . This same age group chose a drapery that 

permitted entrance of very little light by 54 percent. 

One difference each occurred in space allocation and mis-

cellaneous preferences. The gaucho was chosen as the 

secondary type of sleeping by the 43-58 age group by 49 

percent. The 59 plus age group chose a shower/tub combina-

tion by 72 percent. 

Number in Family Units 

Analysis of the effect of the number in the unit 

upon the preferences in space allocation and interior se-

lection did not yield the expected differences. For this 

analysis, those interviewed were grouped into family units 

of two and family units of more than two. The two differ-

ences which were readily apparent were choices by the re-

spondents with children and in each case the preferences 

were not strong. A combination of cloth and vinyl (44%) 

was the first choice for upholstery fabric and the booth 

(51%) was preferred over the foldout table (49%) . 
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Frequency of Use 

The frequency of use for an interior designer is 

helpful in durability of fabric and material selected for 

use in the interior. To distinguish between high and low 

usage the division was between usage of less than 30 days 

and those used 30 days or more. Where differences occurred 

were in flooring, upholstery, and the eating area. Those 

who use their trailer less than 30 days chose resilent 

flooring by 56 percent over the more popular choice of car-

pet. This same group preferred to have a combination in 

upholstery fabric by 53 percent. While those who used their 

travel trailer more than 30 days preferred the booth to 

the foldout table by 51 percent. 

Reason for Purchase 

The expectation had been advanced that the reason 

for purchase would be an integration of all the variables. 

The reasons were broken down into the three categories of 

convenience, economy, and other. Family recreation and 

the enjoyment of camping were the major reasons for pur-

chase given by 61 of those interviewed. Twenty percent of 

the respondents indicated that convenience or freedom was 

the second major factor in that people apparently like to 

go when and where the mood dictates and to stop to eat when 

and where they please. Economy was cited by 12 of the re-

spondents. Seven other people listed business and full-time 

living. Differences occurred in responses to questions 
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concerning upholstery fabric, pattern of fabric, location 

of bath, shower and shower/tub combination, and secondary 

sleeping accommodations. 

The group which cited economy as the reason for 

purchase chose a combination of upholstery fabric (59%) . 

Plaid was the choice of pattern for those who had purchased 

for convenience by 39 percent. However, this was only by 

a very small percentage over the other choices. By a 5 

percent margin, the economy group chose the bath located 

in the middle as compared to the majority preference of 

75 percent in the back. The shower only was the choice of 

those purchasing a travel trailer for convenience, but this 

was a 53 percent to 47 percent choice. Those purchasing a 

travel trailer for family recreation indicated a slight 

preference of 47 percent for the gaucho for.the second bed. 

Activity for Which Used 

The type of activity for which the travel trailer 

is to be used is very important for the interior designer 

to consider, especially in creating the atmosphere of the 

interior. The interiors should reflect the planned activ-

ities in both floor plan and design selections. Although 

most owners apparently purchased a travel trailer with one 

main activity in mind, most coaches are used for several 

activities, thus creating a need for an attractive trailer 

planned for several uses. The different activities used 
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for grouping were: relax, hobby, and other. The "other" 

group included those purchased for business or for full-

time living. Differences in preferences were found in 

four areas: flooring, lavatory location, eating area, and 

primary sleeping. 

The "other" group chose the resilient flooring by 

57 percent. However, this was a small group of only seven, 

and therefore does not constitute asufficient number on 

which to base conclusions. A combination of upholstery 

fabric (70%) was the choice of those who used their trailer 

for hobbies. Preferences in the location of the lavatory 

were exactly equal (50%) for both those who used their 

trailer for relaxation and those in the "other" category. 

In the hobby group, 62 percent of the respondents chose 

the booth for an eating area. 



CHAPTER V 

SUMMARY, CONCLUSIONS AND RECOMMENDATIONS 

Restatement of the Problem 

This study was designed to explore a developing 

area for the professional interior designer's involvement 

in the travel trailer industry. The purpose was to pro-

vide initial guidelines for use in interior selections and 

space allocation. The need for such a recreational sphere 

of living is being created by the American business world 

with the introduction of long holiday week-ends and shorter 

work weeks. The four-day work week is a reality in many of 

the larger corporations, and some firms are already explor-

ing the idea of three-day work weeks. This is creating a 

need for low cost housing for leisure activity. The one 

industry that seems to be filling the gap between this 

leisure time and the rising cost of vacationing is the 

travel trailer. 

In order to gain an insight into what the optimum 

choice of interior selections and space allocation would 

be desired in a limited sphere of living, the survey of cur-

rent travel trailer owners was conducted. An interview was 

the instrument used as the approach for gaining such in-

sights and understandings of the desires of the individuals. 

Since the current research was an exploratory en-

deavor, the following questions were derived to serve as 

44 
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guidelines for the investigation: 

1. What are the major interior preferences of 
travel trailer owners? 

2. What are the major space planning preferences of 
travel trailer owners? 

3. Are there variations of preferences according to 
age, number in family units, frequency of use, 
activity for which used, and reason for pur-
chase? 

Summary of the Findings 

Based on the data obtained from interviews with a 

sample of 100 travel trailer owners in three areas of West 

Texas and Eastern New Mexico, the following information 

was compiled. 

Interior Selections 

Upon entering the travel trailer, the first con-

sumer impression is set by the overall coordination of the 

interior selections. The specific selections of those in-

terviewed are as follows: 

1. Carpet was preferred over resilience flooring. 

2. Indoor/Outdoor carpet was the most desirable type 
of carpeting. 

3. Natural light wood grain walls were chosen in 
preference to vinyl or painted surfaces. 

4. Cloth or a combination of cloth and vinyl was 
the most desired upholstery fabric. 

5. Floral patterns were chosen over the alterna-
tives of stripes, solids, and plaids. 

6. Travel trailer owners prefer drapery that ad-
mits as much light as possible while ensuring 
complete privacy. 
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Space Allocation 

The allocation of space within the confined limits 

of the travel trailer is perhaps the greatest challenge to 

the interior designer. The findings are presented below: 

1. There was a preference for the bath to J)e 
located in the rear of the trailer. 

2. A combination shower and tub was recommended if 
the size of trailer permits this luxury. 

3. Travel trailer owners did not prefer separation 
of the bath facilities. 

4. There was extreme importance in providing some 
method of separating sleeping areas. 

5. The placement of the kitchen in the midsection 
of the coach was accepted. 

6. The door was preferred to be located near the 
front of the coach. 

Miscellaneous Selections 

A series of other questions were asked to gain more 

specific information. The results of these are: 

1. Twin beds were preferred over double beds by the 
people interviewed in this study. 

2. Sofa, gaucho, and overhead bunks were accepted 
in that order for secondary sleeping space. 

3. Choices were approximately equally divided be-
tween folding tables and booths for eating 
areas. 

4. The most popular color for travel trailer in-
teriors was green, yellow, and brown in that 
order with green preferred to yellow by a ratio 
of 2:1. 

5. As could be predicted from the data given above, 
the best color combination was yellow and green. 
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Variable Differences 

A series of secondary analyses were conducted to 

gain an insight into the manner in which the variables of 

age group, number in family units, frequency of use, ac-

tivity for which used, and reason for purchasei^affect cer-

tain preferences. The findings are presented below: 

1. The 27-42 age group chose a combination of vinyl 
and cloth for upholstery fabric. 

2. The 59 plus age group chose solid as an up-
holstery fabric pattern, and drapery that per-
mits very little light. 

3. The gaucho was chosen by the 43-58 age group. 

4. Preference changes occurred in the two-plus of 
family units. A combination of cloth and vinyl 
was the first choice for upholstery fabric and 
the booth was preferred over the foldout table. 

5. Those who use their trailer less than 30 days 
chose relilient flooring, and a combination in 
upholstery fabric. 

6. Those who used their trailer more than 30 days 
preferred the booth to the foldout table. 

7. The group which cited economy as the reason for 
purchase chose a combination of upholstery fabric, 
bath located in the middle, and shower only. 

8. Plaid was the choice of pattern for those who 
had purchased for convenience as was the shower 
only. 

9. Those purchasing a travel trailer for family 
recreation indicated a preference for the gaucho 
as the second bed. 

10. A combination of upholstery fabrics and the 
booth for eating were the two choices of those 
who used their trailer for hobbies. 

11. Those who had purchased a trailer for business 
or for full-time living chose the resilient 
flooring. However, this was a small group of 



48 

only seven, and therefore does not show a 
significant percentage. 

Implications of the Study 

Information acquired in the current study can be 

utilized only when some basic comparisons are njade between 

features of an existing travel trailer and a model plan 

which is implied from the findings. By the use of such a 

method, designers and manufacturers in the travel trailer 

industry can analyze the major deviations between the pres-

ent interiors being designed for use and those preferences 

indicated directly by the consumer. 

In an effort to illustrate the utility of the data 

compiled from the consumer survey, the floor plan lay-out 

and photographs of a typical trailer, presently in ex-

istence, are presented along with the lay-out of a model 

plan. The revised floor plan represents a combination of 

all those features preferred by travel trailer consumers in 

this study. 

The existing travel trailer (Figure 1) has several 

of the features preferred by those interviewed. The re-

vised floor plan (Figure 2) shows where differences occur 

in space allocation. Twin beds are used instead of the 

double bed. The kitchen remains in the same location in 

both trailers. Foldout tables have been added in front of 

the table for eating. The entrance is still in the front 

portion of the revised plan. The bath facilities are the 
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same in both trailers, except the location in the revised 

plan is in the rear. Both plans provide the necessary 

separation of sleeping areas. 

Although the interior selections cannot be illus-

trated by this comparative visual method, phot^graphs of 

an existing trailer (Figures 3, 4, 5, and 6) are presented 

to provide an example of a travel trailer. The photographs 

included here are of the existing travel trailer. Many of 

the preferences of this survey are found in the existing 

model. However, some differences of consumer preferences 

did exist. Specifically, shag carpet (Figure 3) was used 

instead of the preferred indoor/outdoor carpeting. Analyz-

ing choices made by the respondents, fruitwood (Figure 4) 

used on the walls should be changed to light blond. The 

cloth fabric (Figure 3) was the choice for both trailers. 

The top three upholstery patterns of floral, solid, and 

stripe of those interviewed was also used in the existing 

trailer (Figures 3 and 5). The same type drapery, one 

which admits as much light as possible while ensuring com-

plete privacy, was used in the existing trailer as well as 

being preferred by those interviewed. The preferred color 

of those interviewed was green which is the dominant color 

of the existing trailer (Figure 3-5). The second color of 

yellow was used as the accent color in the existing trailer 

Figure 6 shows how this color was used in the bathroom. 

This is in agreement with the color combination choice of 



52 

5 ^ 
<U 

i H 
•H 

U 

> 

5̂  

tP 

•H 
-P 
(0 

•H 

w 
$:; 

•H 

o 
o 

tn 
C 

•H 
> 

•H 

ro 
<u 
u 

•H 



53 

u 
Q) 

f H 
•H 
ro 
5-1 
EH 

> 

fd 

E-i 

Cn 
•H 
-P 
W 

•H 

W 

•H 

(U 
<U 
U 
< 

<u 

u 
- p 
• H 

<U 

;3 

• H 



54 

>-i 

<u 
i H 
•H 
fd 
u 

<U 
> 
fd 
u 
EH 

Cn 

•H 
-P 
(0 

•H 
X 

w 
c: 

• H 

fO 

<u 
5-1 
< 
•H 

<u 
<u 

f H 

in 

<u 
5-1 

Cr. 
•H 



55 

Figure 5 Lavatory Area in Existing 
Travel Trailer 
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green and yellow preferred by those interviewed. 

Recommendations 

From all indications research relating to man's 

leisure environment needs will be a major concern in the 

future. In keeping with this trend, educational institu-

tions should train students in ways to adequately prepare 

them to participate in this form of design discipline. 

Professional interior designers need to understand the 

limitations and potentials of leisure pursuit phenomena, 

such as the travel trailer industry, in an effort to help 

raise the standards of current models and gain the confi-

dence of manufacturers. 

Future research is recommended that will enhance 

the industry both technically and aesthetically. Suppliers 

need to be concerned with products that can be adapted 

readily or produced solely for this form of industrialized 

housing. Avenues of communication need to be opened be-

tween manufacturers, design councils, and independent re-

searchers to facilitate studies which will enhance the in-

dustry. 

It is recommended that further studies be concen-

trated on refining the interview method or instrument to 

obtain more specific responses. Other geographic regions 

should be included in future studies to determine the ef-

fect of varying recreational uses and climatic conditions 

on design criteria. Also, sample size in future studies 
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should be increased to provide for a statistically sound 

analysis of the effect of the variables of age group, num-

ber in family unit, reason for purchase, and activity for 

which used, on consumer preference. 

Other research possibilities that the ipvestigator 

deems feasible are comparative investigations of the limited 

space of the travel trailer as related to the needs of the 

programs now being planned for man's prolonged occupancy 

of restricted quarters in space and under water. 
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NAME OCCUPATION 

ADDRESS 

AGE GROUP: 21-26 27-35 36-42 43-50 51-58 59-65 65 plus 

1. Number of family that still live at home 

2. Number of Travel Trailers owned 

3. Kind of Travel Trailer: 

Present Brand Self Contained Yes No 

Size ^Sleeps How long owned_ 

Previous Brand Self Contained Yes N̂o_ 

Size Sleeps How long owned 

4. Single most important reason for purchase of a Travel 

Trailer 

5. Do you use your Travel Trailer 30 days or more in a 
year? 

Yes No 

If Less than 30 days, why not more? 

6. Major activity for which trailer is used 

INTERIOR SELECTIONS 

7. For the floors would you prefer: 

(A) Resilience or linoleum (B) Carpet (C) Combina-
tion 

If you chose carpet what type would you prefer: 

(A) Indoor/Outdoor (B) Shag (C) Plush 

8. For the walls would you prefer: 

(A) Light blond wood (B) Fruitwood (C) Colored wood 

(D) Vinyl non-wood 
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9. For the upholstery fabric would you prefer: 

(A) Vinyl (B) Cloth (C) Velvet (D) Combination 

10. For the pattern of the upholstery would you prefer: 

(A) Floral (B) Solid (C) Stripe (D) Plaid 

(E) Other 

11. For the draperies would you prefer: 

(A) One that permits very little light, such as 
antique satin 

(B) One that permits some light yet you cannot see 
through, such as batiste 

(C) One that permits lots of light with a separate 
liner for night, such as a casement cloth 

FLOOR PLAN 

12. Where would you prefer the location of bath? 

(A) Back (B) Middle (C) Front 

13. Would you prefer shower only or shower and tub? 

(A) Shower only (B) Shower and tub combination 

14. Where would you prefer the location of the lavatory? 

(A) Inside bath (B) Outside rest of bath 

15. Would you prefer separate sleeping areas? 

(A) Yes (B) No 

16. Where would you prefer the kitchen? 

(A) Front (B) Middle (C) Back 

17. Where would you prefer the entrance door? 

(A) Front (B) Middle (C) Back 

COLOR 

What is your interior color preference? 

MISCELLANEOUS PREFERENCES 

19. For primary sleeping accommodations would you prefer: 
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(A) Double bed (B) Twin bed 

20. For secondary sleeping accommodations would you prefer 

(A) Overhead bunk (B) Gaucho (C) Sofa 

21. For eating what type area would you prefer: 

(A) Fold-out Table (B) Booth 


