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ABSTRACT 

As the dispute concerning Internet file sharing between the recording industry 

and proponents of Internet file sharmg continues to grow and remain relevant in 

society, the coverage by the media has also increased. However, there seems to be 

one side, the supporters of the recording industry, which contmually gets their voice 

heard. This study examines whether there is in fact objectivity in the media coverage 

of the issue. For this study, the researcher used newspaper articles and magazine 

articles to examine the media's coverage. A content analysis was conducted for the 

study. The testing method used for this study was chi square tests. The theories of 

framing and agenda-setting were apphed to this study. After performing chi square 

tests, the content analysis seemed to reveal an imbalance m the coverage given to the 

two sides. It also showed how one side seemed to be successful in being able to 

convey a certain image of Internet file sharing. 
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CHAPTER I 

INTRODUCTION 

Since the emergence of the peer-to-peer phenomenon, Napster, more than five 

years ago, supporters of Internet file sharing of music and the recording industry have 

been at odds. On one side, there are those who support Internet file sharing of music 

declaring that what's on their computers is their property and they have the freedom 

to do with it as they please. On the other side, there is the recording mdustry which 

claims that any music shared throughout a computer network, even if the music is on 

a person's computer, without the industry's permission, is illegal. The two proponents 

on the issue of file sharing have been going at one another for almost five years. 

Every year, the tension between the two sides rises. This can be seen m the growing 

number of lawsuits filed by the recording mdustry against Internet file sharing 

networks, and most recently, against those people who actually use Internet file 

sharing networks to download music. In the process, the media have begun to cover 

the issue more and more. 

Coverage of this issue is important for a few reasons. One reason is because 

how much people use Internet file sharmg services and how people directly and 

indirectly benefit from them. 2\nother reason is people's dependency on the services 

provided by the Internet and for some a dependency on music. The other reason is 

because of how people are directly and indirectly affected by Internet file sharing. 

A close look at the literature concerning the ongoing battle between the 



recording industry and Internet file sharing systems shows that the topics of Internet 

file sharing, media coverage and other closely related issues have been covered. 

Although Internet file sharing has essentially been around some 30 years, it didn't 

achieve widespread public adoption until the mid 1990s. Even then, the sharing of 

music through the Internet didn't become big until the late 1990s when college 

classmates developed software called Napster, which allowed people to download 

music freely from a central networking system. 

Though there has been some research literature concerning the subject of 

Internet file sharing and the recording mdustry as well as the media's coverage of 

several topics, there seems to have been no previous research on how the dispute 

between the Recording Industry Association of America (RIAA) and Internet file 

sharing has been covered by the media. The main reason for the lack of previous 

research is due, in part, to the fact that the topic of Internet file sharing networks and 

the recording industry is such a recent topic. 

Trevor Merriden (2001) documented Napster and the recording industry in his 

book. Irresistible Forces. However, research such as Merriden's and others did not 

explore the media's coverage of the dispute between the Internet file sharing 

networks and the recording industry. Previous research focused primarily on Internet 

file sharing networks and their relationships with the recording industry. 

The recording industry has experienced a decline in sales for the last three 

years, starting in 2001 and continuing through 2003. In 2002, CD sales fell 11 percent 

from the year before and that was on top of the three percent decline experienced in 



2001 (Associated Press, 2004, para. 9). In 2003, CD sales would fall again. This time, 

sales would fall by eight percent (The Write News, 2004, para. 1). The industry 

blames the Internet file sharing of music for the sales decline and has publicly shared 

these thoughts through the media and also through actions, such as going after 

Internet fiile sharing networks and shuttmg the networks down, and more recently, 

suing those individuals who use Internet file sharing networks. In 2004, the 

International Federation of Phonographic Industries (IFPI) reported a 7% decline in 

global music sales m 2003. Over the past three years, the IFPI reported a 20% total 

sales drop and also attributed the majority of the decline to Internet piracy (Pew 

Internet and i^merican Life, 2004). Supporters of Internet file sharing have also 

expressed their views on the subject through the media and also through actions, such 

as fighting back in court against those who sue them and also starting new Internet 

file sharing sites and networks. 

The dispute between the two sides has caused increased media attention. That 

attention has created material to be explored and researched. Does a balance of 

coverage exist between the two sides in the media? Is the subject of Internet file 

sharing being framed in a negative or positive way? This study addresses these 

questions by examming how the debate has been covered in newspapers and 

magazines. The study examines the issues with Internet file sharing by using a 

content analysis method of newspaper and magazine articles. Specifically, this thesis 

approaches the subject of Internet file sharing through frame analysis theory and the 

agenda setting theory. The media has set the dispute over Internet file sharing as an 



agenda for the public. Meanwhile, the two sides have tried to frame the issue of 

Internet file sharing. Representatives have sent out negative cues to frame Internet file 

sharing. Examples of this include comments made by IFPI Chairman and CEO Jay 

Berman. In a keynote speech for the IFPI, Berman said the foUowmg concerning 

Internet file sharing: "Making available copyrighted music without permission on the 

Internet - that means the bulk of all file sharing - is illegal" (IFPI, 2003, para. 3). On 

the other side of the issue there is recording artist Robbie Williams who m a February 

1, 2003, Billboard article said referring to Internet file sharing: "If they're 

downloading you, you've got good promotion. It's like brmging back word-of-

mouth" (Masson, 2003, para. 6). Quotes such as these show the potential frammg 

going on in the media by the two sides and are some of the issues to be explored in 

this study. 



CHAPTER II 

REVIEW OF LITERATURE 

General Background of the Study 

The sharing of files and messages has existed since the beginning of the 

Internet. The Internet, as we know it today, has only been around since the 1990s. 

However, the Internet system has been aroimd much longer. The origins of the 

Internet extend back into the middle of the 20* century (Internet Society, 2003, para. 

7). The Internet was a resuh of the Cold War and the space program. In 1957, the 

former Soviet Union launched Sputnik, the first artificial earth satellite. As a reaction 

to this event, the United States formed the Advanced Research Projects Agency 

(2\RPA) within the Department of Defense. The department's goal was to estabUsh a 

U.S. lead in science and technology applicable to the military (Slevin, 2000). Soon 

after, ARPA began to focus on computer networking and computer technology 

(Internet Society, 2003, para. 8). In 1969, the file-sharing network, the agency would 

develop, would be known as the ARPi^NET. The computer network linked four 

nodes: University of California at Los 2^geles, Stanford Research Institute, 

University of California at Santa Barbara, and the University of Utah (Slevin, 2000). 

Through this small network, professors and government officials would communicate 

with one another through sending messages and sharmg files. 

In 1974, the term "Internet" first appeared m paper. However, it wasn't until 

1995 that the Federal Networking Council passed a resolution defming the term 

Internet (Internet Society, 2003, para. 69). "The council defined the Internet as the 
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global information system that is logically linked together by a globally unique 

address space based on the Internet Protocol (IP) or its subsequent extensions/follow-

ons; is able to support communications using the Transmission Control 

Protocol/Internet Protocol (TCP/IP) suite or its subsequent extensions/follow-ons, 

and/or other IP-compatible protocols; and provides, uses or makes accessible, either 

publicly or privately, high level services layered on the communications and related 

infrastructure described herein" (Internet Society, 2003, para. 70). 

In 1984, out of concern for security, the ARPANET would be divided into 

separate networks. 2\s a result of this, several networks would evolve. Networks that 

appeared as a resuk of the breakup included BITnet, Northwest Net, Midwest Net, 

and MILNET. In the late 1980s, ARPy^NET would be replaced by the Internet. 

Several more schools and military bases would be added to the system. This small 

network would remain in place for almost twenty years before the Clinton 

Administration would step m and change things. The administration would focus 

public attention on the Internet, open the Internet to commercial traffic and turn future 

development of the Internet over to private enterprise. 

The opening of the Internet affected the world in numerous ways. The Internet 

revolutionized the computer and communications industries like nothing before. "The 

Internet is at once a world-wide broadcasting information tool, capable of 

disseminating information and providing interaction between individuals and their 

computers without regard for geographic location" (Internet Society, 2003, para. 1). 

By the begiiming of the 21** century, approximately 360 milUon people were 
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estimated to have access to the Internet. "The Internet also represents one of the most 

successful examples of the benefits from sustained investment and commitment to 

research and development of information infrastructure" (Internet Society, 2003, para. 

2). 

To understand and know Internet file sharing, one must first understand File 

Transfer Protocol, which is more commonly known as FTP. It is the primary method 

for transferring files over the Internet (Kehoe, 1994). As the name suggests, the 

protocol's job is to transfer files from one computer to another. No matter where the 

computers are located, if computers use the FTP language, they can transfer files. 

Though it soimds simple in operation, FTP, the Internet's built in file sharing facility, 

is a complex program due to its many different ways to manipulate files and file 

structures (Krol, 1994). Such manipulation sometunes requires more thought from the 

programmer and causes the programmer to go back within the system to make 

changes to enable the system to run as initially plarmed. 

Internet file sharing is the direct result of FTP and relies heavily on it. Internet 

file sharing occurs in networks which allow individuals to share, search for, and 

download files from one another. This file sharing can be through systems such as 

Kazaa, which allows users to share music. Internet file sharmg shares files, whether 

they are music, pictures, software, or typed documents (KroL, 1994). In fact, FTP 

based archives developed in the late 1980s and early 1990s contained software and 

even some audio files. 

The music recordmg industry is approximately one hundred years old. In the 
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beginnmg, the industry was dominated by a handful of firms who were responsible 

for the production of most of the industry's technological advancements (Alexander, 

2002). In 1952, the Recording Industry Association of i\merica (Rl2\A) was officially 

formed. The RIAA represents the big five labels. Universal Music Group, Sony 

Music Entertaiimient, Warner Music Group, BMG Entertaiimient, and EMI, in the 

United States and watches out for their common interests: lobbying Congress to pass 

favorable laws and taking on their adversaries, usually in court (Alderman, 2001). 

One of the most famous cases was against Napster. And more recently in 2003, the 

RIAA sued more than 1,000 people who they said stole songs (Wired News, 2004, 

para. 5). The mission of the RIAA is to foster a business and legal climate that 

supports and promotes its members' creative and financial vitality. "Also, in support 

of its mission, the RIAA works to protect mtellectual property rights worldwide and 

the First Amendment rights of artists; conducts consumer industry and technical 

research; and monitors and reviews state and federal laws, regulations, and pohcies" 

(RIAA, 2003, para. 2). 

Napster 

The rise of Napster in the late 1990s brought Internet file sharing to the 

attention of the general public. However, Internet file sharing did not start with 

Napster. Internet file sharing has essentially been around since the start of the 

Internet. 

Napster began in 1998, when nineteen-year-old college dropout Shawn 

Fanning used the UNIX code, the most common operating system for servers on the 
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Internet designed to be used by many people at the same time. Fanning used the code 

for a program that could locate and transfer files in "real time" using a continuous 

feedback loop. Rather than sunply viewing the files provided by the search engine, 

users were now able to access and display files on their own local computers (Halle 

and Robinson, 2002). Part of Farming's motivation for Napster was to create a music 

conmiunity where users share music. 

Napster can be regarded as the premier example of information exchange 

referred to as peer-to-peer file sharing. Napster's primary fiinction was the sharing of 

MP3 files. 

"Napster's software, which could be downloaded for free off the company's 

site, turned every user's machine into both a chent and server" (Halle and Robmson, 

2002). Napster operated through the use of a search engine, index, and dialog box. 

The dowTiIoader enters the name of a recording artist into the dialog box, which 

conducts a Boolean search and locates the desired music on the C drive of another 

user. Napster then connected the downloader and uploader, and the actual exchange 

of the infringed music file takes place between the two users over the Internet outside 

of Napster's system (Freundlich and Schleimer, 2001). 

Napster was a successor to the instant messaging program "ICQ," which is 

also free and similarly built up a huge user base providing free software to users. ICQ 

created a huge community of users sharing text. By allowing users to download free 

MP3 files, Napster did the same for digital music (Halle and Robinson, 2002). 

In May of 1999, Farming's innovation was incorporated as Napster Inc., 
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which relocated from Maine to California in September of 1999 and was quickly 

featured on download.com's "Download Spotlight." Napster tallied a user base of 

more than 10 million users in the fu-st six-month period and attained a growth rate of 

200,000 new subscribers in a single day. Napster continued to become popular and in 

2001 had more than 36 million that were a part of the "Napster community." It was 

not uncommon for 640,000 people using it at the same time. Initially dominated by 

college-aged users, the "Napster community" grew to include a significant 

predominantly middle class, 30 and over population (Halle and Robmson, 2002). 

Napster also allowed unknown artists to provide their music to the same 

audience that was downloading music of well-known artists. The website also offered 

advice to investigate Napster affiliates that promoted independent artists (Halle and 

Robinson, 2002). 

Napster eventually drew the ire of the Recording Industry 2\ssociation of 

America as well as popular recording artists such as MetaUica and Dr. Dre. In 

December 1999, the RIAA filed a suit against Napster charging the service with 

violating federal and state laws through "contributory and vicarious copyright 

infringement" (Fattah, 2002). Napster argued it wasn't breaking any rules because 

none of the music was sitting in its servers (Fattah, 2002). Gradually, Napster began 

to lose case after case, was burdened by injimction after injunction, and was finally 

ordered to begin filtering any copyrighted files (Fattah, 2002). Slowly, Napster's user 

base began to wane. 

Legal concerns uhimately forced Napster to become that which Farming had 
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hoped to avoid, part of a corporate empire. In October 2000, Napster announced a 

deal with the German media giant Bertelsmann. The company would pay $60 million 

to convert the open Napster service into a for-pay service that could pay copyright 

holders for permission to share their music. Bertelsmann's BMG entertairunent also 

dropped its own copyright infringement lawsuit against Napster. 

In September 2001, Napster announced a deal to settle claims with music 

publishers and songwriters, promising a $26 million payment to plaintiffs and one-

third of royalties to the group. Since Napster went online, Uterally bilhons of music 

files have been fimneled through peer-to-peer architecture. The peer-to-peer 

technology behind Napster blurred the line between public and private property. The 

dispute continues to this day between Internet file sharing sites and the recording 

industry. Although Napster did forever change technology and the music industry and 

also challenged legal boundaries, it was not the first Internet technology to test the 

ownership of electronic property. In 1997, a case set a precedent that would affect 

companies such as Napster years later. 

NET Act 

The No Electronic Theft Act of 1997, known as the NET Act, was a result of 

the case, the United States v. LaMacchia (Frevmdlich and Schleimer, 2001). The 

defendant, David LaMacchia, was an MIT student who used the school's computers 

to create a computer buUetm board where users could post and download copyrighted 

software, such as WordPerfect and Excel. Millions of dollars of software were being 

distributed free on the bulletin board created by LaMacchia. The worldwide Internet 
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traffic created by LaMacchia's operation eventually caught the attention of MIT 

officials, who reported him to the United States Department of Justice (Freundlich 

and Schleimer, 2001). 

At the time, the copyright statute required a profit motive to prosecute 

copyright infringement as a crime. LaMacchia's lawyers would argue this stating 

LaMacchia had set up his software sharing bulletin as a stunt and had never mtended 

to financially profit from it. United States District Court Judge Richard G. Steams 

dismissed charges against LaMacchia but recommended legislative action. The NET 

Act of 1997 was Congress' response to Judge Steams' recommendation. 

The NET Act discussed the compression of music files using the MP3 

technology and described it as a looming threat. One member of Congress went as far 

as to say, ".. .we carmot allow the Intemet to become the Home ShopUfting Network" 

(Freundlich and Schleimer, 2001). Another purpose of the NET Act was to lower the 

standard for mens rea in copyright infringement prosecutions by eliminating the need 

to prove a profit motive. The NET Act created two separate methods for proof of the 

element of the crime. First, the NET Act imposes criminal penalties if the infringer is 

merely hoping for financial gain, which is defined as the "receipt, or expectation of 

receipt, of anything of value, includmg the receipt of other copyrighted works" 

(Freimdlich and Schleimer, 2001). Second, the NET Act mcludes an akemative mens 

rea formulation for cases in which the operator facilitates voluminous file sharing 

infringements without any expectation of personal gain at all (Freundlich and 

Schleimer, 2001). 

17 



Digital Millennium Copvripht Act 

On October 28, 1998, President Clinton signed the Digital Millennium 

Copyright Act into law two weeks after it was passed by Congress. The Act was 

designed to hnplement the treaties signed in December of 1996 at the World 

Intellectual Property Organization. The law also addressed a number of copyright-

related issues. Where the NET Act would help provide a basis for Intemet law, the 

Digital Millennium Copyright Act would help to enforce it. 

The Digital Millennium Copyright Act is divided into five titles. Title I, the 

"WIPO Copyright and Performances and Phonograms Treaties Implementation Act 

of 1998," implements the WIPO treaties. Title II, the "Online Copyright Infringement 

Liability Limitation Act," creates limitations on the Uability of online service 

providers for copyright infrmgement when engaging in certain types of activities. 

Title III, the "Computer Maintenance Competition Assurance Act," creates an 

exemption for making a copy of a computer program by activating a computer for the 

piuposes of maintenance or repair. Title IV contains six provisions. These provisions 

are the clarification of the authority of the cop5Tight office, ephemeral recordings for 

broadcasters, distance education study, exemption for nonprofit hbraries and archives, 

webcasting amendments to the digital performance right in sound recordings, and 

assumption of contractual obligations upon transfers of rights in motion pictures. Title 

V, the "Vessel Hull Design Protection Act," creates a new form of protection for the 

design of vessel hulls (U.S. Copyright Office, 1998). 

The first landmark intellectual property cyber law case was A &M Records v. 
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Napster. The case put record companies up against the premier Intemet file sharing 

network, Napster. The network was a nightmare come true for record companies. 

Music from artists could now be distributed without the artists or record companies 

recouping any kind of money. The record companies figured it too hard to sue the 

approximate 60 million users of the service at the time. So in turn, the record 

companies decided to sue Napster. The problem the record companies faced with that 

was that they were suing a compemy that provided a means to copyright infringement, 

but the company was not domg the infringing themselves. Thus, the record companies 

relied on the doctrine of contributory infringement in that Napster knew infringement 

was occurring but failed to use its power to stop it. 

The absence of actual infringement by Napster gave the company hope, which 

hinged on the result of the VCR case that took place almost two decades ago. In the 

1984 case, Sony v. Universal, the Supreme Court ruled m favor of Sony stating that 

the development of the VCR could not be stopped because it was capable of 

substantial noninfringement uses. Napster hoped the Court would apply the VCR 

analogy to the Napster case. 

The Ninth Circuit Court of Appeals mled m favor of A & M Records in 

February 2001. The mling sent a strong statement m that it promoted legal 

enforcement of copyright in cyberspace (Klotz, 2004). The Court rejected the major 

defense and refiised to adopt the VCR analogy. It argued that Napster users distribute 

material to the general public, while VCR users generally watch taped material at 

home (Klotz, 2004). The court willingly applied the doctrine of contributory to 
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Napster. 

Ahhough the case was a major legal victory, the recording industry continued 

to have a problem with enforcement. Even with the fall of Napster, other file sharing 

services emerged. The new networks would address the issues that made Napster 

vulnerable to legal challenges. The new services avoided a central server by creating 

a network of interconnected users serving each other directly. By 2003, one of those 

services to emerge since Napster, Kazaa, had a global following twice the size that 

Napster had reached. 

Betamax Case 

The debate between the two sides of Intemet file sharing of music and the 

Rl2\A is not the first time an entertainment industry as tried to stymie technology. In 

the early 1980s, the movie industry sought to hah the advancement of the VCR. At 

the tune, the Motion Picture Association of America president Jack Valenti went to 

the extreme of comparmg the VCR to a mass murderer. Valenti said, "The VCR is to 

the 2\merican fihn producer and the American public as the Boston Strangler is to the 

woman alone" (CNN.com, 2000, para. 3). 

2\fter nearly a decade of announcements and false starts by one American 

company or another, the Japanese electronics manufacturer, Sony, mtroduced its 

Betamax video tape recorder to the U.S. consumer market in early 1976 at an 

affordable price. In its marketmg strategy Sony promoted the machine's ability to 

"time shift" programming-that is, to record a television program off the air even 

while watching another show on a different channel (Sony, 2004, para. 9). 
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Universal and Wah Disney Productions charged that the ability of the 

Betamax to copy programmmg off air was an infringement of copyright and sought to 

halt the sale of the machines. The studios were trying to protect fihn and television 

producers from the economic consequences of unauthorized mass duplication and 

distribution (Balio, 2003, para. 2). 

In the 1983 Sony Corp. v. Universal City Studios case, also known as the 

Betamax case, the Supreme Court mled 5-4 in favor of the VCR saying that the VCR 

was capable of substantial noninfringement uses (Klotz, 2004). Though the case was 

presented in 1983, the official mlmg did not come down until 1984. The mling was 

important because it would serve as the basis for some of the mlings handed down by 

judges in copyright infringement cases concerning the Intemet file sharing of music. 

Nearly two decades later, some courts would mle in favor of some Intemet file 

sharing saying the sites could have noninfringment uses and that it was not the 

Intemet file sharing sites' fault for the way they were being used. 

For the last few years, as the computer industry has continued to grow, the 

issue of how Intemet file sharing is used within the recordmg industry also has 

grown. Billions of files are being shared each month. In February 2001 alone, 2.8 

billion files were traded or shared (Klotz, 2004). 

The issue of Intemet file sharing now extends outside of the computer 

industry. A form of Intemet file sharing called peer-to-peer networking is largely 

responsible for this. In its simplest terms, peer-to-peer networking is the direct 

communication between individual computers that operate as equal peers where no 
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one person has more access than another and no one person confrols another. Though 

there are many ways peer-to-peer networking is defmed, one thing is sure and that is 

it is a method of computing in which resources are tied together by methods other 

than the traditional Domain Name System (Fattah, 2000). While the Domain Name 

System essentially operates as a central base system, peer-to-peer networking 

bypasses a central system and allows one to connect from computer to computer. 

Peer-to-peer networking has become popular and has spilled over to industries 

such as the music industry. What has the music industry up in arms is the peer-to-peer 

networking phenomenon of sharing music. E-mail and research used to be the 

primary reasons for usmg the Intemet. However, Intemet file sharing has grown as 

popular as its big brother, e-mail. Millions and millions of files, mostly music, are 

downloaded each day. 

While the phenomenon of Intemet file sharing of music has grown, it has 

become more and more controversial. This is due in part to the issue of sharing music 

through file sharing has been tumed into a legal issue. The legal issue at hand is the 

contention that the downloading of music is cyber theft. The music mdustry says yes 

it is stealing if the person does not pay for the music while proponents of the Intemet 

file sharing of music believe it is not stealing, noting that the music is theirs if the 

music is on their computer and they have the right to do with the music as they 

please. There have been more than 1,000 lawsuits handed out by the Rli^A to 

individual users as well as lawsuits against various Intemet service providers. The 

RIAA has settled out of court with more than 350 of the individual computer owners 
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but the company has lost cases against Intemet service providers (Dean, 2004, para. 

6). One of the most recent cases was against Verizon Intemet Services. The court 

mled in favor of Verizon stating the ISP did not participate in any illegal activities 

because it did not directly provide programs to allow users to engage in copyright 

infringement and that Verizon did not have to release the names of users who 

swapped copyrighted files (D'Errico, 2003, para. 1). 

As a result of the growth of Intemet file sharing of music, a battle has 

developed between the recording mdustry, who controls the distribution of music, and 

Intemet file sharing networks, which allows people to download music without a 

charge. Though there has always been the ability to share files, such as music files, 

through the Intemet, Napster provided a framework that would be used for years to 

come. Napster would use peer-to-peer technology that allowed songs to be shared 

from one system and transferred to a personal computer. 

The two sides have been going back and forth, feeing off both m court rooms, 

in the media, and on the Intemet, on the issue and the battle contmues to escalate 

every year with more lawsuits and more Intemet file sharmg sites continue to appear. 

The Recording Industry Association of America (RIAA) has filed suits against 

Intemet file sharmg networks and companies on five continents. Just last year, more 

than fifty Intemet file sharing networks were shutdown due to lawsuits filed by the 

RI2AA.. However, apparently 100 more Intemet file sharing networks appeared. 

The recording industry has continually accused Intemet file sharing of costing 

the industry hundreds of millions of dollars a year. "The recordmg mdustry blames 
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Intemet file sharing networks such as Kazaa, from which the recording industry says 

an estimated 900 million music files are downloaded and exchanged each day for 

free" (Alexander, 2002). 

Supporters of Intemet file sharing argue that the exchanging of music through 

Intemet file sharmg does not cost the recording industry millions of dollars. They say 

other factors play into the recording industry's lost revenue: a slumping economy, the 

price of CDs, and the quaUty of music. Some supporters even say Intemet file sharing 

is actually helpful to the industry. They believe it is helpful because it allows 

customers to preview music and also gives exposure to lesser known or new music 

acts. 

2\lthough the industry has managed to successfully shut one prolific file 

sharing site down, ridding itself of the next generation of Intemet file sharing sites 

may not prove to be such an easy or even plausible task (Landau, 2002). This can be 

seen in how for every Intemet file sharing network is shut down, two more seem to 

pop up. For example, once Napster was shut down, Intemet file sharing sites such as 

Grokster, Kazaa, and Morpheus appeared a few months after (Landau, 2002). 

In response to the Intemet file sharing of music problem, the recording 

industry has started to take both technological and economic measures to stop Intemet 

file sharing. The technological measures include protected compact discs, which do 

not allow the information from the discs to be transferred to a hard drive device on a 

computer. The economic measures include, lowering prices on recordings with the 

hopes that people will buy an industry-manufactured compact disc for the same 
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amount that they would normally buy a burned compact disc. These changes are 

necessary because many believe the Intemet and Intemet file sharing have completely 

undermined the recording industry's business model (Ghosh, 2002). According to the 

Recording Industry 2\ssociation of 2\merica, approximately 2 billion files each month 

are copied to peer-to-peer sites such as Kazaa (Forbes, 2003, para. 2). 

Backgroimd of the Problem 

The recording industry's gripes with Intemet file sharing began with Napster, 

the first successful Intemet file sharing network where music was shared. The book. 

Irresistible Forces, explored Napster and the legacy the now defunct Intemet file 

sharing network left behind. The recording industry's attempt to go after Napster 

never won the industry any popularity contests according to Merriden (2001). 

However, its lawsuits seemed to serve only to help Napster do exactly what it needed 

to accomplish for long term success-raising awareness of peer-to-peer services among 

a more demographically diverse group of potential users (Merriden, 2001). 

"Just as the power of the underground Intemet tumed Napster into a 

powerhouse in the music industry by providing the ability of sharing music and 

giving more control to music listeners, the power of public opinion will inevitably 

shape the attitude of artists and record companies for years to come" (Merriden, 

2001). Merriden explams that the artists and record companies will have to pay 

attention to their customers wants and acknowledge the customer and take their 

thoughts into consideration when making decisions. 

The book. Copyrights and Copywrongs: The Rise of Intellectual Property and 
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How It Threatens Creativity (2001), explored Napster and the affect it left in the 

digital world. The battle between the recording industry and Napster opened the eyes 

of the buying public, who the author, Siva Vaidhyanathan (2001), believes will 

eventually turn against the recording industry. The author believes this to have a 

chance of happening because the recording industry may not meet the concerns of the 

customers and the customers will eventually turn on the industry. Napster opened the 

eyes of the buying public because it provided a different way to obtain music. Instead 

of going to the store or buying a CD online, potential buyers now had the ability to 

never leave their homes and still be able to obtain the music and without even paying 

for it. Potential buyers also could preview a CD from the privacy of their homes 

before actually buying the CD. 

While Napster frightened the music industry and attracted the attention of 

every news organization, Vaidhyanathan points out that is not the whole story and the 

issue is much larger than the fortunes itself Accordmg to the author, the issue also 

involves the control the recording industry has to give up and how the way they 

conduct their business will now be controlled by outside forces such as music 

listeners and peer-to-peer sites. Even with the shutdown of Napster, Vaidhyanathan 

(2001) correctly predicted that the Intemet file sharing of music movement will 

continue to thrive. 

The media are not perfect. Media may be owned by large corporations which 

affect them more than they would like to admit. Situations, such as media owned by 

large corporations, have raised concems among those who believe that sometimes the 
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news is being compromised because of the larger companies who might own these 

media corporations. Pamela Shoemaker and Stephen Reese (1996) suggested that the 

wall between the editorial and business sides of media organizations has been steadily 

eroding. In the old days, the primary organizational threat to joumalistic objectivity 

may have been a publisher, anxious to influence news slant (Reese and Shoemaker, 

1996). Now, there is a bigger picture where someone might have corporate 

investment interests that may be involved. 

Advertisers also play even more of a role these days. The media depend 

heavily on advertising. Advertisers pay money to have their advertisements in 

newspapers, magazines and electronic media. Over time, advertisers and the media 

develop a relationship, where both benefit. The advertisers receive exposure while the 

newspapers and magazines receive money that helps fimd their publications. Such 

factors as advertisers combined with other factors such as people with vested interests 

create a large and complex network. Thus, the larger and more complex the firm, the 

more likely that larger organizational fectors will prevail over individual and routine 

influences (Reese and Shoemaker, 1996). 

As mentioned before, the media are not perfect and are inevitably affected by 

outside forces. While this is certainly nothing new, ownership by big public 

corporations has raised eyebrows on how media organizations, owned by those same 

public organizations, report and cover the news. In Ben Bagdikian's book. The 

Information Machines, he takes time out to explore such issues. Though the book was 

written more than 30 years ago, it still remains relevant. Bagdikian recognized that 
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media, such as newspapers, can survive only if they show a profit, which influences 

their behavior and is a force shaping thefr future. 

In the book. Peer to Peer Computing, David Barkai (2001) discusses the 

phenomenon of peer-to-peer computing as it is known today and its relationship with 

the music industry. The peer-to-peer technology is important because the technology 

would be responsible, in part, for Intemet file sharing becoming a media 

phenomenon. Barkai's book defined peer-to-peer computing as a network-based 

computing model for applications where computers share resources via direct 

exchanges between the participating computers. 

Barkai is quick to point out that while peer-to-peer computing did become 

wildly popular, the phenomenon isn't anything new. The only new thing is the 

enthusiasm with which developers and users are embracing it. Developers were 

starting to use peer-to-peer networking to develop programs to download music while 

users were embracing peer-to-peer networking by using those new programs to 

download music. Barkai listed Napster, the infamous file sharing application, as 

responsible for bringing the technology to the forefront. In the process of the peer-to-

peer technology becoming more mainstream, ethical questions about the issue of 

copyrights were also raised. 

Copyright, according to the United States government, is defined as a bundle 

of exclusive rights conferred by a government on the creator of original literary or 

artistic works such as books, articles, drawings, photographs, musical compositions, 

recordings, fihns, computer programs. Copyright grants the creator reproduction. 
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derivation, distribution, performance, and display rights. The "Beme Convention," 

signed in September of 1886, mandates that the period of copyright protection cover 

the Ufe of the author plus 70 years. Current U.S. copyright law is based on the 

Copyright Act of 1976. Recorded music typically involves two separate copyrights. 

There is a copyright for the song itself which is the music and the lyrics. The other 

copyright is for the sound recording of the previously mentioned music. 

Barkai also notes in his book that although significant iimovations have taken 

place as a resuh of peer-to-peer technologies, there is still much to be done. In fact, he 

says we as a people are probably only in the early stage of learning what can be done 

with peer-to-peer technology. Accordmg to Barkai, the technology itself is still 

evolving. 

At the heart of the Intemet file sharing phenomenon, and rightfully so, is the 

issue of copyright. In his book. Copyright and Economic Theory, Watt (2000) defined 

copyright as the mtellectual property in a given creation. Such a defmition is what has 

the Rl2\A up in arms. It beheves that songs are the sole property of the artists, 

publishing company, or record company and that if anybody infringes or obtams this 

property without compensating the previously mentioned people that it is illegal. 

The history of copyright is also discussed in Watt's book. Before the 

invention of the printing press, there was no protected copyright. Not until the 

invention of the printing press in the 15* century and the revolution of the book trade 

would copyright become important. One of the reasons it became important was 

because it served as legal protection for works. Interestmgly enough, another reason 
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copyright was created was to break up and regulate the monopoUstic stmcture created 

by publishers and to allow authors to receive credit for their work. Now copyright is 

bemg used by publishers and authors, music publishers and music artists in this case, 

to regulate Internet file sharing, as it pertains to music, and make sure artists and 

companies not only receive proper credit but also receive payment as well (Watt, 

2000). 

Watt also addresses the idea of pirating copyrighted material. It is hard to 

gauge the actual effects of the pirating of copyrighted material, such as music. Watt's 

reason for this is that the majority of cost estimates are irrelevant, since they are based 

on mcorrect assumptions of consumer behavior. These incorrect assumptions include 

the thought that people will buy a certain amount of music no matter the kind of 

music or the quality of music that is put out by artists and record companies. 

In P2P, Hassan Fattah (2002) takes time to look at the peer-to-peer 

phenomenon. One way he took a look at peer-to-peer file sharing was comparing it to 

a technological advance of the past. Fattah compared the current technological 

advance of peer-to-peer file sharing to the mechanism to replace telephone operators 

in the 1940s. While some did not like the removal of the operator, there were 

countless others who praised the move. It was a technological advance that gave 

people more freedom when using the phone and meant several things, amongst them 

that the phone company had less control and that the middleman was now removed. 

Fattah does a good job when comparing that to the current phenomenon of peer to 

peer file sharing. He shows how the removal of a central network system gets rid of 
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the middleman and allows Intemet file sharers and Intemet users alike to connect 

with each other's computers directly. Such a removal also gives less control to those 

who wish to monitor movement of Intemet file sharers and Intemet users (Fattah, 

2002). 

Another aspect which Fattah explored was how peer-to-peer technology 

exf)erienced a rebirth because of music. This is ironic in the sense that the music 

industry would prefer for peer-to-peer file sharing, to be curbed rather than their 

imintentionally helpmg to revolutionize. Napster, a file sharing system, would help 

reestabUsh the way people view the Intemet, networks, and their PCs (Fattah, 2002). 

Theory 

There are various theories that deal with the way information is distributed, 

interpreted, and redistributed. The phenomenon of Intemet file sharing is one of those 

issues where information has been distributed, interpreted by the public and experts, 

and the information has been passed on through them in some kind of way. In 

addition, the issues related to Intemet file sharmg are relatively new; therefore, the 

news media continues to develop means of making sense of controversies and debates 

surrounding a phenomenon such as the Napster case. 

As McCombs and Shaw (1972) suggested, the news media don't tell the 

audience what to think, but what to think about. Part of the agenda settmg theoretical 

framework is the process of agenda buildmg (Smith et al, 2001). From a media 

theory perspective, this agenda-building process explains how a journalist can take 

information about some new issue and develop a news story that audiences can make 

31 



sense of the issue (Baran and Davis, 2003). One method for explaining this process is 

frammg. 

From Goffinan's (1974) introduction of frame analysis to recent issue regime 

studies of the Lewinsky scandal during President Clinton's second term in office 

(Shah et al., 2002), framing has become a robust field for examining how the news 

media cover an issue. Watkins (2001) defined framing as a joumalistic tool to make 

"decisions on how to render real world phenomena intelligible" (2001, p. 83). 

Another scholar defmed framing as defming "the boimdaries of the debate by placing 

the question into a certain sphere of meaning" (Kmse, 2001, p. 68). Accordmg to 

Gamson and Modigliani (1989) and Gamson and Stuart (1992), a "frame is a 

categorizing mechanism that suggests what is at issue in an informational package" 

(cited in Kmse, 2001, p. 72). 

There have been several studies done using the frame analysis theory to 

explore a variety of social issues. Zhongdang Pan and Gerald Kosicki (2001) 

examined the framing of health care during the Clinton administration. The study was 

not only about how the issue of heaUh care reform was framed, but how public 

deUberation disintegrated through such framing. According to the study, Chnton and 

his opponents framed the debate regarding health care reform: the issue, the 

arguments, and the pohtical actors who carried the arguments. The reform issue itself 

unleashed unprecedented coverage of a policy issue by the media (Pan and Kosicki, 

2001). And even though the issue would eventually be seen as a failure, a precedent 

had been set as far as the way policy issues would be framed and covered by the 
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media. 

When it came to the heahh reform issue, the quality of the public deliberation 

was not good. The researchers attributed the poor quality to the pohtical actors 

framing strategies of the issue. Whether or not media are a suitable stage for policy 

deliberation, they did perform such a role in the health care debate (Pan and Kosicki, 

2001). The researchers indicate the real threat to public deliberation lies in the mutual 

suspicion of each actor's intention and ever escalating effort based on such suspicion 

to spin an occurrence, an actor's statement, or a particular headline. 

Another study that effectively used the frame analysis theory explored the 

crisis m Somalia. In "Covering the Crisis in Somalia: Framing Choices by The New 

York Times and The Manchester Guardian,^'' Philemon Bantimaroudis and Hjom Ban 

(2001) centered their study around the military action of outside forces and aftermath 

in the country of Somalia and the media's role in the portrayal of the events in 

particular two papers. The New York Times, an i^merican newspaper, and The 

Guardian, a British newspaper. The two papers were chosen because they were 

representative of the two of the most prominent continents. North /America and 

Europe, and also because of the interesting differences in terms of their gatekeeping 

habits and their news selection process (Bantimaroudis and Ban, 2001). 

The study by Bantimaroudis and Ban focused primarily on framing 

mechanisms, as foimd in the key phrases and terms that signify larger frame 

stmctures. The researchers thought choice of language was the most important 

framing mechanism. They believed a careflil examination of word choices and the 

33 



extent of their use in news coverage can reveal much about the organizing ideas, 

framing choices, of the media. 

The study used both a quahtative and quantitative analysis. In the qualitative 

assessment, the researchers attempted to identify important framing devices m the 

news texts. In the quantitative assessment, the researchers attempted to identify 

recurring themes, stock-phrases, or keywords that were descriptive of the situation m 

Somalia but also phrases that reveal Westem attitudes toward the i^frican state. 

To identify important framing devices, the study was not lunited to news 

articles. Editorials were also added to the study because the researchers felt that both 

types helped contribute to sahence. The ten articles, though small for a sample, were 

deemed to be adequate by the researchers because they feh their analysis was 

designed to be more exploratory than comprehensive (Bantimaroudis and Ban, 2001). 

In the end, the coverage of the military action being taken proved to be the 

same. There were no striking differences pertaining to the frames identified by the 

researchers. Framing words such as warlords and factions appeared in both 

publications at high frequencies. The military aspect of the operation was 

overemphasized by both media according to Bantimaroudis and Ban (2001). 

The study, "The Role of Images m Framing News Stories," also used the 

frame analysis theory to help provide a basis for the study. It centered around the 

media's coverage of African Americans in television news. Paul Messaris and Linus 

Abraham's (2001) study focused on three distinctive properties of visual unages: their 

analogical quality, their indexicality, and their lack of an explicit propositional 
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syntax-each of which may make visual framing less obtmsive than verbal framing 

(Messaris and Abraham, 2001). 

After analyzing the mformation gathered, the researchers argued that viewers 

may be less aware of the process of framing when it occurs visually than when it 

takes place. Consequently, Messaris and Abraham concluded visual unages may have 

the capacity of conveying messages that would meet with greater resistance if put in 

words, but which are received readily in visual form (Gandy, Grant, and Reese, 

2001). 

In "Framing the Motorcycle Outlaw," Ross Stuart Fuglsang (2001) examined 

how the motorcycle rider has been largely framed by the media. He looked at a 

motorcycle group, such as the Hells Angels Motorcycle Club, and found how the 

media have helped shape views on motorcycle riders as being adventurous and tough. 

Fuglsang made that observation that in some cases, views formed from the media's 

framing can be bad and the damage to the image can be hard to repair. 

The author said the framing of a group such as motorcycle riders in a bad way 

can supercede the group before it makes it to a town and can resuh in the group not 

being welcome; and in some cases, people in the town or city fear for their safety. 

Fuglsang pointed out how the media often rely on readily understood, interpretive 

frames as in the case of motorcycle clubs when presenting information to the public. 

He asserted that this can not be done because tunes do change. He referred to research 

by Cohen who stated to prevent such framing from happening "the line must 

continually be reasserted" (Fuglsang, 2001). 
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For Gofftnan (1974), one of the important elements to framing was the use of 

cues or keys to help a person understand the situation. In a study about the Lewinsky 

scandal durmg President Clinton's time in office. Shah, Watts, Domke and Fan 

(2002) suggested that an issue regime had developed. The authors explained that the 

first effect of an issue regime is the occurrence of a news story frame and cues. 

According to Shah et al. (2002), news frames are "organizing devices used to 

constmct news stories" while, cues are "labels and terms used to identify aspects of 

the news" (p. 341). It is in these cues where the effects of agenda setting begin to 

play an important role in telling the audience what to think about. 

2\nother theory that can be used with this particular study is the theory of 

agenda-setting. The theory revolves around the idea that the media don't teU people 

what to think, but what to think about. The idea of agenda-setting has been around 

since the days of the printing press (Baran and Davis, 2003). However, Bernard 

Cohen is generally credited with refming Walter Lippmann's ideas into the theory of 

agenda setting. Cohen once wrote, "The press is significantly more than a purveyor of 

information and opinion. It may not be successful much of the tune in telling people 

what to think, but is stuimingly successful in telling its readers what to think about." 

Cohen's writmg became the basis for what is now known as the agenda-setting 

function of the media (Baran and Davis, 2003). 

Maxwell McCombs and Donald Shaw (1977) would later build upon Cohen's 

agenda-setting research. The two's studies would estabhsh that there is an important 

relationship between media reports and the people's ranking of public issues and that 
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there is an implied a level of causality, indicating a direction of influence from media 

to audience. 

Jochen Peter's study, "Country Characteristics as Contingent Conditions of 

Agenda Setting: the Moderating Influence of Polarized Elite Opmion," focused on the 

issue of European integration. The study investigated whether the European Union 

coverage in television news affected the extent to which European Union citizens 

perceived European integration to be important. 

The study had two goals. First, it investigated whether there is evidence of 

agenda-setting effects for less frequently covered issues and whether there is a 

homogeneous pattem across countries. The second goal was to clarify if the 

occurrence of agenda setting depends on country characteristics. 

Peter (2003) focused on a couple of issues for the study. The main focus lied 

on the coverage of the European Union and people's perception of the unportance of 

European integration. More importantly, the study focused on the interaction between 

exposure to media coverage of the European Union and the nature of ehte opinion on 

European integration. 

The sample size for the study included nearly 1,500 respondents from 14 

European countries. 2\fter more than 5,000 stories were coded, the study revealed the 

more EU stories people watched in countries m which political elites disagreed about 

European mtegration, the more they considered European integration. 

As seen, the frame analysis theory is flexible enough to be applied to a 

muhitude of situations and media stories. One of these stories happens to be the 
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controversy of free music file sharing on the Intemet and the Recording Industry 

Association of 2\merica's arguing that the downloading, swapping, and consumption 

of free music must be stopped. There is a lot of information being put out by the 

Recording Industry Association of 2\merica and those in favor of Intemet file sharing 

being dispensed through the media. Consequently, the media uhimately frame an 

issue such as the Intemet file sharmg of music. Prmt media are being used the most to 

dispense the mformation by the two parties. Pamphlets given out by the RIAA on 

college campuses also discourage obtaining free music through Intemet file sharing. 

The researcher planned to show how the information framed through the media could 

have an effect on the public's view of the phenomenon, Intemet file sharing of music. 

In framing studies of controversial events, the topics have included pohtics 

(Shah et al., 2002), animal experimentation (Kruse, 2001) £ind civic protests (Smith et 

al., 2001; Watkins, 2001). OveraU, these studies have examined how the media 

constmcted news frames with a variety of cues. In the case of Napster, framing and 

agenda setting was important. Napster and the technology that it brought to the 

forefront, peer-to-peer file sharing was something new for the media. Though the 

media had covered other technological advances, Napster presented a new view. It 

was a technological advance that presented possible legal violations. The media 

would frame Napster as a technological advance with a reward but whh more severe 

risks and resuhs. The media would also estabhsh the topic of peer-to-peer file sharing 

as an agenda. Napster would be presented as possibly being able to obtain music 

without paymg for it, but it also would be presented as stealing and that the music 
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industry would be injured from it. 

Research Questions 

This study seeks to explore the media's coverage of the battle between the 

recordmg industry and Intemet file sharing networks. Due to the recent nature of this 

issue, it appears that the controversy is still in the agenda-building phase. Therefore, 

framing theory can be useful in explammg the initial media coverage of the file 

sharing debate. The reason for this is that both sides, both Intemet file sharing 

supporters and the recording industry, are trying to state their case through the media. 

In turn, the media then use cues to build frames for the issue. Are both sides, 

proponents of Intemet file sharing and supporters of the recording industry, being 

treated the same? Is there more information being dispensed that would fevor one 

side than the other? After examinmg the research closely related to the subject, it was 

discovered questions such as these had not been answered. The following research 

questions were examined: 

RQl: How is Intemet file sharing being portrayed in the media? 

This is a vital question considering that is highly possible that the media's 

portrayals of situations could have an effect on the public's perception. The 

remammg research questions are important from the aspect that people's views can be 

affected as to what is being said by people interviewed m the articles, if the file 

sharmg networks are breaking any laws, and if only one side's views are bemg 

expressed through the media. The remaining research questions are: 

RQ2: In the articles, are more people defending Intemet file sharing shes or 
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are more people taking the record industry's side? 

This research question is also vital. One reason for this is because of how 

many people use Intemet file sharing networks. It will be interesting to see whether or 

not the enormous amount of use of Internet file sharing networks is reflected in the 

coverage of the subject. 

RQ3: Are proponents on both sides of the issue getting equal amount of 

coverage in the media? 

This question holds importance because with the issue being so new what 

people read about it will probably be one of their first impressions on the issue or help 

form their views on the subject. So it is vital that both sides get an appropriate chance 

or amount of time to express their viewpoints; if not, there can be an imbalance and 

the imbalance can affect the views of the readers. 

RQ4: Do music magazines have more of an overall negative tone towards 

Intemet file sharing of music than other media publications? 

This question is important for a couple of reasons. One reason is because 

people who use Intemet file sharing networks are probably more likely to read music 

magazines, j^nother reason is because people who like music along with Intemet file 

sharing users will probably be influenced by a magazine or shape their views from 

what they read in music magazines more than other media publications. 

Hypotheses 

The hypotheses reflect the ideas perceived from the research questions and a 

margmal interest, such as the researcher's previous knowledge and also what the 
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researcher had read in the news, heard in the news, and saw on the news, on the 

subject. 

HI: Intemet file sharmg sites are being portrayed as more negative than positive. 

There is a chance that Intemet file sharing sites and networks are bemg 

portrayed as more negative than positive. From the researcher's previous knowledge, 

Napster, the premier Intemet file sharing network, seemed to be portrayed as more 

negative than positive. 

H2: Music magazines will have more of an overall negative tone towards Intemet file 

sharing of music than any other media publications. 

There is a chance music magazines will have more of an overall negative tone 

towards Intemet file sharing of music more than any other media publications. This 

hypothesis has legitimacy in that music magazines will probably have a vested 

interest more than other types of magazines. One reason for this is music magazines 

are seemingly more dependent on the music industry whether h is for advertisement 

money for the magazines or industry contacts that could provide information for the 

magazine than other types of magazines. 
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CHAPTER III 

METHODOLOGY 

Justification of Content 2\nalysis 

For this study, the researcher used a content analysis. There were a few 

reasons for this. One reason was because of the subject being covered. Considering 

that media's coverage of the debate surrounding Intemet file sharing was being 

analyzed, a content analysis was applicable to analyze the way the media was 

covering the debate. A content analysis also produced a systematic coding method. 

Using a content analysis also provided a way for the researcher to objectively record 

and also report the data. 

Sample 

Even though the subject of the dispute between the Intemet file sharing sites 

and the Recording Industry Association of 2\merica is fairly new, there are still 

enough articles available to analyze to make a competent and viable study. 

For the sample of this study, the researcher tumed to newspaper and magazine 

articles written on the subject of Intemet file sharing of music. Newspapers and 

magazines all around the world have documented the subject. A^ Intemet file sharing 

has grown more and the battle between the two sides has intensified, consequently the 

battle over music between the two has gotten more press. 

Newspapers are important to this topic, because it shows how more and more 

the dispute between the Intemet file sharing sites and networks and the recording 

industry is becoming mainstream news. Because of the legal parameters around the 
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dispute, the stories have grown beyond a one or two-word sentence press release. The 

stories covering the dispute between the two sides now fmd themselves on the front 

page of newspaper sections. 

Magazines are necessary when exploring this topic to show how the 

controversy of Intemet file sharing of music has grown to extend past music. More 

than just a musical issue, the dispute between the Internet file sharing of music 

supporters and the RliAA has become a legal issue. The dispute over music between 

the recording industry and Intemet file sharing networks has become a big enough 

issue where not only are music magazines, such as Billboard or Rolling Stone, 

discussing the subject but other magazines as well. Business magazines, such as 

Forbes, have covered the issue with articles such as "Where the Pirates Are" (Forbes, 

2003). The interest has gone up in the subject because the battle between the two 

sides has grown to be more than an issue with music. It has become more and more a 

legal issue, with thousands of lawsuits being filed by the RIAA, which warrants 

attention from a number of angles. Intemet file sharing is a phenomenon spanning the 

entu-e globe and consequently is bemg fought all around the world. 

Lexis-Nexis was the database chosen to obtain the sample for this study. 

Lexis-Nexis is a good choice for searching for material for this study in part because 

all of the options available to search for newspaper and magazine articles. Some of 

these options mclude being able to search by a subject, a particular author or wrher, 

and a specific newspaper article. With Lexis-Nexis, a researcher can get very specific 

when performmg a search. The database is also helpfiil in that there are numerous 
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types of media that can be accessed. For example, if a researcher wanted to compare 

newspaper articles to transcripts from a television show, a researcher could do so 

usmg Lexis Nexis. As for this study, such options were unportant because the 

researcher is able to compare information found in newspapers to that mformation 

foimd in magazines if need be. 

2\nother option available that was very helpfiil to this study is the availability 

to access articles from all over the world. However, this study was limited to news. 

This option was important to this study, because it enabled the researcher to access 

newspapers and magazines from all over the world. Lexis Nexis is not just limited to 

news searches. 

The Lexis Nexis guided news search form was very important to this study. 

From this academic research form, the researcher is able to access an entire sample. It 

provided the necessary options when looking for the articles for this study. It enabled 

the researcher to search for articles all around the world from both newspapers and 

magazines. It also allowed the researcher to narrow the search down by the date 

which was very important to this study. The keyword feature was also helpful m the 

study. It allowed the researcher to have the option of searching using words foimd in 

the full text, headline, or byline. 

The time period covered in the sample was January 1, 1995, to December 31, 

2003. There were three reasons for the time period being used. First, durmg this time 

was when the Intemet became wildly popular. Second, the issue at hand of Intemet 

file sharmg also grew within this tune period and hundreds of Intemet file sharing 
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sites began to pop up. Third, this time period was chosen because the researcher 

wanted to fmd out when the issue of sharing music through Intemet file sharing 

became a problem, in regards to the recording industry. 

To find the newspaper and magazme articles, the researcher selected the 

general news option and the major papers option on the Lexis Nexis guided search. 

Keywords such as "Napster," "Kazaa," "music file sharing," "Intemet file sharing," 

"file sharing," and "peer to peer networking" were used to fmd the articles. These 

keywords were used one at a time for each search. To fmd the magazine articles, the 

researcher selected the general news option and the magazines option. The same 

keywords were used that were used when fmding the newspaper articles. From the 

newspapers, magazines, and designated time period, a total of 1,000 articles were 

found. All duplicates were removed leaving 375 articles. There were several 

quahfications for an article to be used. Articles had to contain at least 300 words and 

were not editorials or letters. Other articles that did not quahfy were those articles that 

were strictly interviews in a question and answer format. 

With any content analysis, it is a good idea to test items such as the coding 

sheet before the actual observation. This content analysis was no different. The 

researcher used the initial coding sheet and tested it on a few articles on Intemet file 

sharing found through the Lexis-Nexis database. Of the 375 articles used, 30 of those 

articles were coded by another coder. Usmg Scott's Pi formula for intercoder 

reliability, the intercoder rehability was found to be .96. 
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Operational Definitions 

For this content analysis, there were a number of terms that are used that need 

to be defined. Name of media indicates the name of the newspaper or magazine in 

which the article came from. The type of media refers to whether it was an article that 

comes from a newspaper or magazine. 

The classification of the type of media referred to whether the newspapers 

were general newspapers and whether the magazines were general news magazines, 

music magazines, industry magazines, or other magazines. General news magazines 

were those magazines that revolve around general news. Magazines that fall into this 

category were magazines such as Time. Music magazines were those magazines that 

revolve around music. Revolving around music meant the majority of the magazine 

focuses on music industry news, music artists, music information, and music. An 

example of a music magazine was Billboard. Industry magazine category referred 

a magazine that specializes in a particular industry such as the computer industry 

the business industry. Magazines in this category included PC World and Business 

Week. The other magazine category mcluded those magazines that did not fall mto the 

general news magazine, music magazine, or industry magazine categories. In this 

category, the magazmes did not revolve around a particular industry or subject, such 

as news, music, computers, or business. However, they did revolve around other 

subjects. 

The author referred to the person who wrote the article being used. The 

contment referred to the contment from which the newspaper or magazine originated. 

to 

or 
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The date of article was the date in which the article originally appeared in the 

newspaper. The page number referred to the page on which the article appeared in the 

newspaper or magazine. 

A quote in this content analysis was defined as a direct quote, which 

constitutes the exact words, an mdu-ect quote, which consthuted a paraphrased 

statement, spoken by one person or a spokesperson for the group. A source quoted 

was defmed as someone who had a quote whether it is a direct quote, which 

consthuted the exact words or an indirect quote, which constituted a paraphrased 

statement. A source quoted could have had a quote that either favored, opposed, or 

was neutral on the issue of Intemet file sharing pertaining to music. An additional 

source quoted was defined as another person in addhion to the primary or first source 

quoted, who had either a direct or indirect quote. An additional source quoted could 

have had a quote that favored, opposed, or was neutral on the issue of Intemet file 

sharing pertaining to music. 

Favor was defmed as a quote that supported Intemet file sharing, not having 

anything bad to say about Intemet file sharing, having good things to say about it, 

talkmg about the benefits of Intemet file sharing and seemg no problem whh h. 

Oppose was defined as a quote that was against Intemet file sharing, had bad things to 

say about Intemet file sharing, denounced it, said it was illegal, tried to shut it down 

and saw it as a problem and thought somethmg should be done about it. Neutral was 

defmed as a quote that neither supported nor was against Intemet file sharmg or saw 

it as a problem. Name and/or position was defined as the person to whom the quote 
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was attributed to. 

Quotes supportmg Intemet file sharmg were defmed as quotes that said 

nothmg was wrong with Intemet file sharmg, did not say anything bad about it, and 

talked about its benefits onfy. Quotes agamst Intemet file sharmg were defmed as 

quotes that thought something was wrong with Intemet file sharmg, denounced it, 

talked about how it was wrong, and talked about the harms of it. 

Benefits of Intemet file sharing were defmed as talking about how Intemet file 

sharmg was good, what good was gained from using it, and who benefited from it. 

Harms of Intemet file sharing were defined as talk about how it was bad and those 

who will suffer as a resuh of it. 

The overall tone of the article was defined as the overall view regarding 

Intemet file sharing from the article dependmg on the direct and/or mdhect quotes, 

concemmg Intemet file sharmg, by those in the article as well as other statements 

concerning Intemet file sharing in the article. The entire article was taken into 

consideration when determining the overall tone towards Intemet file sharing. The 

overall tone of the article as it pertamed to Intemet file sharing quaUfied as either 

positive, negative, or neutral. Positive was defined as favorable towards Intemet file 

sharing and for the most part supporting Intemet fUe sharing. Negative was defined as 

not being favorable toward Intemet file sharmg and for the most part condemning 

Intemet file sharing or mostly mentioning the harms. Neutral was defmed as neither 

favoring or opposing Intemet file sharing. 

The word count referred to the number of words used in the articles. 
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Accordmg to the amount of words, the article fell into one of three categories: small, 

medium, and large. The small category included articles that had 300 to 499 words. 

The medium category included stories that had 500 to 699 words. The large category 

mcluded stories that had 700 words or more. 

Coding 

Through the testmg, the researcher discovered the mitial codmg sheets were 

accomplishing what they were meant to accomphsh. However, there were additions 

from the original coding sheet. Additions included overall tone of the article and word 

count. The addition tumed out to be necessary and did have a big enough impact 

which m tum made it a justifiable inclusion. The reason h was justifiable is because it 

helped out even more when contributing to some of the hypotheses. 

The additions included from the origmal coding sheet were the overall tone of 

the article in regards to Intemet file sharing, more detailed source-quoted sections, 

and a broader classification of the types of media The broader classifications 

included general newspaper, general news magazme, music magazme, industry 

magazme and other magazine categories. 

Chi-square tests were conducted to find the relationships between the 

variables bemg tested. For significant findings, the probabiHty level was <.05. The 

confidence level was 95 percent. Two coders were used to code the articles. The 

researcher's coding assistant coded 30 of the 375 articles. 
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CHAPTER IV 

RESULTS 

A total of 375 articles were found for this study. Of the 375 articles, 232 

articles were from newspapers while 143 of the articles came from magazmes (Table 

4.1). 

Table 4.1 
Newspaper-Magazine Breakdown 

Newspaper 

San Francisco Chronicle 
43 
Australian Financial Review 
33 
The Times 
14 
The Guardian 
13 
The Age 
9 
USA Today 
9 
New York Times 
o 
8 
Courier Mail 
7 
The Austrahan 
7 
Toronto Star 
7 
Washington Post 
7 
Boston Globe 
6 
South China Morning Post 
6 
Fmancial Times 
5 
Milwaukee Sentinel Journal 
5 

Magazines 

Billboard 
58 
New Media Age 
16 
Video Busmess 
10 
PC Magazine 
9 
Music Week 
7 
Busmess Week 
4 
Cable World 
4 
PR Week 
4 
US News and World Report 
4 
New Scientist 
3 
Newsweek 
3 
Computer Wire 
2 
The Economist 
2 
Brandweek 
1 
1 

Business and Finance 
1 
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Table 4.1 Continued 
Atlanta Journal Constitution 
4 
Los Angeles Times 
4 
Ottawa Citizen 
4 
Sydney Morning Herald 
4 
Chicago Sun Tunes 
3 
Denver Post 
3 
Seattle Times 
3 
Boston Herald 
2 
Columbus Dispatch 
2 
Herald Sun 
2 
Houston Chronicle 
2 
Irish Times 
2 
San Diego Union Tribune 
2 
The Gazette 
2 
Bahimore Sun 
1 

1 
Buffalo News 
1 
1 
Courier Mail 
1 
Daily News 
1 
Daily Telegraph 
1 
Jerusalem Post 
1 
Mercury 
1 
Pittsburgh Post Gazette 
1 

Computer Reseller News 
1 
Electronic Buyers News 
1 
Electronic Engineering Times 
1 
Information Week 
1 
Latin Trade 
1 
Legal Week Global 
1 
Mix 
1 
Muhi Channel 
1 
New Architect 
1 
Newsday 
1 
Newswire 
1 
One to One 
1 
Red Herring 
1 
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Table 4.1 Continued 

Plain Dealer 
1 
Rocky Mountain News 
1 
St. Petersburg Times 
1 
Star Tribune 
1 
Straits Tunes 
1 
Sun Herald 
1 
The Herald 
1 
Tunes Picayune 
1 

Total 232 Total 143 

After the 375 articles were analyzed and all the information was gathered 

from the content, the resuhs were revealed usmg descriptive statistics. The time 

period of 1995 to 1997 yielded only 9 articles. The tune period of 1998 to 2000 

yielded 48 articles. The time period of 2001 to 2003 yielded 318 articles. 

Table 4.2 
Media Publications Year-by-Year 

19951996 1997 1998 1999 2000 2001 2002 2003 

I Media publications 
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RQl: How is Intemet file sharing being portraved in the media? 

After analyzing the articles, it appears as though Intemet file sharmg is being 

portrayed as more negative than positive in the media. The articles produced a 

number of quotes, both poshive and negative. From the quotes found in the articles, 

one can see that the two parties are frammg the issue m different ways. While one 

side helped frame h as a technological advance, the other side framed h as being 

negative and somethmg that must be reprimanded or controlled. 

HI: Intemet file sharing sites are being portraved as more negative than poshive in 

the media. 

The hypothesis of Intemet file sharing sites are bemg portrayed as more negative than 

positive in the media was supported. Words, such as piracy and illegal, were 

mentioned in over fifty percent of the articles respectively. The word "piracy," itself, 

was mentioned in 254 of the 375 articles accounting for over 65 percent (N=254). 

The word "illegal" appeared in a little over 50 percent (N=188) of the articles. No 

positive word was mentioned in more than 50 percent of the articles. The word, 

"legal," was mentioned the most among the positive descriptions but only appeared in 

26 of the 375 articles accounting for 6.9 percent (Table 4.3). 

Table 4.3 
Description Frequencies 

Positive Negative 

Lawful Unlawful 

0 18 
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Table 4.3 Continued 
Right 

Fair 

0 

Convenient 

0 

Legal 

26 

Authorization 

0 

Free 

22 

Good 

0 

Legitimate 

12 

Other 

0 

Wrong 

9 

Unfair 

0 

Inconvenient 

0 

Illegal 

188 

Piracy 

254 

Restricted 

0 

Bad 

0 

Infrmgement 

84 

Other 

4 

Total 

62 

Total 

557 

In all, it was found that there were 619 descriptor words used m the 375 
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articles analyzed. There were a total of 62 positive descriptors as compared to a total 

of 557 negative descriptors used. The words, "illegal," "piracy," and "infrmgement," 

appeared in the most articles accounting for 526 of the 557 negative descriptors found 

m the articles. The words, "legal," "free," and "legitimate," were the three most used 

positive descriptors accounting for 60 of the 62 positive descriptors and 10 percent of 

the total number of descriptors used. The third most used negative descriptor, 

"infrmgement," was found 84 tunes which was 22 more than the total number of 

positive descriptors used (N=62). Overall, six different types of negative descriptors 

were used as compared to four different types of positive descriptors. From these 

resuhs, it is possible to see how Intemet file sharing is beuag framed as negative m the 

media. Though positive descriptors are being used, it is clear that it is has the 

perception of being negative when reading articles. Negative descriptors were used 

nearly 10 times more than that of positive counterparts. 

R02: In the articles, are more people defending Intemet file sharing sites or are more 

people taking the record industry's side? 

After tests were done, it was revealed that there was no apparent difference between 

sources favorable, opposed or neutral toward the Intemet file sharing of music (Table 

4.4). Sixty-seven of the sources were neutral on the issue (x^(2, N=261)=2.843; 

P=.241). Out of the 375 articles, 160 sources in the articles analyzed were opposed to 

Intemet file sharing as compared to only 34 sources favoring Intemet file sharmg 

sites. 
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Table 4.4 
Type of Media-Source Quoted View Cross Tabulation 

Type of Source quoted view 
Media Favor Oppose Neutral Total 

Newspaper 23 91 45 159 

Magazine 

Total 

11 

34 

69 

160 

22 

67 

102 

261 * 

x^=2.843, d^2, p=0.241, N=261 
* 114 articles unsourced 

RQ3: Are proponents on both sides of the issue gettmg equal amount of coverage in 

the media? 

Proponents supportmg the recording industry got more coverage and were quoted 

more often than those supportmg Intemet file sharing was proven to be tme after 

performmg chi square analysis tests. It was revealed that proponents supporting the 

recordmg mdustry, the primary individuals and companies such as record company 

representatives and recording industry associations such as the Rl2\A, respectively, 

were represented m over 70 percent of the articles and were in fact gettmg more 

representation than those supporting the Intemet file sharing of music. Other 

proponents supportmg the recording mdustry, the addhional mdividuals and 

companies such as record company representatives and recordmg mdustry 

representatives were represented m 55 percent of the articles, which contamed quotes 

by additional sources (Table 4.5). 
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Source Type 

Internet file 
sharing network 
representative 

Intemet file 
sharing network 
company 
Record company 
representative 

Recordmg 
mdustry 
representative 
Record company 

Recording 
industry company 

Musician 

Music industry 
analyst 

Computer 
industry analyst 

Student 

Other 

Total 

Favor 

18 

2 

0 

0 

0 

0 

1 

0 

0 

6 

6 

33 

Table 4.5 
Type of source-View 

View 
Oppose 

1 

0 

14 

102 

1 

23 

5 

1 

1 

0 

12 

160 

Neutral 

4 

0 

4 

4 

0 

0 

0 

5 

14 

2 

34 

67 

Total 

23 

2 

18 

106 

1 

23 

6 

6 

15 

8 

52 

260 

Also, additional sources supportmg the recording mdustry being quoted were 

being represented more than those additional sources supportmg the Intemet file 

sharing of music. 
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Source 
Type 

Internet file sharing 
network 
representative 

Intemet file sharmg 
network company 

Record company 
representative 

Recording industry 
representative 

Record company 

Recording mdustry 
company 

Musician 

Music industry 
analyst 

Computer industry 
analyst 

Student 

Other 

Total 

Additional 

Favor 

4 

0 

0 

0 

0 

0 

1 

0 

0 

1 

2 

8 

Table 4.6 
Type of Source-View 

View 
Oppose 

0 

0 

6 

38 

0 

11 

1 

0 

0 

0 

4 

60 

Neutral 

0 

0 

0 

0 

0 

0 

0 

2 

2 

0 

20 

24 

Total 

4 

0 

6 

38 

0 

11 

2 

2 

2 

1 

26 

92 

RQ4: Do music magazines have more of an overall negative tone towards Intemet file 

sharing of music than other media publications? 

After analyzing the articles and the findings, it would appear that there is more 
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of an overall negative tone in music related publications than in other media 

publications. Music magazines , by themselves, consthuted 21 percent of all the 

articles that had an overall negative tone. Only six percent of the articles from music 

magazines were considered to have an overall positive tone. In comparison, nine 

percent of the articles retrieved from all other media publications have an overall 

poshive tone. 

Music magazmes consistently had statements that help to frame Intemet file 

sharing as something that is a problem and something that must be corrected. Other 

publications, in contrast to music related pubUcations, interviewed people outside of 

the music industry.. 

H2: Music magazines will have more of an overall negative tone towards Intemet file 

sharing of music than any other media publications. 

Out of the 375 articles used for this study, 143 of them were from magazines. Of 

those 143 magazines, 64 of them were music magazines. 2After performing Chi sqirare 

tests, it was revealed that music magazines did in fact have more articles that had an 

overall negative tone towards the Intemet file sharing of music than other 

publications (xX2, N=375)=8.992; p-.Oll). 
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Table 4.7 
Music Magazines Against All Media Publications 

Type of 
Media 

Positive 
Overall Tone 
Negative Neutral Total 

Music 
magazmes 

All media 
publications 

17 

51 

192 102 

64 

311 

Total 21 243 111 375 

x^8.992, d^2, p=0.011, N=375 

More than 79 percent(N=51) of the music magazmes had an overall negative 

tone towards Intemet file sharing of music compared to 62 percent (N=192) of the aU 

other pubUcations and 46 percent (N=36) of all other magazmes. Chi square tests 

also revealed music magazmes have more of an overaU negative tone towards Intemet 

fde sharmg of music than all other magazmes (x^(2, N=143)=18.662; p=.000). 
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CHAPTER V 

DISCUSSION 

The resuhs of this study show there is an imbalance in how the dispute 

between the Intemet file sharmg sites and the recordmg mdustry is portrayed in the 

media. Out of the 375 articles, most of the coverage was given to proponents of the 

recording mdustry. Also from this study, one can observe how frame analysis can be 

applied as a theory. Intemet file sharmg was been framed throughout the media 

whhm the last years as somethmg bad rather than something good. 

One of the two hypotheses of this study was supported. 

HI: Intemet file sharmg sites are bemg portrayed as more negative than positive. The 

fu-st hypothesis was clearly supported. Intemet file sharing shes are bemg portrayed 

more negative than poshive. Words, such as piracy and illegal, were mentioned m 

over fifty percent of the articles respectively. No poshive word, such as "legal" or 

"leghimate," was mentioned m more than 50 percent of the articles. 

RQ2: The resuhs revealed more people did not support Intemet file sharmg shes 

more than they supported the recordmg mdustry. Out of the 375 articles, 160 sources 

were opposed to Intemet file sharing as compared to only 34 sources favoring 

Intemet file sharing shes. Sixty-seven of the sources were neutral on the issue (x^(2, 

N = 2 6 1 ) = 2 . 8 4 3 ; E = . 2 4 1 ) . 

RQ3: It was revealed that proponents supporting the recording industry did get more 

coverage and were quoted more often than those supporting Intemet file sharmg. It 

was revealed that proponents supporting the recording industry, the primary 
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individuals and companies such as record company representatives and recording 

industry representatives such as the RIAA, respectively, were represented m over 70 

percent of the articles and were in fact getting more representation than those 

supporting the Intemet file sharmg of music (x^(20, N=260)= 298.698; p=.000). 

Michael Speck, Hilary Rosen, and Cary Sherman were quoted most often for the 

recordmg industry or RIAA, and the words they used most often were piracy and 

illegal. The people who favored Intemet file sharing of music included Nikki 

Hemming and Wayne Rosso. The words they used most often were free, legal, and 

legitimate. 

H2: Music magazines will have more of an overall negative tone towards Internet file 

sharmg of music than any other publications. This hypothesis was substantiated. Out 

of the 375 media publications used for this study, 64 of the media publications were 

music magazines. After performmg Chi square tests, h was revealed that music 

magazines did in fact have more articles that have an overall negative tone towards 

the Intemet file sharmg of music than other media publications (x^(2, N=375)=8.992; 

P=.011). Chi square tests also revealed music magazmes had more of an overall 

negative tone towards Intemet file sharmg of music than aU other magazines (x^(2, 

N=l 43)= 18.662; E=.000). 

The media seemed to be successfiil m frammg when h comes to the issue of 

Intemet file sharmg. Through the media, one is able to leam of the sides concernmg 

the issue of Intemet file sharmg. On one side, there is the RIAA who is firmly agamst 

Intemet file sharmg and blames the technology for the recent loss m sales. On the 
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other side, there are the proponents of Intemet file sharmg who view Intemet file 

sharing as a great new piece of technology and something that was more good than 

harmful. The RI2AA seems to have been successfiil in framing the issue of Intemet file 

sharing through the media. This study's resuhs show Intemet file sharmg being 

portrayed as more negative than poshive. 

There were limitations to the study as there are whh most studies. One 

limitation of this study is the lack of news coverage on Intemet file sharing before 

1999, which is aroimd the time Napster became popular and essentially brought 

Intemet file sharing to the forefront. Another limitation to this study is the lack of 

some magazines and other pubhcations. This is the resuh of the database used in the 

study. While Lexis-Nexis provided a significant amount of magazmes and newspaper, 

there are some publications the database did not provide. 

This study firmly provides a framework for people who might want to study 

the media's coverage of the battle between the recordmg mdustry and Intemet file 

sharmg networks m the fiature. There were no unexpected conclusions m the study 

besides the fact that there were more people supportmg the recording mdustry than 

those supportmg Intemet file sharing sites. 

While the media are supposed to remam objective in theh coverage on a 

subject, such as the battle between Intemet file sharmg and the recording mdustry, the 

objectivhy while covermg this subject was unclear. 
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CHAPTER VI 

CONCLUSION 

Whenever someone is used to power, losing h can be devastatmg and cause 

them to react m many different ways. This is what has happened whh the RIAA and 

the recordmg mdustry. Havmg lost some control over music temporarily, the RIAA 

has reacted rationally and hrationally. It has reacted rationally by using the proper 

legal tactics allowed under the law. However, h had m a way acted hrationally 

because h had started suing hs customers whhout takmg chcumstance mto question. 

For example, the RIAA sued and recently settled the lawsuh whh 12-year-old 

Brianna LaHarra (CNN.com, 2003, para. 1). Some current customers of music and 

some former customers of music are now supportive of Intemet file sharing of music. 

The activity, once referred to as a "phatical bazaar" by the RIAA, has become a 

fixture in the present and seems to be an integral part of the future(Graliam, 2001, 

para. 3). 

There have been studies by organizations, such as the Pew Intemet and 

i^merican Life Project, that have gauged the use of the Intemet by the American 

public and their habhs concerning the Intemet. One of the most recent studies 

revealed hi sprmg of 2004 showed people were still using the Intemet for free 

downloadmg. However, h is not at record levels as h was just a few years ago. The 

Pew Intemet Project poU shows that a thhd of the former music downloaders, close to 

6 million users, say they have tumed away from downloadmg because of the suhs 

agamst music file sharers by the RIAA. Also, 60% say the RIAA lawsuhs would keep 
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them from downloading music files in the future. 

In the most recent survey. Pew found that 18% of Intemet users said they 

download music files. This was an 11% decrease from those who said they 

downloaded music files in a survey conducted a year ago. Because of the RIAA suhs, 

38% say they are downloadmg less (Pew Intemet and American Life, 2004). Even 

whh the threat of the RliAA lawsuhs, almost a third of current music downloaders say 

they use peer-to-peer networks while another 24% say they swap files using e-mail 

and mstant messaging. In comparison, 17% of current music downloaders say they 

are usmg the various pay services (Pew Intemet and 2\merican Life, 2004). 

From the Pew study and this particular study, h would seem as though the 

battle between Intemet file sharing networks and the RIAA will continue for years to 

come. It's hard to see an end. Nikki Hemmmg, CEO of Sharman Networks, Intemet 

file sharing network Kazaa's parent company, says change is only frightening when 

you can not see the benefits. That fear could be the very thing pushing the recordmg 

industry to take all the actions h is takmg. 

There are other factors that go into the RIAA bemg able to get hs side of the 

story out when h comes to the issue of Intemet file sharing. One of those factors 

could be organization. When h comes to the recording mdustry, there is a definhe 

organized body, which is the RIAA. This organized body is able to be one voice and 

frame hs view and take on Intemet file sharmg through the media as somethmg 

negative. The pubUc can perceive such soUdarity as bemg professional and havmg a 

clear agenda. On the other hand, there is not one set voice or organization for the 
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proponents of Intemet file sharing. There are a number of mdividuals, such as 

students and Intemet file sharing she representatives, who make up the proponents of 

Intemet file sharing. And whh there bemg no organized body, the pubUc can perceive 

the individuals as bemg the opposhe of the executives bemg quoted for the RIAA. 

Therefore, the public, after readmg about the dispute of Intemet file sharmg, may 

believe the more organized group. 

The RIAA has been content to place the recordmg industry's drop in sales on 

Intemet file sharing. However, this may not be as true as they would like the public to 

believe. The group representing the recording industry seems to not take into 

consideration other factors that could be helping take away sales from the industry. 

During the same tune period of 2001-2003 of the sales drop, the entertamment 

mdustry, hseLf, has experienced a boom m sales. While the recordmg industry's sales 

may have declmed, other entertahunent industries' sales have mcreased. DVD player 

sales have increased each year usmg the same period. In fact, DVD player sales have 

mcreased by almost 100 percent from 2001 to 2003 with sales of 12.7 million units in 

2001 to sales of almost 22 million unhs m 2003 (CEA, 2004, para. 1). In 2002, retail 

DVD sales rose by 61 percent. Sales of home theaters also went up during this time. 

In particular, home theater systems with DVD saw theh sales increase by 230 percent 

m 2001 (NPD, 2002, para. 2). Also withm this tune, another entertahunent entity, the 

video game mdustry, grew. Video gammg revenue grew by more than 3 billion 

dollars m 2001 to ahnost 10 billion dollars (Hu, 2002, para. 1). In the last two years, 

video gammg revenue has topped the 10 billion dollar mark. The rise m sales m other 
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entertahunent mdustries could very well be play an important part m the recordmg 

industry's declme in sales. The buymg public could be choosing to spend hs 

"entertainment dollar" m other places mstead of the recording industry. 

One thing is clear when h comes to the subject of Intemet file sharing and the 

coverage by the media of h. Accordmg to the research, the recording industry at least 

has the media on hs side, if no one else, to be able to get hs voice out there. Intemet 

file sharing of music is portrayed as lawless, unlawful, and illegal in the media. Also, 

the proponents supportmg the recording industry are getting more of an opportunity 

to voice theh opmion. Why is this so? Will this ever change? It's possible h could 

change, but can it actually happen? Some studies have shown that the media 

favorably covers big corporations and industries. Consequently, all this coverage can 

lead to an effect on the people reading the articles and frammg their views on the 

issue. All of the coverage also sets an agenda about Intemet file sharing. 

At the same time, the coverage helps give Intemet file sharmg a constant 

pulse. By the media's covermg the dispute between the two sides, people contmue to 

attain new information about Intemet file sharmg and possibly become more 

mterested m Intemet file sharmg. 

No matter how much the recordmg mdustry tries to shut dovm Intemet file 

sharmg shes and networks and wishes h would go away, h is a battle that for now 

seems to have no end in sight. 
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Code Sheet 

Name of Media Type of Media Author Word count 

Contment Date of article Page # 

Sources quoted: Individual Group Company Favor Oppose 

Neutral Name/poshion: 

Additional sources quoted: Individual Group Company Favor Oppose_ 

Neutral Name/poshion: 

Individual Group Company Favor Oppose_ 

Neutral Name/position: 

Individual Group Company Favor Oppose 

Neutral Name/poshion:_ 

Quotes supporting Intemet file sharing 

Quotes agamst Intemet file sharmg 

Benefits of Intemet file sharing mentioned 

Harms of Intemet file sharmg mentioned 

What is the overaU tone of the article toward Intemet file sharmg of music? 

(please chcle) poshive negative neutral 
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Check any description below that applies to the article's description of Internet file 

sharing. 

lawful unlawful 

right 

fah 

convenient 

legal 

authorization 

free 

good 

legitimate 

other (specify) 

wrong 

imfah 

inconvenient 

illegal 

phacy 

restricted 

bad 

infringement 

other (specify) 
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